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Southern 

California... 

The  Opportunities  Ahead 

Our  just-completed  press 
project  represents  a  $405-million 
investment  in  color,  quality  and 
excitement  about  the  future  of 
Southern  California.  But  you 
don't  invest  that  kind  of  money 
without  being  rock-solid  sure. 

We  are. 


Because  we  know  Southern 
California  for  what  it  is:  A  richly 
dynamic  economy,  slowed  for 
the  moment,  but  fueled  by  an 
unstoppable  passion  to  succeed. 
It's  an  exciting  place  to  be,  and 
we're  excited  about  the  future. 


QO0  Angetea  SImee 

Southern  California’s  Newspaper 
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Call  collect  (619)  293-1818 


P.O.  Box  190  •  San  Diego,  CA  92112 


Meeting  the 
Challenge 


Huntsville,  The  Most  Affluent  Market  in  Alabama 


The  Greater  Huntsville  Market,  sprawling 
across  the  North  Central  edge  of  the  State 
of  Alabama,  is  one  of  the  most  unique 
markets  in  the  U.S.  today. 

The  "new"  Huntsville  was  spawned  in  the 
development  and  expansion  of  its  huge 
N.A.S.A.  space  facility.  The  challenge  of 
going  beyond  our  planet  keeps  this  rich 
marketplace  growing  with  a  trained  high- 
tech  talent  pool.  All  market  indices  are 
prime  and  positive. 


The  Huntsville  Times  and  Huntsville 
News,  institutions  in  the  community  for 
decades,  are  preparing  to  move  into  the 
next  century  and  to  continue  to  meet  the 
needs  of  the  area  we  serve. 

With  the  installation  of  a  new  TKS  press 
and  expansion  of  our  distribution  center, 
we  are  bringing  a  larger,  sharper  news¬ 
paper  package  to  our  readers’  doorsteps. 

We  are  meeting  the  challenge  and 
answering  the  needs  of  the  times. 


^eituntsinUe  (Times 

Huntsville  News 

Represented  by  Newhouse  Newspapers 
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OCTOBiR 

2S — Newspaper  Features  Council,  Annual  Meeting,  The  Pointe 
Hilton  Res4.)n  at  Squaw  Peak,  Phoenix,  Ariz. 

28-31 — American  AsstKiation  of  Sunday  and  Feature  Editors,  Annu¬ 
al  Convention,  The  Pointe  Hilton  Resort  at  Squaw  Peak,  Phoenix, 
Ariz. 

29<*30 — California  Newspaper  Publishers  Association,  Board  Meet¬ 
ing,  The  Ahwahnee  Hotel,  Yosemite  National  Park,  Calif. 

30-11/1  — International  Newspaper  Marketing  AsstKiation,  Eastern 
Region  Conference,  The  Mount  Mansfield  Resort,  Stowe,  Vt. 

NOVEMBER 

S“T — Ari  zona  Newspapers  Association,  Fall  Convention,  The  Hilton 
Hotel,  Mesa,  Ariz. 

6«T — Investigative  Reporters  and  Editors,  Student  and  Professional 
Conferences,  The  Stouffer  Tower  City  Plaza  Hotel,  Cleveland,  Ohio. 

1 1  “14 — Audit  Bureau  of  Circulations,  Annual  Meeting,  The  Royal 
York  Hotel,  Toronto,  Ont. 

1 2“1  S — American  Advertising  Federation,  Western  Advertising 
Leadership  Conference,  Ceasar’s  Palace  Hotel,  Las  Vegas,  Nev. 

1 2“  1  5— Singles  Press  Association,  Fall  Conference,  The  Howard 
Johnson  Hotel  and  Conference  Center,  Daytona  Beach,  Fla. 

1 8“21 — Associated  Press  Managing  Editors  Conference,  The  Hilton 
Hawaiian  Village,  Waikiki,  Hawaii. 

1 8-21 — Society  of  Professional  journalists.  Annual  Conference,  The 
Stouffer  Harbor  Plaza  Hotel,  Baltimore,  Md. 


Seminarsr'^orkshops/Clinics 


OCTOBER 

20 —  New  England  Newspaper  Association,  Libel  and  Privacy  Law 
Workshop,  The  New  Haven  Register,  New  Haven,  Conn. 

21 —  Women,  Men  and  Media,  “Media  and  the  Family:  Scapegoats  and 
Realities,”  The  New  York  Times  Auditorium,  New  York,  N.Y. 

21-22 — New  England  Newspaper  Association,  Single  Copy  Sales 
Workshop,  The  Radisson  Heritage  Hotel,  Chelmsford,  Mass. 

21-23 — Newspaper  Association  of  America,  Pressroom  Options/ 
Health  and  Safety  Symposium,  The  Don  CeSar,  St.  Petersburg,  Fla. 
23-2S — Foundation  for  American  Communications,  “Economic  of 
Inner  City  Problems;  An  Urban  Issues  Conference  for  journalists,”  The 
McCormick  Center  Hotel,  Chicago,  111. 

25-27 — Newspaper  Association  of  America,  “Supervisory  jump- 
Start”  Workshop,  The  Hilton  Hotel,  Albuquerque,  N.M. 

25-28 — Southern  Newspaper  Publishers  Association  Foundation, 
“Declining  Readership:  Fighting  Back”  Seminar,  The  Deerfield  Beach 
Hilton  Hotel,  Boca  Raton,  Fla. 

25-29 — Rochester  Institute  of  Technology,  “Newspaper  Project 
Management”  Seminar,  RIT  Technical  and  Education  Center  of  the 
Graphic  Arts  Industry,  RcKhester,  N.Y. 

28-31 — Newspaper  Association  of  America/Newspaper  Personnel 
Relations  Association,  Newspaper  Training  and  Organizational  Devel¬ 
opment  Conference,  The  Peabody  Hotel,  Memphis,  Tenn. 

31 — Penney-Missouri  Awards  Workshop,  The  Pointe  Hilton  Resort  at 
Squaw  Peak,  Phoenix,  Ariz. 
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About  Awards 


Women's  Hall  of  Fame.  On  Oct.  22,  Louise  Ruth 
Leismer  Mahon  of  Detroit  and  Petoskey,  Mich.,  and  Mary 
Lou  Butcher  of  Bloomfield  Hills,  Mich.,  will  he  inducted  into 
the  historical  division  of  the  Michigan  Women’s  Hall  of 
Fame  for  their  contributions  to  journalism  and  the  cause  of 
Indian  rights. 

Mahon,  who  died  in  1975,  was  a  founding  member  of  the 
Michigan  Women’s  Press  Club,  a  Detroit  News  reporter,  a 
Detroit  Free  Press  correspondent,  a  Royal  Oak  Tribune  editori¬ 
al  staff  member  and  women’s  editor  for  the  Petoskey  News  Re- 
view. 

She  was  a  longtime  champion  of  Native  American  rights 
and  land  claims,  and  was  the  only  reporter  allowed  to  cover 
the  Annual  Tribal  Council  Meeting  of  the  Ottawa  and 
Chippewa  tribes  for  20  years.  She  was  the  only  white  woman 
adopted  by  the  tribes  and  was  later  named  to  serve  on  Gov. 
George  Romney’s  first  Commission  on  Indian  Affairs. 

Butcher  helped  put  an  end  to  sexual  discrimination 
through  a  1976  class  action  suit  she  initiated  against  the  De¬ 
troit  News  on  behalf  of  women  reporters  and  other  women 
editorial  staffers.  It  was  resolved  in  1984  when  the  paper  paid 
$330,000  to  90  female  employees  as  settlement. 

Butcher  used  nearly  half  of  her  share  of  the  settlement  to 
endow  a  Diversity  in  Journalism  annual  award  at  the  Univer¬ 
sity  of  Michigan,  and  later  made  additional  contributions  to 
the  fund.  To  date,  seven  women  have  earned  that  $1,500 
award. 

She  currently  is  president  of  Casey  Butcher  Ventures,  a 
management  counseling  and  communications  firm.  She  also 
teaches  a  public  relations  course  at  the  University  of  Michi¬ 
gan  in  Ann  Arbor. 

Political  Reporting  Award.  A  Detroit  Free  Press 
investigative  series  on  auto  insurance  reform  legislation 
has  won  the  1992  Morgan  O’Leary  Award  for  Excellence  in 
Political  Reporting.  The  contest  is  sponsored  by  the  Uni¬ 
versity  of  Michigan  Department  of  Communication. 

The  Free  Press  team,  led  by  projects  editor  jane  Daugh¬ 
erty,  included  reporters  Larry  Bivins,  Dennis  Niemiec  and 
David  Zeman.  Boh  McGruder,  Free  Press  managing  edi¬ 
tor/news,  was  in  charge  of  the  proj  ect. 

The  series  was  cited  for  epitomizing  what  the  O’Leary 
award  is  designed  to  do,  “provide  insight  for  citizens  on 
how  government  and  political  institutions  work.” 

The  award  is  given  in  memory  of  Morgan  O’Leary,  a  De¬ 
troit-based  political  reporter  who  died  in  a  1971  plane 
crash. 

United  Nations  Reporting  Award.  Stanley 
Meisler,  a  correspondent  for  the  Los  Angeles  Times,  has  been 
selected  by  a  panel  of  1 2  leading  editors  as  the  1992  recipient 
of  the  Korn/Ferry  International  journalism  Award  for  Ex¬ 
cellence  in  United  Nations  Reporting.  The  reward  recog¬ 
nizes  the  U.S.  journalist  who  contributes  most  significantly 
to  the  understanding  of  the  United  Nations. 

The  award  was  established  in  1989  by  Korn/Ferry  Interna¬ 
tional,  an  executive  search  firm,  in  cooperation  with  the 
Business  Council  for  the  United  Nations.  The  prize  is 
$5,000.  The  award  is  open  to  any  print  or  broadcast  journal¬ 
ist  who  is  published  or  aired  in  the  United  States. 
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You  Can  Do  Something 
For  The  Environment  Every  Time 
You  Turn  On  The  Right  Light. 


''T^oday’s  compact 
i  fluorescent  bulbs 
consume  one-fourth 
the  energy  of  incan- 
descents  and  can  last 


require  80%  to  90% 
less  energy  than 
models  built  just  ten 
years  ago. 

America’s  electric 
utilities  will  continue 


up  to  10  times  longer. 

By  switching  to  these  bulbs,  new  electric  technologies  to  help  refine  and  petfea  such 

we  could  lower  electric  bills  that  enable  each  household  technologies.  Equally  impor- 

and  help  our  environment  to  make  decisions  that  benefit  tant,wewillcon- 

A  by  conserving  our  environment.  tinuetoencour-  Repina 75 

energy.  All  For  example,  cooking  in  age  you  to  join 

r  ’  o  o  y  j  JImrescent  lamp  can 

provide  lighi  up 

^  Americans  a  microwave  oven  can  save  us  m  our  quest  to  10  times  Mger. 

-  k _ want  a  90%  of  the  energy  used  by  for  a  cleaner  environment. 


a  standard  gas  oven  and 


For  more  information. 


release  less  emissions.  And  call  the  Edison  Electric 


Today’s  compact jiuo-  clean.  Safe  envi-  that  figure  even  takes  into 

rescent  mbs  consume  ° 

one-fourth  the  energy 

qfincandescents.  iDiiment.  And,  Consideration  emissions 


as  America’s  electric  utilities,  that  are  expended  at  the 
we’re  doing  something  source.  Today’s  j 

about  it.  We’re  developing  refrigerators  can  ^  j 


Institute  at  1-800-438-8334 
or,  in  Washington,  call 
(202)  508-5002. 


ELECTRiaTY 

TcMngyou  into  thefutm. 


0  Edison  Electric  Instuuie,  199! 
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NEWS 

9  Converting  to  Daily 

Independent  Newspapers  Inc.  increases 
frequency  of  a  thrice-weekly  in  Florida 
and  a  twice-weekly  in  Delaware. 

1  1  Servicing  Small  Dailies 

The  Associated  Press  tests  a  cheaper, 
scaled-down  news  package  for  smaller 
newspapers. 

12  Press  Pool  Rules 

The  Department  of  Defense  proposes 
written  rules  for  inclusion  in  the  Na¬ 
tional  Media  Pool,  but  smaller  newspa¬ 
pers  could  be  excluded. 

14  In  the  Eye  of  the  Storm 

The  South  Dade  News  Leader  of 
Homestead,  Fla.,  weathered  the  brunt 
of  Hurricane  Andrew  and  missed  only 
three  issues. 

1  5  Almost  Back  to  Normal 

The  Miami  Herald  had  to  react  to  em¬ 
ployees’  emotional  and  physical  needs 
in  the  aftermath  of  Hurricane  Andrew. 
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Page  38  Going  after  the  twentysomething  set 


20  Newspeople  in  the  News 
22  Obituaries 

30  Advertising/Promotion — Newspa¬ 
per  Marketing  Group  takes  a  regional  ap¬ 
proach;  Newspapers,  alternate  delivery 
and  advertising. 

3^  News  Tech — Roll  storage  for  com¬ 
mercial  preprints;  Newspaper  tech  man¬ 
agers  on  the  move;  National  Press  Photog¬ 
raphers  Association  publishes  fourth  Elec¬ 
tronic  Times. 

38  Syndicates/News  Services — Syn¬ 
dicates  have  launched  several  new  comics 
and  columns  aimed  at  readers  in  their  20s. 

44  Classified 


SOUT  _ 

°NEWS  <=LEADi 


HERE  TO 
STAY 


Hope  keeps  S.  Dade  going 


Disa-ster  centers 
ihelp  tuali  coiners 


Leader 
Fighter  Forum 
Dade  County  Grower 


1  lemporarv'  phone  number  is 
773-0909. 


Page  14  Still  publishing  in  Homestead 


DEPARTMENTS 

2  About  Awards 
2  Calendar 

6  Editorial 

7  Letters  to  the  Editor 
1 8  Stock  Tables 

23  Ad  Data 

37  The  Leading  Edge 
Newspaper  voice  services  are  being  pro¬ 
moted  in  the  telephone  book. 

52  Shop  Talk  at  Thirty 
No  Vacation  for  Journalists.  While 
most  people  can  go  on  vacation  and 
leave  the  job  behind,  having  a  news  job 
sometimes  makes  it  tough  to  do. 
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Effective  marketing  is  tough... 
the  1993  Editor  &  Publisher  Market  Guide 

makes  it  easier. 


when  you  need  information  about  a  market's  location, 
transportation,  population,  population  by  age, 
households,  total  disposable  income,  number  of  banks, 
total  deposits,  total  electric  and  gas  meters,  total  auto 
registration,  principal  industries,  climate,  tap  water, 
shopping  centers,  retail  outlets,  total  retail  sales, 
newspapers  and  their  circulation  in  3,139  United  States 
counties  and  1,600  +  U.S.  and  Canadian  cities,  you'll  find 
it  in  the  1993  Editor  &  Pubfisher  Market  Guide. 

You  will  also  find  exclusive  1993  market  rankings  of 
leading  U.S.  cities,  counties  and  MSAs...plus  exclusive 
E&P  standardised  14  item  surveys  for  every  U.S.  and 
Canadian  daily  newspaper  market.. .E&P's  1993  estimates 
of  total  retail  sales  in  various  categories  such  as  food, 
apparel,  general  merchandise  and  more. 

The  Market  Guide  is  the  only  publication  of  its  kind  that 


provides  you  with  complete  market  information  based 
upon  the  breakdowns  by  newspaper  markets.  We  have 
earned  our  reputation  for  accurate  statistics,  year  after 
year.  We  provide  you  with  estimates  for  the  current  and 
coming  year,  giving  professionals  such  as  yourself  a  head 
start  in  planning  programs  and  budgets.  These  figures 
have  been  consistently  on  target  with  final  government 
figures  that  are  not  available  until  at  least  18  months  later. 

Whether  you're  advising  clients,  buying  or  selling 
equipment,  supplies  or  services,  planning  merchandise 
locations-whatever  your  marketing  aims... the  Editor  & 
Publisher  Market  Guide  is  your  single,  most  efficient  facts 
and  forecasts  tool! 

$90  per  copy.  To  order  your  copy,  simply  fill  out 
the  the  convenient  bind-in  card  in  this  issue  of 
Editor  &  Publisher. 


The  1993  Editor  &  Publisher  Market  Guide 


James  Wright  Brown,  Chairman  of  the  Board,  1912-1959 

Robert  U.  Bmwn,  President 
Ferdinand  C.  Teuhner,  Publisher 

Editpri^^Piiblisher 

®The  Fourth  Estate 

A  stab  in  the  back 

BY  UNILATERALLY  WRITING  rules  for  the  National  Press  Pool  and  publishing 
them  in  the  Federal  Register  as  if  it  were  a  “done  deal,”  officials  at  the  Pentagon 
have  literally  put  a  knife  in  the  back  of  every  news  executive  who  negotiated  in 
good  faith  last  spring  to  produce  the  agreed-upon  nine  principles  of  combat  cover¬ 
age. 

The  Pentagon’s  rules  go  far  beyond  the  principles  and,  in  effect,  negate  the  pre¬ 
vious  understanding.  Pool  participants  are  asked  to  agree  to  the  new  rules  and 
those  who  do  not  face  expulsion  from  the  pool. 

There  was  no  mention  of  “escort  officers”  in  the  nine  principles  (E&P,  June  6, 
Page  73)  and  yet  the  new  rules  specify  that  representatives  of  member  organiza¬ 
tions  must  remain  with  the  media  escort  officers  at  all  times,  until  formally  released, 
and  follow  their  instructions  regarding  pool  activities.  “Open  and  independent  re¬ 
porting  will  be  the  principal  means  of  coverage,”  the  previous  agreement  said. 
Now,  the  Pentagon  says,  every  reporter  must  be  on  a  leash  controlled  by  an  escort 
officer.  What  kind  of  independent  reporting  is  that? 

Then  the  Department  of  Defense  declares  from  on  high  that  media  organiza¬ 
tions  and  their  representatives  must  agree  to  the  ground  rules  “and  any  additional 
rules  or  procedures  established  by  the  assistant  secretary  of  defense/public  affairs  or 
the  appropriate  military  commander  to  meet  the  operational  security  requirements 
of  a  given  mission.” 

This  effectively  wipes  out  any  previous  understanding  between  the  Pentagon 
and  media  and  grants  a  blank  check  to  any  military  commander,  as  well  as  officials 
in  Washington,  to  change  the  rules  at  any  time. 

This  latest  dictum  from  on  high  about  how  future  combat  coverage  will  be  han¬ 
dled  makes  a  farce  out  of  the  statement  by  Assistant  Secretary  of  Defense/Public 
Affairs  Pete  Williams  last  June:  “The  military  has  taken  on  improving  what  it  must 
provide  to  journalists.  The  Pentagon  is  developing  new  doctrine  on  the  equipping 
and  staffing  of  military  units  to  prepare  them  to  accommodate  reporters  on  the 
battlefield.” 

It  seems  to  us  that  the  press  is  right  back  to  square  one  on  this  issue.  The  mili¬ 
tary  has  once  again  let  it  be  known  that  it  is  going  to  control  the  activities  of  jour¬ 
nalists  in  any  future  combat  situation — and  don’t  forget  it! 


New  dailies 

WITH  SAD  MEMORIES  of  some  fine  newspapers  that  have  closed  their  doors  be¬ 
cause  of  the  economic  slump,  it  is  good  news  that  someone  is  launching  new  daily 
papers — two  of  them  reported  in  this  issue.  They  have  been  started  to  fill  the  need 
for  information  in  growing  communities.  We  wish  them  success  with  their  invest¬ 
ment  in  the  future  of  their  communities. 
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Letters  to  the  Editor 

African' Americans  own 
more  than  one  metro  daily 


OCCASION  ALLY,  REPORTING  about 
the  African-American  press  causes  its 
members  to  identify  with  Rodney  Dan- 
gerfield’s  lament,  “We  just  don’t  get  no 
respect.” 

In  the  Editor  &  Publisher  story,  “Free¬ 
dom  Forum  opens  West  Coast  office,” 
a  reference  is  made  to  the  Oakland  Tri- 


However,  in  the  newspaper  publish¬ 
ing  industry’s  very  commendable  ef¬ 
forts  to  increase  the  numbers  of  minor¬ 
ity  professionals,  the  African-Ameri¬ 
can  press  still  remains  a  tributary  for 
mainstream  journalism. 

Chuck  Stone 


This  must  reflect  some  more  of  the 
immature  reasoning  of  the  youthful  ex¬ 
ecutives  found  in  the  Wal-Mart  chain. 
Eventually,  these  types  of  juvenile  de¬ 
cisions  and  remarks  will  come  back  to 
haunt  the  W al-Mart  organization. 

The  buying  power  of  all  the  media 
people  represents  a  sizable  chunk  of 
spendable  income.  Mr.  Higham  is 
telling  us  in  the  newspaper  industry  to 
take  our  business  elsewhere. 

Finally,  and  quite  frankly,  Mr. 
Higham,  Wal-Mart  does  not  “always” 
have  the  low  price  as  your  advertising 
claims.  It  is  time  for  a  little  honesty  in 
advertising. 

Lewis  E.  Heifner 


bune  as  “the  only  metropolitan  daily 
in  the  nation  owned  and  operated  by 
an  African-American  family.” 

That,  of  course,  is  an  often  reported 
inaccuracy. 

African-American  families  cur¬ 
rently  own  and  operate  the  Atlanta 
Daily  World  (founded  in  1928)  and  the 
Chicago  Daily  Defender  (founded  as  a 
weekly  in  1905  and  converted  to  a 
daily  in  1956).  The  Editor  6?  Publisher 
International  Yearbook  lists  both  news¬ 
papers  as  dailies. 

The  reporting  error,  however,  is  un¬ 
derstandable.  The  circulation  of  the 
more  successfully  publicized  T ribune  is 
121,537  (1990),  while  the  circulations 
of  the  comparatively  lesser  known 
World  is  23,000  (1990)  and  Defender, 
28,300(1989.) 


Newspaperdom» 

so  YEARS  AGO  .  .  .  FDR  defies 
the  press  and  announces  he  will 
make  other  censored  trips.  An  E&P 
editorial  charges  that  “FDR  sneers  at 
the  press.” 

Leland  Stowe  of  the  Chicago  Daily 
News  is  the  first  American  corre¬ 
spondent  to  join  the  Red  Army 
front  lines  since  the  German  inva¬ 
sion  16  months  ago. 

War  Production  Board  announces 
that  the  newspaper  scrap  metal 
drive  has  now  collected  1,729,000 
tons  with  the  prediction  that  the 
figure  will  be  tripled,  and  perhaps 
quadrupled,  when  complete  returns 
are  in. 

From  Editor  &  Publisher 
October  17,  1942 


(Stone  is  a  Walter  Spearman  professor, 
School  of  Journalism,  University  of 
North  Carolina  at  Chapel  Hill.) 

A  bully  in  the 
discount  field 

WHAT?  DOES  MR.  Paul  Higham,  a 
vice  president  of  Wal-Mart,  feel  that 
television’s  profits  are  lower  than 
many  struggling  newspapers?  His  re¬ 
cent  remarks  to  the  Oklahoma  Press 
Association  were,  to  say  the  least,  stu¬ 
pid  (E&P  Aug.  15, 1992). 

Perhaps  the  roles  should  be  re¬ 
versed  on  the  retail  giant.  Newspapers 
should  not  accept  any  advertising,  in 
any  form,  from  this  bully  in  the  dis¬ 
count  field. 


No  threat 

AN  ARTICLE  IN  a  recent  E&P  dealt 
with  the  concern  of  business  writers 
about  advertising  encroachment  as  a 
threat  to  “editorial  integrity.” 

Certainly,  business  writers  should 
not  be  driven  by  the  ad  department  but 
to  recommend  that  there  be  no  com¬ 
munication  between  departments  may 
not  be  in  the  best  interest  of  our  indus¬ 
try  or  its  customers. 

To  take  the  position  that  the  busi¬ 
ness  editors  could  be  contaminated  by 
communication  with  the  ad  people 
presumes  they  lack  the  strength  of 
character  to  do  their  job  objectively. 
Most  ad  people,  themselves,  believe 
in  “editorial  integrity.” 


Qeorge  Cruze 
Annapolis,  Md. 


adventure  •  best-buys  •  how-to's  •  personalities  •  travel  •  commentary  •  sports  lessons 


As  valuable  to  your  readers 
as  their  own  leisure  time 

NEW!  The  best  of  Golf  Digest, 

Tennis,  Cruising  World,  Sailing  World 
&  Snow  Country  —  The  New  York 
Times  sports  & 
leisure  magazines  — 
available  electroni¬ 
cally  as  a  comprehen¬ 
sive  resource  for  your 
travel,  feature  and 
sports  pages. 

The  NYT  Sports  &  Leisure  Lineup 


For  details:  Call  Paul  Finch  at  213-933-5802  or  Connie  White  at  800-444-0267. 

I  The  New  York  Times  Syndicate,  130  Fifth  Ave.,  New  York.  N  Y.  1001 1  800-972-3550 
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Business  as  usual.  Anything  but.  We’ve  studied  Each  issue  invites  readers  to  interact  and  | 
the  new  needs  of  newspapering,  just  as  you  have,  respond.  And  we  are  an  economical  addition  to 


and  we’ve  changed  with  the  times.  The  result  is  your  newspaper.  Which  is  why  more  and  more 


a  USA  Weekend  that  works  for  today’s  readers,  newspapers  are  discovering  USA  Weekend. 


Our  editorial  is  young,  attracting  a 
greater  diversification  of  readers. 


To  find  out  why  we’ll  work  for  you,  call 
Chuck  Gabrielson  at  (212)  715-2148. 


WEEKEND 


Right  now. 


E6?P 


Every  Saturday  since  1884 


October  17, 1992 


Converting 

r>v  ♦!  ® 

to  Daily 

Independent  Newspapers  Inc.  increases  frequency  of  a 
thrice-weekly  in  Florida  and  a  twice-weekly  in  Delaware 


by  Qeorge  Qameau 

A  STAGNANT  U.S.  economy  may 
have  speeded  the  loss  of  25  daily  news¬ 
paper  titles  last  year,  but  it  didn’t  stop 
Independent  Newspapers  Inc.  from  cre¬ 
ating  two  dailies  last  month  from  its 
stable  of  non-dailies. 

The  thrice-weekly  Okeechobee  News 
in  Florida  and  the  twice-weekly  Whale 
in  Lewes,  Del.,  began  publishing  seven 
days  a  week  in  September.  Each  pre¬ 
miered  with  1 2  broadsheet  pages  and  a 
cover  price  of  350. 

The  News  started  with  5,000  circula¬ 
tion,  the  Whale  8,500. 

“The  markets  are  ready  for  them,” 
said  Judith  Roales,  president  of  Dover, 
Del. -based  Independent  Newspapers. 
“You  have  to  make  an  investment  in 
your  area  at  some  time.” 

Research  indicated  readers  wanted  a 
daily  paper,  and  Roales  said  it  was  easi¬ 
er  to  “grow  with  a  community”  by  con¬ 
verting  to  daily  publication  —  even  in 
a  weak  economy  —  than  to  start  a  daily 
from  scratch. 

Besides  the  timing  in  an  economy 
that  remains  sluggish,  what  set  the  con¬ 
versions  apart  was  the  absence  of  the 
Associated  Press. 

Since  the  long  decline  of  United 
Press  International,  AP  has  had  little 
competition  as  the  dominant  U.S.  full- 
service  news  agency  providing  dailies 
with  state,  national  and  international 
news.  Out  of  1,586  dailies  listed  in  the 
1992  Editor  &  Publisher  International 
YearBook,  AP  claims  1,561  members. 

Instead  of  going  with  the  world’s 
largest  news-gathering  organization  to 
fill  a  couple  of  columns  a  day  of  non-lo¬ 
cal  news,  the  new  dailies  signed  on  for 
an  abbreviated  report  from  Zapnews,  a 


“The  markets  are  ready  for  them.  You 
have  to  make  an  investment  in  your 


area  at  some  time.” 

—  Judith  Roales,  president  of  Dover, 
Del. 'based  Independent  Newspapers 


Fairfax,  Va.-based  company  supplying 
mainly  small  radio  stations. 

“What  we  have  is  an  alternative  to 
the  AP  for  small  newspapers,”  Roales 
said. 

Independent  said  its  other  two 
dailies  —  the  five-day,  7,000-circula¬ 
tion  Daily  Banner  in  Cambridge,  Md., 
and  seven-day,  23,000-circulation 
Delaware  State  News  in  Dover  —  have 
resigned  from  AP  and  plan  to  switch  to 
Zapnews. 

Roales  met  with  AP  president  and 
general  manager  Louis  D.  Boccardi  and 
other  AP  executives  to  explain  Inde¬ 
pendent’s  resignation  from  the  cooper¬ 
ative  and  “begged  them  to  find  a  way  to 
handle  small  papers”  with  a  less  expen¬ 
sive  service. 


“While  they  listened,  it  was  clear 
they  weren’t  going  to  do  anything  to 
change,”  Roales  said.  “We  felt  com¬ 
pelled  to  find  something  that  would 
work  for  us.” 

Independent  worked  with  Zapnews 
to  develop  a  service  geared  for  the 
sharply  focused  local  interest  at  small 
papers. 

The  result  is  a  service  delivering  a 
handful  of  the  biggest  stories  of  the  day 
plus  several  columns  of  international 
and  national  news  briefs  —  or  15,000 
to  20,000  words  a  day,  no  pictures  — 
plus  sports  agate. 

Roales  said  the  service  “gives  you 
everything  you  need  —  in  a  much 
smaller  dose  ....  We  think  it  allows  us 
to  give  readers  a  complete  package  and 
still  focus  on  local  coverage.” 

Zapnews,  delivered  by  modem  at 
2,400  words  a  minute  to  Macintosh 
computers,  costs  about  one-third  less 
than  basic  AP  membership,  and  that 
made  it  “economically  more  feasible”  to 
go  daily,  Roales  said. 

“We  think  this  development  is  im¬ 
portant  to  local  dailies  and  good  for 
competition  in  the  news  business,”  said 
Independent  chairman  Joe  Smyth. 

AP  has  since  begun  testing  with  five 
small  Donrey  dailies  a  cheaper  dial-up 
service,  similar  to  Zapnews,  designed  to 
deliver  national  and  international 
news,  a  people  column,  sports  stories 
and  sports  agate  to  very  small  dailies. 

Roales  said  that  moving  the  State 
News  and  Daily  Banner  to  Zapnews 
will  save  more  money,  even  with  the 
cost  of  supplemental  services  to  fill  the 
State  News’  bigger  news  hole.  She 
called  the  shift  “a  wake-up  call”  for  the 
AP. 

“They  just  didn’t  want  to  pay  our 
price,  thats  all,”  Wick  Temple,  AP  vice 
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president  and  director  of  newspaper 
membership,  said  of  Independent’s  de¬ 
cision  to  do  without  AP  at  its  new 
dailies. 

He  expressed  concern  about  nearly 
100  tiny  U.S.  dailies  that  have  been  so 
battered  by  recessionary  advertising  de¬ 
clines  that  they  can  barely  afford  an  ed¬ 
itor  to  edit  the  AP  wire.  AP  began 
planning  its  abbreviated  service  for 
small  newspapers  a  year  ago. 

Zapnews  was  founded  in  1990  by  for¬ 
mer  AP  and  UPI  staffer  J  im  Hood.  It 
mainly  serves  small  radio  stations,  by 
facsimile  and  computer,  with  briefs  writ¬ 
ten  from  the  Reuters  wire,  but  the 
Reuters  deal  broke  off  last  August.  Now 
Zapnews  gets  news  from  Knight-Rid- 
der/Tribune  News  Service,  Scripps 
Howard,  SportsTicker,  Lxk  Angeles  City 
News,  25  correspondents  around  the  na¬ 
tion,  and  an  international  agency, 
which  Hood  declines  to  name  but  which 
sources  say  is  the  German  agency 
Deutsche  Presse  Agenteur. 

Last  year  Tribune  Co.  purchased  a 
majority  of  Zapnews  for  an  undisclosed 
price. 

Now  with  a  full-time  staff  of  15  in 
Virginia,  Zapnews  has  failed  to  turn  a 
profit  but  is  expected  to  beginning  next 
year.  Hood  said. 

Hood  said  the  newspaper  service  still 
had  a  few  “rough  spots,”  including 
sports  agate,  so  he  was  not  pushing  to 
sell  it  to  newspapers  yet.  He  saw  a  prof¬ 
itable  niche  in  smaller  papers,  which  he 
intends  to  pursue  “very  actively”  to 
complement  his  400  radio  clients. 

“The  quality  of  a  story  is  not  neces¬ 
sarily  proportional  to  what  you  pay,”  he 
said  of  the  low-cost  newspaper  service. 

Zapnews  also  added  the  Daily  Egypt¬ 
ian  in  Carbondale,  111.,  the  five-day  in¬ 
dependent  campus  paper  of  Southern 
Illinois  University,  which  counts 
Roales  and  Hood  as  alumni. 

Independent’s  Whale  and  Okee¬ 
chobee  News  are  exceptional  to  the  ex¬ 
tent  that  both  cover  relatively  growing 
areas.  They  are  printed  by  existing  pro¬ 
duction  plants. 

The  Whale  is  based  in  Rehoboth 
Beach,  a  vacation  destination  and  grow¬ 
ing  year-round  suburb  of  Washington, 
D.C.  The  paper  is  printed  40  miles  away 
at  the  State  News  in  Dover.  The  papers 
share  a  combined  Sunday  edition. 

The  Okeechobee  News  is  printed  at 
a  Lake  Placid,  Fla.,  plant  that  produces 
Independent’s  nine  area  weeklies.  Sun¬ 
day  comics  are  printed  in  Dover  and 
trucked  to  Florida.  The  News  is  the 
company’s  first  daily  in  Florida  but  oth¬ 
ers  may  convert  to  daily  “when  the 


Sussex  County's 


The  Daily 

Okeechobee  News 


Daily  Whale 


$16  millioii  county  budget  draws  few  comments 


I  Pruoaries:  Bunting, Benson^^  Bi 


Wolff  Road  to  be  extended  to  laytor  Creek  i^es  1 


The  Uvice-weekly  Whale  in  Lewes,  Del,,  and  the  thrice-weekly  News  in  Okeechobee, 
Fla.,  converted  to  daily  circulation  in  September. 


markets  are  ready,”  Roales  said. 

The  hardest  part  of  going  daily  was 
establishing  home-delivery  service,  us¬ 
ing  adult  carriers,  to  replace  the  U.S. 
Postal  Service,  Roales  said.  The  papers 
did  not  add  staff  but  converted  at  least 
two  stringers  to  full-time  reporters. 

News  president  Richard  Hitt  report¬ 
ed  problems  producing  enough  news 
copy  to  fill  the  paper  every  day  but  ex¬ 
pected  relief  when  a  reporting  opening 
is  filled. 

Despite  added  start-up  expenses  for 
circulation,  advertising  staff,  equipment 
and  syndicated  features,  Roales  said 
both  papers  were  profitable  before  go¬ 
ing  daily  and  would  remain  so  despite  a 
decrease  in  the  early  stages. 

Independent’s  corporate  structure 
helped  it  to  expand  at  a  time  when 
many  papers  are  still  cutting  costs  to 
adjust  for  less  advertising.  Independent 
is  owned  by  a  holding  company  whose 
mission  is  not  to  make  profits  but  to 
serve  communities.  Without  having  to 
pay  dividends  to  shareholders,  it  has 
more  cash  for  operations. 

“More  of  what  we  make  stays  in  our 
operations,”  Roales  said. 

Meanwhile,  Independent’s  weekly 
North  Scottsdale  Independent  in  Arizona 
reverted  to  monthly  publication  in  Octo¬ 
ber  after  eight  years  as  a  weekly.  The  pa¬ 
per  said  advertisers  wanted  it  that  way. 

Readers  of  the  new  dailies  were 
largely  positive,  but  not  unanimous. 

One  irate  family,  the  Mcllvains  of 


Rehoboth  Beach,  Del.,  complained  in  a 
letter  to  the  editor  that  the  Whale  had 
deprived  them  of  “another  one  of  life’s 
small  and  inexpensive  pleasures.”  They 
objected  to  the  new  price,  $9.75  a 
month,  and  compared  it  with  $30.99 
for  cable  television.  BE^P 

NLGJA  joins 
Unity  ^94 
advisory  group 

THE  BOARD  OF  Unity  ’94,  a  non¬ 
profit  group  comprised  of  four  national 
minority  journalism  organizations,  has 
formally  recognized  the  establishment 
of  the  National  Lesbian  and  Gay  Jour¬ 
nalists  Association  (NLGJA),  it  was 
announced. 

Unity’s  leaders,  who  met  recently  in 
Oakland,  said  they  “welcome  and  em¬ 
brace  the  NLGJA  in  the  mutual  strug¬ 
gle  for  justice  and  equality  in  the  news 
media  industry.” 

The  Unity  board  also  asked  NLGJA 
to  take  part  on  the  advisory  committee 
of  Unity  ’94’s  precedent-setting  con¬ 
vention  in  Atlanta  in  July  1994. 

The  journalism  groups  that  make  up 
Unity  ’94  are  the  Asian  American 
Journalists  Association,  National  As¬ 
sociation  of  Black  Journalists,  Nation¬ 
al  Association  of  Hispanic  Journalists 
and  Native  American  Journalists  As¬ 
sociation. 
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Servicing  Small  Dailies 

Associated  Press  tests  cheaper,  scaled-down 
news  package  for  smaller  newspapers 


by  Qeorge  Qameau 

THE  ASSOCIATED  PRESS  is  testing 
a  new,  low-cost  membership  designed 
for  the  nation’s  100  smallest  daily 
newspapers. 

Testing  began  in  early  September  at 
five  Donrey  newspapers  in  the  West  and 
AP  hopes  to  make  a  decision  by  Jan.  1. 

The  service  is  designed  for  about  25 
small  U.S.  dailies  that  have  no  news 
service  and  65  more  that  can  barely  af¬ 
ford  AP  dues  and  an  editor’s  salary  to 
monitor  the  wire.  A  5,000-circulation 
five-day  daily  pays  AP  about  $200  a 
week  in  dues. 

The  service  would  allow  papers  of 
about  7,000  circulation  or  less  to  call  by 
phone  into  an  AP  computer  and  down¬ 
load  to  their  Macintosh  computers 
summaries  of  international,  national 
and  state  news,  a  people  column,  sports 
stories  and  sports  standings.  It  would 
come  to  about  4,000  words  daily,  plus 
sports  agate. 

Newspapers  would  pay  “significantly 
less”  for  the  service,  though  no  prices 
have  been  set.  They  would  also  save  on 
editing  costs,  since  the  digests  are  al¬ 
ready  edited  and  ready  to  nin. 

“I  am  concerned  about  a  number  of 
tiny  dailies  around  the  country  that 
have  reduced  staff  and  news  hole  be¬ 
cause  of  the  economy,”  said  Wick  Tem¬ 
ple,  AP  vice  president  and  newspaper 
membership  director. 

The  service  will  not  satisfy  the  ap¬ 
petite  of  newspapers  over  7,000  or  so 
but  a  lot  of  papers  in  that  category  are 
“really  hurting”  —  some  left  with  just 
three  journalists  in  the  newsroom  —  he 
said. 

“We  take  it  seriously  that  we  are  sup¬ 
posed  to  serve  all  levels  of  the  Ameri¬ 
can  press  and  we  are  trying  to  serve  the 
tiny  guys  better  because  of  the  econom¬ 
ic  problems  that  have  been  forced  on 
them,”  he  said. 

The  idea  came  up  in  discussions  with 
publishers  last  year  at  the  Southern 
Newspaper  Publishers  Association  con¬ 
vention  in  Boca  Raton,  Fla.,  but  “a 
number  of  small  groups  have  been  ask¬ 
ing  us  for  some  time  to  package  content 


“I  am  concerned  about  a  number  of  tiny 
dailies  around  the  country  that  have 
reduced  staff  and  news  hole  because  of 
the  economy.” 

—  Wick  Temple,  AP  vice  president  and 
newspaper  membership  director. 


for  smaller  papers.” 

For  the  smallest  papers,  the  first 
problem  is  deciding  whether  or  not  to 
cover  the  world  beyond  local  interests. 
To  cover  outside  news  they  must  pay 
AP  dues  and  the  cost  of  monitoring  and 
editing  the  wire  for  a  paper  that  is  over¬ 
whelmingly  local  anyway. 

The  problem  is  that  each  paper 
wants  something  different.  Temple 
said.  To  make  it  work,  users  will  have 
to  agree  on  a  product,  because  the  ser¬ 
vice  does  not  allow  editors  to  dial  in 
and  select  from  a  menu;  they  can  only 
download  the  day’s  report. 

Though  AP  claims  1,561  members 
out  of  the  nation’s  1,586  dailies.  Temple 
emphasized  the  importance  to  AP  of  re¬ 
taining  small  papers  —  not  for  their 
dues  but  for  the  news  they  contribute 
when  it  breaks  in  their  backyards. 

“They  are  important  to  us  more  from 
a  coverage  point  of  view  than  from  a 
money  point  of  view,”  he  said.  “When  a 


story  breaks,  that  is  the  most  important 
town  in  the  world.” 

If  users  agree  on  a  product,  chances 
are  “very  good”  that  the  dial-up  service 
could  start  by  j  an.  1 .  BECT 

N.Y.  Times  tests 
for-profit  forums 

THE  MARKETING  DEPARTMENT 
of  the  New  York  Times  is  exploring 
whether  the  newspaper  will  take  part 
in  producing  for-profit  conferences  on 
topics  of  interest  to  its  readers. 

In  November,  the  Times  is  produc¬ 
ing  a  forum  titled  “The  Post-Election 
Outlook:  A  Course  Change  for  the 
U.S.?” 

The  venture  is  being  jointly  pre¬ 
sented  by  the  CEO  Institutes,  a  divi¬ 
sion  of  International  Media  Partners. 

This  will  be  the  first  for-profit  con¬ 
ference  for  the  Times,  although  the 
newspaper  —  like  many  others  — 
has  hosted  various  seminars  that  are 
more  public  affairs-oriented,  ex¬ 
plained  Catherine  Chute,  new  busi¬ 
ness  development  director  in  the 
newspaper’s  marketing  department. 

Chute  said  the  conference  has  been 
set  up  as  a  test.  If  it  does  not  do  well, 
the  program  could  be  dropped  or,  con¬ 
versely,  it  could  be  expanded. 

To  avoid  any  compromise,  the  ef¬ 
forts  of  the  marketing  department  to¬ 
ward  these  conferences  are  kept  sepa¬ 
rate  from  the  newspaper’s  editorial 
operations.  — Debra  Gersh 

Boston  Globe 
establishes 
book  fund 

BOSTON  GLOBE  PUBLISHER 
William  O.  Taylor  said  the  paper  is  es¬ 
tablishing  the  Kirk  Scharfenberg  Memo¬ 
rial  Book  Fund  for  Boston  Public 
Schools,  a  program  that  will  provide  an 
annual  grant  of  $1,000  to  one  each  year 
to  buy  books. 
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Press  Pool  Inclusion 
Rules  Proposed 

Department  of  Defense  proposes  written  rules  for  inclusion  in 
National  Media  Pool;  smaller  newspapers  could  be  excluded 


by  Debra  Qersh 

THE  DEPARTMENT  OF  Defense  for 
the  first  time  has  proposed  written  rules 
for  inclusion  in  the  National  Media 
Pool. 

Although  many  of  these  regulations 
simply  put  into  writing  practices  that 
have  been  followed  informally  since 
this  pool  was  formed  in  1985,  adoption 
of  the  proposal  as  is  could  lead  to  the 
exclusion  of  many  medium  and  smaller 
newspap>ers  already  participating. 

With  some  43  news  organizations 
currently  participating  in  the  National 
Media  Pool  and  between  three  and  five 
applications  pending,  the  rules  are  de¬ 
signed  to  help  Pentagon  officials  by  set¬ 
ting  uniform  criteria  for  membership, 
explained  Robert  Taylor,  principal 
deputy  assistant  secretary  of  defense/ 
public  affairs. 

Newspapers  currently  occupy  26  of 
the  pool  positions. 

The  newly  proposed  rules  are  for  the 
National  Media  Pool  only,  and  would 
not  necessarily  apply  to  pools  formed 


As  the  U.S.  military  presence  in  the 
Gulf  escalated,  so  did  the  number  of 
media  arriving  there  to  cover  the  oper¬ 
ations.  The  military  insisted  on  pool 
coverage  for  most  of  its  activities,  lead¬ 
ing  to  many  press  complaints  about  ma¬ 
nipulation  and  the  withholding  of  in¬ 
formation. 

Military  officials  generally  said  that 
the  reportage  was  good,  hut  officials 
said  —  among  other  things  —  that 
there  were  simply  too  many  journalists 
on  the  scene  to  allow  unilateral  move¬ 
ment  by  the  media. 

Correspondents  from  the  United 
States,  however,  charged  —  among 
other  things  —  that  not  only  did  mili¬ 
tary  public  affairs  officers  prevent  ac¬ 
cess  and  unnecessarily  revise  copy,  but 
also  the  pool  system  itself  prevented 
thorough  reporting  of  events. 

After  the  war,  six  months  of  talks  be¬ 
tween  representatives  from  the  military 
and  news  organizations  yielded  a  set  of 
nine  principles  for  coverage  (E&P, 
March  2 1 ,  P.  18).  The  major  point  of 
contention  between  the  two  groups  was 


A  vocal  critic  of  the  pool  system  eventually 
employed  for  coverage  in  the  Persian  Gulf,  Aukofer 
called  this  “the  most  outrageous  ploy  IVe  ever 
seen  by  a  government  agency.” 


on-site,  as  was  done  during  Operation 
Desert  Storm  in  the  Persian  Gulf,  Tay¬ 
lor  said. 

Although  the  issue  of  media  pools 
became  particularly  touchy  following 
the  Gulf  war,  the  standing  National 
Media  Pool  was  not  technically  part  of 
that  debate.  In  fact,  some  said  the  only 
pool  in  the  Gulf  that  operated  effec¬ 
tively  was  the  National  Media  Pool, 
which  was  called  up  to  join  U.S.  troops 
during  the  earliest  days  of  Operation 
Desert  Shield. 


prior  review  of  news  material,  to  which 
both  sides  eventually  agreed  to  dis¬ 
agree. 

The  following  are  highlights  of  the 
nine  principles  for  coverage  of  U.S. 
military  operations:  Open  and  indepen¬ 
dent  reporting  will  he  the  principal 
means  of  coverage;  Pools  are  not  to  be 
the  standard  means  of  covering  military 
operations,  but  when  they  are  necessary 
they  should  he  disbanded  as  soon  as 
possible  thereafter;  Even  under  open 
coverage  conditions,  pools  may  be  nec¬ 


essary  for  specific  events;  Journalists 
will  be  credentialed  by  the  U.S.  mili¬ 
tary  and  must  abide  by  a  set  of  military 
security  ground  rules  or  face  expulsion; 
journalists  will  be  provided  access  to  all 
major  military  units,  although  special 
operations  restrictions  may  limit  access 
in  some  cases;  Military  public  affairs  of¬ 
ficers  are  to  act  as  liaisons  and  not  re¬ 
strict  reporting;  Under  open  coverage 
conditions,  field  commanders  will  per¬ 
mit  journalists  to  ride  on  military  vehi¬ 
cles  and  aircraft  when  feasible,  and  the 
military  will  be  responsible  for  trans¬ 
portation  of  the  pool;  PAOs  will  be 
supplied  with  facilities  to  ensure  timely, 
secure  and  compatible  transmission  of 
pool  material;  and  the  principles  also 
will  apply  to  the  standing  DoD  Nation¬ 
al  Media  Pool. 

The  Pentagon’s  Taylor,  however, 
stressed  that  comparing  these  proposed 
rules  with  the  nine  principles  is  like 
comparing  apples  with  oranges.  The 
principles  relate  to  coverage,  while  the 
rules  govern  membership  in  the  pool, 
he  said. 

Since  the  Gulf  war  and  agreement 
on  the  nine  principles,  the  standing 
DoD  National  Media  Pool,  whose 
members  rotate  among  Washington, 
D.C. -based  journalists,  has  not  been 
tested  in  a  combat  situation. 

journalists  covering  continued  mili¬ 
tary  operations  in  the  Gulf  region,  how¬ 
ever,  may  be  experiencing  deja  vu,  as 
host  nations  such  as  Saudi  Arabia  are 
making  it  difficult  for  U.S.  media  to 
cross  their  borders.  When  Operation 
Desert  Shield  first  began,  the  DoD  said 
it  did  not  send  in  the  National  Media 
Pool  for  a  couple  of  days  because  of 
Saudi  resistance. 

Mixed  reaction 

Reaction  to  this  proposal  has  been 
mixed.  Some  journalists  interviewed  by 
E&P  are  outraged  by  what  they  see  as  a 
DoD  attempt  to  gain  more  control  over 
military  coverage,  while  others  see  it  as 
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a  simple  codification  of  already  existing 
practices. 

Others  still  are  not  quite  sure  what  to 
think. 

Jon  Wolman,  Washington  bureau 
chief  for  the  Associated  Press,  said 
there  had  been  talk  for  some  time  that 
the  DoD  might  formalize  the  rules  for 
pool  participation.  A  member  of  the  ad 
hoc  committee  that  negotiated  the 
nine  principles  for  coverage,  Wolman 
said  there  was  no  discussion  of  rules  for 
pool  participation  during  talks  on  the 
principles. 

Another  member  of  the  committee, 
Clark  Hoyt,  Knight-Ridder  bureau 
chief  in  Washington,  said  the  group  is 
seeking  comments  from  other  bureau 
chiefs  in  an  effort  to  determine  whether 
to  respond  to  the  proposal  individually 
or  as  a  collective. 

A  recently  formed  KRT  supplemen¬ 
tal  wire  photo  service  is  one  of  the  or¬ 
ganizations  seeking  entry  in  the  photo 
pool,  which  currently  consists  of  the 
AP,  United  Press  International  and 
Reuters,  Hoyt  explained. 

Despite  its  recent  purchase  by  a  Lon¬ 
don-based,  Saudi  Arabian  company. 
United  Press  International  will  not  be 
excluded  by  the  U.S.-owned  clause,  as 
its  parent  company  is  Worldwide  News 
Inc.,  incorporated  in  the  state  of 
Delaware,  according  to  Steve  Geimann, 
executive  vice  president  and  executive 
editor  of  UPl. 

Geimann  said  he  was  curious  about  a 
rule  that  said  if  only  one  pool  spot  is 
available,  it  will  be  given  to  the  AP  “in 
recognition  of  its  unique  role  in  the 
U.S.  news  industry,”  but  had  not  had 
the  opportunity  to  explore  the  question 
further. 

Frank  Aukofer,  Washington  bureau 
chief  for  the  Milwaukee  Journal,  called 
the  DoD  proposal  “outrageous.” 

Aukofer,  who  said  the  journal  has 
been  participating  in  the  pool  since  it 
was  first  formed,  said  these  rules  would 
preclude  the  newspaper  from  participa¬ 
tion,  and  pointed  out  that  even  if  a  pa¬ 
per  has  a  regular  Pentagon  correspon¬ 
dent  that  does  not  mean  the  person  is 
competent. 

“I  can’t  imagine  any  news  organiza¬ 
tion  worthy  of  its  name  subscribing  to 
this,”  he  said,  arguing  that  “any  news 
organization  that  signs  on  to  this  [can 
be]  accused  of  elitism  and  violating  the 
First  Amendment.” 

A  vocal  critic  of  the  pool  system 
eventually  employed  for  coverage  in 
the  Persian  Gulf,  Aukofer  called  this 
“the  most  outrageous  ploy  I’ve  ever 
seen  by  a  government  agency.” 


In  an  afterthought,  Aukofer  suggest¬ 
ed  —  perhaps  only  half-jokingly  — 
that  the  press  ought  to  set  its  own  rules, 
requiring  that  all  military  public  affairs 
officers  have  two  years’  journalism  ex¬ 
perience  and  be  able  to  recite  the  First 
Amendment. 

Conceding  that,  unless  there  is  some 
rule  of  fairness,  medium  and  small 
newspapers  would  be  excluded  from  the 
pool.  Wall  Street  Journal  correspondent 
John  Fialka  said  that  there  has  to  be 
some  way  the  press  itself  can  control 
the  number  of  pool  participants  . 

“Someone  will  have  to  sort  this  out. 
I’d  rather  it  be  us  than  them,”  he  said, 
noting  that  as  military  actions  get 
smaller,  more  people  want  to  cover 
them. 

He  pointed  to  the  British  media  in 
the  Gulf,  which  were  able  to  work  out 


by  Debra  Qersh 

ALTHOUGH  THE  NATIONAL  Me¬ 
dia  Pool,  a  standing  pool  whose  rotat¬ 
ing  members  must  be  ready  to  join  U.S. 
forces  on  short  notice,  has  been  in  op¬ 
eration  since  1985,  the  Department  of 
Defense  only  recently  put  in  writing 
the  proposed  criteria  for  membership  in 
the  pool  and  ground  rules  that  members 
must  follow. 

Highlights  of  the  proposed  rules  for 
eligibility  in  the  National  Media  Pool 
and  the  suggested  ground  rules,  as 
printed  in  the  Federal  Register,  include 
the  following: 

Criteria  for  membership 

•  All  news  organizations  in  the  pool 
must  demonstrate  a  familiarity  with  the 
U.S.  military  and  military  operations  by 
maintaining  a  correspondent  who  regu¬ 
larly  covers  military  affairs,  visits  mili¬ 
tary  operational  units,  attends  Pentagon 
press  conferences,  and  interviews  senior 
military  and  civilian  DoD  officials. 

•  The  news  media  organization  is  re¬ 
quired  to  maintain  a  Washington, 
D.C.,  staff  of  sufficient  size  to  preclude 
compromising  operational  security 
when  the  pool  is  activated. 

•  The  representatives  designated  by 
the  organization  to  participate  in  the 
National  Media  Pool  on  standby  must 


among  themselves  the  correspondents 
who  would  be  sent  to  cover  the  military. 
By  controlling  the  numbers  themselves, 
there  was  no  need  for  the  government  to 
devise  an  alternative  system. 

Charles  Lewis,  Hearst  Newspapers 
bureau  chief  in  Washington,  found  the 
regulation  requiring  military  escorts  for 
pool  participants  troubling. 

This  rule  could  be  “used  by  a  skillful 
military  flack  to  subvert  all  the  other 
points  agreed  to  by  the  media  and  the 
military,”  he  pointed  out. 

In  addition,  Lewis  said  there  was  no 
mention  of  this  regulation  during  the 
drafting  of  the  nine  principles  for  cov¬ 
erage,  and  the  DoD  “promulgated  it  in 
the  Federal  Register  without  any  prior 
meeting  with  the  bureau  chiefs  group. 
It  makes  you  wonder  what  they  think 
they’re  doing.”  BECT 


be  able  to  deploy  with  all  requisite 
equipment  in  a  minimum  of  four  hours. 

•  By  participating  in  the  National 
Media  Pool,  media  organizations  and 
their  representatives  agree  to  adhere  to 
the  ground  rules  as  listed  [in  this  pro¬ 
posal]  .  .  .  and  any  additional  ground 
rules  or  procedures  established  by  the 
assistant  secretary  of  defense/puhlic  af¬ 
fairs  or  the  appropriate  military  com¬ 
mander  to  meet  the  operational  securi¬ 
ty  requirements  of  a  given  mission. 

•  All  media  organizations  represented 
in  the  National  Media  Pool  must  be 
U.S.-owned  and  -operated. 

The  proposal  further  defined  the  cri¬ 
teria  for  classification  of  various  media. 
They  are: 

Television  networks:  Must  produce 
and  transmit  finished,  daily  general 
news  broadcasts  under  national  editori¬ 
al  direction  to  a  nationwide  audience 
and  have  the  capability  to  deploy  a 
satellite  earth  station  with  the  pool. 

Newspapers:  Must  be  general-cover- 
age  newspapers,  published  at  least  five 
times  a  week. 

Newsmagazines:  Must  be  general- 
circulation,  general-coverage  news- 
weeklies  with  national  distribution  and 
a  photographic  capability. 


(See  Criteria  on  page  43) 


Defense  Department’s  proposed 
criteria  for  membership  in 
the  National  Media  Pool 
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In  the 

Eye  of  the  Storm 

South  Dade  News  Leader  weathered  the  brunt  of 
Hurricane  Andrew  and  missed  only  three  issues 


by  Qlenn  Martin 

BY  NOW,  EVERYONE  in  the  country 
has  seen  televised  accounts  of  Hurri¬ 
cane  Andrew’s  fury  and  read  of  the 
massive  destruction  experienced  in 
south  Dade. 

The  hurricane,  rated  one  of  the 
strongest  to  hit  the  United  States,  re¬ 
sulted  in  the  worst  natural  disaster  in 
the  history  of  the  country. 

South  Dade  and  its  residents  will 
never  be  the  same. 

Neither  will  the  South  Dade  News 
Leader,  the  81 -year-old  Homestead 
newspaper  that  weathered  the  brunt  of 
Andrew  and  witnessed  a  unique  dedica¬ 
tion  from  a  staff  that  was  bloodied  but 
not  beaten  by  the  horrific  storm. 

During  the  past  eight  decades,  the 
News  Leader  has  been  the  heart  of  the 
south  Dade  community. 

As  the  only  local  paper,  club  meet¬ 
ings  and  social  gatherings  are  as  impor¬ 
tant  as  the  traditional  news  of  police 
and  City  Hall  activities. 

The  paper  has  withstood  many 
storms  —  financial  and  otherwise  — 
but  none  as  devastating  as  Andrew. 

Despite  that,  the  newspaper  missed 
printing  only  three  issues. 

The  hurricane’s  treacherous  winds 
smashed  into  the  newspaper’s  50-year- 


old  building  as  the  eye  of  the  storm 
passed  directly  overhead. 

While  the  building  itself  suffered  ma¬ 
jor  roof  and  water  damage,  a  broken 
fork  lift,  and  presses  in  need  of  some  re¬ 
pairs,  that  was  minor  compared  with 
the  losses  experienced  by  the  newspa- 
p>er’s  employees. 

Of  the  News  Leader’s  23  full-time 


(Martin  is  general  manager  of  the  South 
Dade  News  Leader  in  Homestead,  Fla.) 


employees,  12  lost  their  homes  com¬ 
pletely. 

Of  the  remaining  1 1,  their  homes 
have  severe  roof  damage,  blown-out 
windows  and  doors,  and  structural  com¬ 
plications. 

Nine  own  cars  or  trucks  that  have 
been  totaled.  Some  employees  needed 
two  days  after  Andrew  to  chop  their 


way  out  of  their  own  driveways. 

Driving  with  smashed  windshields  — 
or  none  at  all  —  they  risked  themselves 
and  their  vehicles  to  come  to  work  and 
do  their  jobs. 

With  all  that,  the  newspaper  missed 
printing  only  three  issues. 

Once  at  work,  we  found  only  three  of 
the  News  Leader’s  part-time  staff  of  23 
still  in  town. 

Those  of  us  on  the  job  lugged  crum¬ 
pled  aluminum,  twisted  metal  frames. 


foliage  debris,  mattresses  and  pieces  of 
furniture  to  get  to  the  front  door. 

The  paper’s  truck  was  on  its  side.  We 
ripped  smelly  sodden  carpets  out  of  our 
offices,  swept  up  broken  glass,  and 
moved  desks  and  files  from  under  a 
leaky  ceiling. 

We  worked  with  no  power,  no  tele¬ 
phones,  no  drinking  water.  As  we  sweat¬ 
ed  and  worried  about  insurance  ad¬ 
justers,  damage  to  our  own  homes  and 
vehicles — and  who  was  going  to  stand  in 
line  for  ice,  water  and  toilet  paper — we 
went  to  work  on  the  newspaper. 

And  the  News  Leader  missed  print¬ 
ing  only  three  issues. 

Getting  our  first  issue  out  after  the 
hurricane  required  some  help  from  our 
sister  newspapers  in  Pennsylvania  and 
our  local  friends. 

Homestead  City  Manager  Alex 
Muxo  arranged  for  the  U.S.  Army  to 
lend  us  a  100,000  kilowatt  generator  to 
run  our  press. 

Miami-Dade  Community  College 
Homestead  Branch,  thanks  to  its  presi¬ 
dent  Dr.  Roy  Phillips,  set  up  a  phone 
for  us  in  their  building  several  blocks 
away. 

Editors  and  reporters,  clad  in  shorts. 


Those  of  us  on  the  job  lugged  crumpled  aluminum^ 
twisted  metal  frames,  foliage  debris,  mattresses  and 
pieces  of  furniture  to  get  to  the  front  door. 
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Almost  back  to  normal 

Miami  Herald  had  to  react  to  employees’  emotional  and 
physical  needs  in  the  aftermath  of  Hurricane  Andrew 


T-shirts  and  sneakers,  tracked  down 
stories  without  the  usual  advantages  of 
telephones  and  fax  machines. 

Getting  film  developed  required  a 
62-mile  round  trip  to  Miami  to  one  of 
the  few  photo-developing  centers  offer¬ 
ing  one-hour  service. 

Advertising  salespeople,  also  rough¬ 
ing  it,  contacted  grateful  clients.  Hand- 
drawn  ads  replaced  the  slick,  profes¬ 
sionally  produced  ones  that  usually  run 
in  the  paper. 

Without  the  support  of  our  local 
businesses  —  such  as  grocery  stores  and 
banks  that  opened  long  before  the  giant 
chains  did  —  we  would  have  been 
hard-pressed  for  advertising  dollars. 

Typesetters  worked  on  unfamiliar 
equipment.  Headlines  and  copy  often 
had  to  be  reset  because  it  would  not  fit. 

But  the  newspaper  missed  printing 
only  three  issues. 

Twenty-five  days  after  Hurricane 
Andrew  had  changed  our  lives  forever, 
we  were  still  working  on  strange  equip¬ 
ment  powered  by  a  diesel-fuel  generator 
and  without  telephones. 

We  were  still  driving  smashed-up 
cars  and  wearing  shorts  and  T-shirts, 
and  driving  miles  to  get  our  film 
processed. 

Our  homes  remain  in  ruin.  We  often 
need  some  time  to  hold  onto  each  oth¬ 
er,  to  remind  ourselves  how  lucky  we 
are  to  be  here  to  help  clean  up  the  mess 
and  to  tell  Andrew’s  story. 

That  we  missed  printing  only  three 
issues  is  a  testament  to  the  News 
Leader’s  small  but  devoted  staff. 

These  people  love  this  community 
and  the  paper  it  represents. 

During  the  best  of  times,  they  are 
good. 

During  the  worst  of  times,  they  are 
great. 

As  their  general  manager,  I  sincerely 
thank  them  and  salute  them  for  their 
dedication.  KOT 

Mass,  daily  collects 
supplies  for 
hurricane  victims 

THE  CAPE  COD  TIMES,  Hyannis, 
Mass.,  collected  18  tons  of  supplies  over 
five  days  for  the  victims  of  Hurricane 
Andrew. 

Along  with  canned  food,  flashlights, 
batteries,  diapers,  baby  formula,  can 
openers,  bottled  water,  camping  equip¬ 
ment,  and  first  aid  supplies  were  col¬ 
lected. 

The  effort  was  organized  by  Times 
production  manager  Peter  Meyer.  On 
Labor  Day  weekend,  he  and  several 
other  volunteers  drove  three  trucks  car¬ 
rying  the  supplies  from  Massachusetts 
to  Florida. 


by  Ann  Marie  Kerwin 

THE  WORKWEEKS  AT  the  Miami 
Herald  and  El  Nuevo  Herald  are  almost 
back  to  normal  since  the  third  strongest 
hurricane  ever  recorded  in  U.S.  history. 
Hurricane  Andrew,  hit  Aug.  24  (E&P, 
Sept.  5). 

But  no  one  is  the  same. 

Andrew  blew  away  a  feeling  of  secu¬ 
rity  that  most  of  us  can  take  for  granted. 
The  newspaper  company  had  to  react 
to  employees’  emotional,  as  well  as 
physical,  needs. 

Along  with  starting  programs  to  pro¬ 
vide  the  tangible  necessities  —  food, 
water,  shelter,  emergency  cash  assis¬ 
tance,  furniture,  moving  trucks,  hard¬ 
ware  for  housing  repairs  and  temporary 
child  care  —  the  company  is  offering 
individual  and  group  counseling  ses¬ 
sions. 


Post-hurricane  trauma  sessions  began 
in  early  October,  with  some  geared 
specifically  to  children. 

In  a  Sept.  25  memo  from  Herald  pub¬ 
lisher  Dave  Lawrence  to  the  staff,  he 
said,  “We  need  to  keep  giving  each  oth¬ 
er  the  benefit  of  the  doubt  and  to  make 
sure  that  we  are  doing  everything  we 
reasonably  can  to  help  each  other.” 

He  asked  managers  to  be  as  “flexible 
and  caring”  as  possible  to  deal  with  em¬ 
ployees’  “long-term  needs.” 

A  “Flexible  Options”  time-off  policy 
was  put  in  place  that  allows  employees 
for  time  off  to  meet  with  contractors, 
insurance  adjusters,  etc. 

Work  hours  could  be  adjusted  or 
made  up  on  weekends  as  necessary,  ac¬ 
cording  to  the  policy.  While  next  year’s 
vacation  can  be  advanced,  the  policy 
stresses  this  as  a  last  option,  since  “va¬ 
cations  are  sure  to  be  needed  in  1993.” 

All  of  the  approximately  2,400  em¬ 
ployees  were  accounted  for  within  a  day 
or  two  of  the  storm.  Remarkably,  only 
three  suffered  injuries,  the  most  serious 


a  broken  arm,  said  Sam  Verdeja,  vice 
president  of  community  relations/mar¬ 
keting  services. 

The  newspaper’s  employee  outreach 
program  believes  the  number  of  de¬ 
stroyed  employee  homes  will  reach  100. 
As  of  Sept.  14,  the  number  had  reached 
73. 

A  relief  coordinator,  Willy  Cueto, 
was  hired  to  see  to  the  ongoing  needs  of 
the  employees  affected  by  the  storm. 

Batteries,  water,  and  food  were  avail¬ 
able  in  the  Herald  building  for  employ¬ 
ees.  An  employee-to-employee  pro¬ 
gram  matched  those  who  could  help 
with  those  who  needed  help. 

The  Herald’s  parent  company, 
Knight-Ridder,  contributed  $200,000 
for  a  special  fund  to  help  its  employees 
most  devastated.  The  fund,  boosted  to 
$300,000  by  matching  employee  dona¬ 
tions,  excluded  no  one,  but  its  funds 


were  to  be  aimed  toward  those  with  to¬ 
tal  or  near-total  home  loss. 

Knight-Ridder  also  sent  more  than 
50  district  managers,  reporters,  copy  ed¬ 
itors,  staff  accountants,  photographers 
and  photo  editors  from  other  papers  to 
help. 

Readers  also  helped 

The  newspaper  was  not  only  a  haven 
for  employees,  readers  benefited  as  well. 

Each  day,  the  paper  includes  “Out  of 
the  Storm”  sections.  A  team  of  six  re¬ 
porters  and  one  editor  are  dedicated  to 
covering  the  storm’s  lingering  effects. 
For  two  weeks,  the  paper  ran  two  pages 
telling  readers  where  to  go  for  money, 
to  donate  blood,  for  court  appearances, 
day  care,  insurance  agencies,  food,  gov¬ 
ernment  agencies,  family  counseling 
and  more.  Phone  numbers  and  other 
specific  information  was  included.  Dis¬ 
aster  relief  station  locations  for  the  Red 
Cross  and  the  Federal  Emergency  Man¬ 
agement  Agency  were  also  listed. 

A  bulletin  board  page  listed  missing 
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The  number  of  home^delivery  subscribers  has 
dropped  by  7,000  since  the  storm — many  people 
whose  homes  are  badly  damaged  are  staying  in 
hotels  or  with  family. 
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(From  left)  James  Batten,  chairman  and  CEO,  Knight-Ridder  Inc.;  David  Launrence, 
chairman  and  publisher  of  the  Miami  Herald,  and  Danny  Serrano,  of  the  Herald,  sort 
newspapers  for  distribution  in  a  hurricane-struck  neighborhood. 


person  messages,  people  offering  help, 
offers  of  shelter,  and  people  needing 
help.  Readers  used  an  audiotex  system 
to  leave  their  messages. 

How-to  tabloid  sections,  in  English 
and  Spanish,  gave  readers  tips  on  clean¬ 
ing  up  and  making  more  permanent  re¬ 
pairs  to  roofs  and  homes.  The  fcxxl  sec¬ 
tion  of  El  Nu  vo  Herald  included  ideas 
for  cooking  without  electricity. 

Most  importantly,  the  paper  was  dis¬ 
tributed  free  throughout  the  worst-hit 
areas.  From  Aug.  31  to  Sept. 13,  the 
Herald  delivered  40,000  free  papers  to 
the  most  devastated  areas. 

Employees  found  people  were  desper¬ 
ate  for  news.  Reporter  Phil  Long  told 
the  Herald’s  employee  publication,  the 
Bay  View,  that  he  took  copies  of  both 
the  Herald  and  El  Nuevo  Herald  with 
him  everywhere  he  went. 

“Never  have  1  seen  people  so  hungry 
for  news,  and  not  just  the  news  1  ex¬ 
pected  them  to  be  hungry  for.  At  first, 
it  was  a  hit  of  a  jolt  to  see  how  many 
people  went  straight  for  the  Sports  sec¬ 
tion.  Then  it  made  me  feel  good.  It  was 
a  sign  of  normalcy  returning.” 

Delivery  problems 

Getting  the  paper  delivered  proved 
to  be  the  most  difficult  task  after  An¬ 
drew. 

Everyone,  including  publisher  Dave 
Lawrence,  had  to  pitch  in  to  “throw  a 
route,”  said  vice  president  of  circula¬ 
tion,  Arden  Dickey. 

Most  employees  outside  of  circula¬ 
tion  who  were  delivering  papers  have 
been  able  to  return  to  their  jobs.  With 
the  help  of  Knight-Ridder  people  from 
other  papers  and  existing  staff,  the  de¬ 
livery  routes  are  covered. 

“We  have  not  returned  to  normal  by 
any  stretch  of  the  imagination,”  Dickey 


said. 

Three  of  the  Herald’s  distribution 
centers  were  damaged.  One,  in  Home¬ 
stead,  was  completely  destroyed  except 
for  the  soda  machine. 

Most  streets  are  now  accessible, 
though  smaller  debris  such  as  glass  and 
nails  is  still  a  problem.  “A  lot  of  people 
are  getting  flat  tires,”  Dickey  said. 

Many  carriers  have  left  the  area  after 
their  homes  and  cars  were  destroyed. 
Others  took  higher-paying  jobs  now 
available  in  construction. 

The  number  of  home-delivery  sub¬ 
scribers  has  dropped  by  7,000  since  the 


storm  —  many  people  whose  homes  are 
badly  damaged  are  staying  in  hotels  or 
with  family.  Some  have  switched  their 
subscription  to  their  temporary  quar¬ 
ters,  but  Dickey  said  that  single-copy 
sales  were  up  significantly,  so  much  so 
that  every  day  since  the  hurricane  sin¬ 
gle-copy  sales  have  been  up  more  than 
home  subscription  has  been  down. 

“Of  course,  there  are  a  lot  of  insur¬ 
ance  people  and  disaster  relief  people  in 
town  who  have  been  buying  the  paper,” 
Dickey  said.  He  will  not  he  able  to  de¬ 
termine  if  circulation  has  truly  dropped 
until  they  have  gone.  ■E(S’P 


Jailed  high  school  editor  is  replaced 


THE  EDITOR  OF  the  student  news¬ 
paper  at  Central  High  School,  Salina, 
Kan.,  was  removed  because  school  of¬ 
ficials  say  she  cannot  do  the  job  from 
jail,  where  she  is  being  held  on  mur¬ 
der  and  robbery  charges. 

School  administrators  decided  to 
replace  Jennifer  Harmon,  an  18- 
year-old  senior,  as  editor  of  The  Py¬ 
lon,  according  to  principal  Steve 
Williams. 

Williams  said  newspaper  adviser 
Adrienne  Pyle  also  participated  in  the 
decision. 

Harmon  was  certified  to  stand  trial 


as  an  adult  in  the  Aug.  10  beating 
death  of  72-year-old  motel  clerk  Oliver 
Bigler,  and  the  robbery  of  Mid- America 
Inn.  She  was  1 7  at  the  time  of  the  inci¬ 
dent  at  the  motel,  owned  and  operated 
by  her  family. 

She  and  three  others  are  charged 
with  first-degree  murder  and  aggravated 
robbery. 

Pyle  said  Harmon  was  editing  “every¬ 
thing”  in  the  school  paper  from  her  jail 
cell  and  the  staff  was  comfortable  tak¬ 
ing  direction  from  Harmon,  and  added 
that  it  was  important  to  keep  Harmon 
actively  involved  with  the  staff. 


When  the  decision  was  made  to  re¬ 
move  Harmon  from  her  position,  offi¬ 
cials  backed  away  from  those  state¬ 
ments. 

Williams  said  that  Harmon  could 
not  perform  her  duties  as  editor  while 
in  jail.  He  said  the  work  she  was  do¬ 
ing  was  merely  part  of  a  class  assign¬ 
ment. 

Harmon  was  chosen  editor  during 
the  summer,  before  the  August  rob¬ 
bery  and  slaying. 

Principal  Williams  said  the  Pylon 
staff  and  Pyle  soon  will  name  a  new 
editor  for  the  paper.  — AP 
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In  Brief 


E&P  poll: 

Bush  53,  Clinton  46 
Perot  1 

PRELIMINARY  RESULTS  IN  E&P’s 
quadrennial  poll  on  newspaper  en¬ 
dorsements  of  presidential  candidates 
show  that  53  newspapers  have  endorsed 
President  George  Bush,  46  have  en¬ 
dorsed  Bill  Clinton,  and  one  has  en¬ 
dorsed  Ross  Perot. 

The  poll  results  includes  responses 
received  hy  Oct.  12. 

In  addition,  1 1 8  newspapers  reported 
that  it  is  their  policy  not  to  endorse 
candidates  for  president. 

The  newspapers  endorsing  President 
Bush  have  a  total  circulation  of  2.8  mil¬ 
lion  and  the  newspapers  endorsing 
Clinton  have  a  total  circulation  of  1.8 
million.  The  newspaper  endorsing 
Perot  has  a  circulation  of  23,500. 

Thus  far,  the  gap  between  the  num¬ 
ber  of  newspapers  endorsing  the  Demo¬ 


cratic  candidate  (Clinton)  and  the  Re¬ 
publican  candidate  (Bush)  is  the  closest 
it  has  been  in  any  presidential  election 
year  since  1964,  when  Democrat  Lyn¬ 
don  Johnson  received  more  endorse¬ 
ments  than  Republican  Barry  Goldwa- 
ter.  That  was  the  only  time  since  E&P 
began  its  poll  in  1940  that  more  news¬ 
papers  endorsed  a  Democrat  for  presi¬ 
dent  than  a  Republican. 

Democrats  Franklin  D.  Roosevelt, 
Harry  Truman,  John  F.  Kennedy  and 
jimmy  Carter  were  all  elected  despite 
trailing  in  the  number  of  endorsements. 

E&P  will  publish  a  complete  listing 
of  the  presidential  endorsements  in  its 
Oct.  24  issue. 

Congress  adjourns 
before  considering 
RBOC  legislation 

THE  U.S.  HOUSE  of  Representatives 
adjourned  before  considering  a  bill  de¬ 


signed  to  regulate  the  expansion  of  re¬ 
gional  Bell  operating  companies  into  in¬ 
formation  services  and  manufacturing. 

Strongly  supported  by  newspaper  in¬ 
dustry  and  other  groups,  H.R.  5096,  in¬ 
troduced  by  Rep.  jack  Brooks  (D- 
Texas),  had  passed  through  the  judiciary 
Committee  and  a  special  parliamentary 
allowed  it  to  proceed  directly  to  the 
floor.  Final  action  by  the  House  Rules 
Committee,  however,  which  is  necessary 
for  full  House  consideration,  was  not 
taken  before  adjournment. 

Cathleen  Black,  president  and  CEO 
of  the  Newspaper  Association  of  Ameri¬ 
ca,  noted  in  a  statement  that  she  hoped 
the  next  Congress  “will  provide  an  op¬ 
portunity  to  build  on  the  momentum 
generated  over  the  past  few  months.” 

Further,  she  said,  the  NAA  believes 
that  awareness  of  the  issues  involved  — 
such  as  competition  and  rates  —  and 
House  members’  recognition  of  the 
need  to  address  those  issues  “will  drive 
a  legislative  resolution  in  the  next 
Congress.” 


What's  the  most  popular  music 
this  week  in  your  town? 

Once,  newspapers  could  only  report  music  popularity  on  a  notional  scale  or  on  the 
basis  of  whot  a  few  radio  program  directors  chose  to  ploy. 

Now  there's  SoundScan,  a  revolutionary  service  that  tracks  retail  music 
soles  throughout  the  United  States  via  computers  that  register  the  sales  infor¬ 
mation  eoch  time  a  compact  disc,  cassette  or  record  is  passed  across  a  bar¬ 
code  scanner.  This  unique 
ra/i  computer  network  lets 


SoundScan  toiler 
weekly  rankings  to  your 
geographic  area — by 
city,  county,  ADI,  state  or  region — in  whatever  combination  of  cotegories 
you  choose:  Popular  Albums,  Populor  Singles,  Rap  Albums  and  Singles,  Hard 
Rock  and  Metal,  Rhythm  &  Blues,  Extended  Play  Singles,  Country-Western  and 
Albums  by  New  Artists.  Classical  and  Jazz  categories  will  be  odded  eorly  in  1 993. 


Available  to  newspapers  only  since  Septemb|r,  SoundScan  is  alreody  a  No.  1 
hit  from  Woshington  state  to  Washington,  D.C.'Call  the  Los  Angeles  Times 
Syndicate  ot  2 1 3/237-5485  to  get  more  information  on  an  innovative 
service  that's  literally  charting  new  territory  in  both  the  music  and  newspaper  industries. 


Washington  Post 
Los  Angeles  Times 
Chicago  Sun-Times 
Baltimore  Sun 
San  Francisco  Chronicle 
Philadelphia  Daily  News 
Dallas  Morning  News 
Indianapolis  Star 
Seattle  Times 
Houston  Chronicle 
Detroit  News 

Cincinnati  Post  — 

New  Orleans  rrmes-Picayune 
San  Antonio  Light 

San  Jose  Mercury  News 
Columbus  Dispatch 
Orlando  Sentinel 
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lAPA  tech  center  grows 

Expanded  press  freedom  fight  among  projects 

by  Robert  U.  Broivn 

STARTED  ON  A  shoestring  by  the  Inter  American  Press 
Association  almost  40  years  ago,  the  separately  incorporated 
non-profit  lAPA  Technical  Center  has  at  least  10  activities 
ongoing  this  year,  funded  hy  almost  $375,000  in  foundation 
grants  and  contributions  from  members. 

A  detailed  report  on  these  programs  was  given  to  the 
lAPA  General  Assembly  in  Madrid  recently  by  Julio  E. 
Munoz,  director  of  the  Tech  Center. 

Foremost  among  them  is  the  expansion  of  the  association’s 
fight  for  press  freedom  throughout  the  hemisphere  which  has 
been  made  possible  hy  a  grant  of  $125,000  from  the  Knight 
Foundation. 

This  grant  has  enabled  lAPA  to  launch  a  search  for  a  full¬ 
time  executive  to  serve  as  coordinator  of  press  freedom  infor¬ 
mation  activities.  It  will  strengthen  its  work  in  Latin  Ameri¬ 
ca  and  permit  an  increase  in  its  efforts  in  the  United  States 
and  Canada. 

The  fight  for  press  freedom  has  traditionally  been  carried 
on  mainly  by  the  volunteer  efforts  of  members  from  various 
countries  who  have  served  as  vice  presidents  of  the  Commit¬ 
tee  on  Freedom  of  the  Press. 

A  supplemental  grant  will  fund  a  cross-indexed  database 
management  system  on  freedom  of  expression  matters,  ac¬ 
cording  to  James  McClatchy,  immediate  lAPA  past  presi¬ 
dent.  This  will  provide  easy  access  to  information  and  permit 
more  rapid  responses  to  free  speech  and  free  press  problems. 

Among  these  prcigrams  are: 

•  lAPA  has  raised  from  members  more  than  $100,000  to 
establish  an  API  model  Press  Institute.  Contributions  have 
been  pledged  or  received  from  20  newspapers. 

•  For  a  Central  America  program  a  $36,000,  three-year 
grant  was  pledged  from  the  Tinker  Foundation  with  the  stip¬ 
ulation  that  each  year  its  $12,000  allocation  must  be 
matched  by  $24,000.  That  was  endorsed  by  the  Ramos  Foun¬ 
dation  ($12,000),  the  World  Press  Freedom  Committee 
($9,540),  and  the  Honduran  newspapers  ($2,460).  The  first 
program  will  be  in  Honduras  in  November,  followed  by 
Nicaragua  and  El  Salvador. 

•  The  Reuter  Foundation  has  confirmed  a  pilot  project  for 
financial  reporters  budgeted  at  $45,000  for  15  scholars  at  the 
North-South  Center  of  the  University  of  Miami  in  Decem¬ 
ber. 

•  A  Hewlitt  Foundation  grant  of  $38,000  for  a  seminar  on 
trade  agreements. 

•  The  Poynter  Institute,  St.  Petersburg,  will  hold  its  eighth 
layout  and  design  program  in  Spanish  Nov.  29-Dec.  4. 

•  Following  a  successful  Newspaper  in  Education  Program 
in  Mendoza,  Argentina,  early  this  year,  a  second  seminar  is 
tentatively  planned  for  Colombia  in  February. 

•  The  Investigative  Reporting  Institute  will  hold  its  first 
seminar  under  the  auspices  of  the  Chilean  Newspaper  Asso¬ 
ciation  March  31 -April  2. 

•  A  newspaper  management  cost  and  revenue  seminar  will 
be  held  in  Cartagena,  Colombia,  next  year. 

The  Tech  Center  announced  that  at  the  end  of  these  sem¬ 
inars  it  will  have  hosted  3,704  attendees  during  the  past  10 
years.  BE^P 
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11.00 
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8.00 
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CapitolCities/ABCInc.  (NY) 
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54.875 
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20.125 
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24.00 
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11.625 

11.625 

10.125 

Hollinger  Inc.  (a) 
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11.75 

11.625 
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Reuters  (c) 

65.625 
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49.50 

Southam  Inc.  (a) 

16.25 

16.50 

15.75 
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12.625 
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16.25 

16.25 

14.75 

TorStarCorp.  (a) 

23.625 

24.00 

21.00 
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3.53 

3.30 
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35.00 

35.00 

18.25 

(a)  Quotes  are  in  Canadian  Dollars 
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Prepared  for  E&P  by  Wertheira  Schroder  Company  Inc. 

News  Corp.  files  for 
$  1  billion  debt  offer 

RUPERT  MURDOCH’S  AUSTRALIAN-based  News 
Corp.  Ltd.  has  filed  with  the  Securities  and  Exchange  Com¬ 
mission  plans  to  offer  40  million  shares  and  $1  billion  in  se¬ 
nior  debt  securities. 

The  entire  proceeds  are  earmarked  to  pay  down  bank  debt. 
Last  year  the  company  raised  $1.8  billion  by  selling  assets, 
debt  and  equity. 

“By  repaying  bank  debts  with  these  proceeds.  News  Corpo¬ 
ration  will  satisfy  a  majority  of  its  debt  amortization  due  in 
February  1994,  and  the  balance  will  be  satisfied  from  operat¬ 
ing  cash  flow,”  said  CEO  Murdoch. 

Eighteen  million  of  the  new  shares  are  represented  by 
American  Depositary  Shares  to  be  offered  in  North  America. 
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Media  Exposure 
Not  Always  Helpful 


by  Debra  Qersh 

EXPOSURE  ON  THE  airwaves  and  in 
the  press  does  not  necessarily  help  a 
presidential  candidate. 

Although  33%  of  respondents  said 
they  had  heard  the  most  about  inde¬ 
pendent  candidate  Ross  Perot  in  news¬ 
papers  and  on  television  and  radio, 
17%  of  them  said  they  had  come  to 
have  a  less  favorable  opinion  of  him  in 
the  past  few  days,  according  to  a  survey 
from  the  Times  Mirror  Center  for  the 
People  &L  the  Press. 

(The  survey  was  taken  before  the  first 
presidential  debate  in  which  Perot’s 
popularity  in  the  polls  rose  slightly.) 

Being  the  incumbent  also  apparently 
does  not  mean  increased  coverage,  ei¬ 
ther,  as  only  18%  of  respondents  said 
they  had  seen  the  most  coverage  for 
President  Bush,  and  12%  of  them  said 
they  had  developed  a  less  favorable 
opinion.  Only  3%  said  they  had  a  more 
favorable  opinion. 

Democratic  contender  Bill  Clinton 


scored  33%  among  people  asked  the 
same  question  about  coverage,  with 
both  those  acquiring  a  more  favorable 
opinion  of  the  Arkansas  governor  and 
those  with  a  less  favorable  opinion  reg¬ 
istering  at  9%. 

Interestingly,  in  the  week  before  Pe¬ 
rot  announced  that  he  would  be  rejoin¬ 
ing  the  race,  40%  of  respondents  said 
they  had  seen  the  most  coverage  for 


(64%),  generally  believed  them  to  be 
truthful  (51%),  rather  than  not  truthful 
(35%). 

When  the  truthfulness  of  the  candi¬ 
dates’  ads  was  broken  down  by  demo¬ 
graphics,  the  survey  showed  that  more 
blacks  (70%)  than  whites  (47%)  be¬ 
lieved  Clinton  ads.  More  whites  (41%) 
believed  Bush  ads  to  be  truthful  than 
did  black  respondents  (21%),  but  the 


Among  viewers  who  had  seen  television  commercials 
for  the  president  in  the  past  few  days  (68%),  half  said 
they  believed  the  ads  were  not  truthful . . . 


Clinton;  29%,  Bush;  and  19%,  Perot. 

Among  viewers  who  had  seen  televi¬ 
sion  commercials  for  the  president  in 
the  past  few  days  (68%),  half  said  they 
believed  the  ads  were  not  truthful, 
while  38%  said  the  ads  were  truthful. 

Respondents  who  had  seen  Clinton 
television  ads  in  the  past  few  days 


majority  of  both  groups  said  the  Bush 
ads  were  not  truthful  (64%  of  blacks 
and  48%  of  whites). 

Results  of  this  survey  are  based  on 
telephone  interviews  Sept.  25-29  with 
784  registered  voters,  and  with  inter¬ 
views  of  796  registered  voters  conduct¬ 
ed  Oct.  2-6.  BEOT 


ED  INFORMAnON 
^INSURANCE? 


If  your  question  is  about  insurance  for  space 
shuttles,  oil  refineries,  ships  or  planes, 
we  can't  help. 

But  if  it's  about  personal  insurance,  we  can. 
When  it  comes  to  insuring  automobiles, 
homes,  and  small  boats,  we're  the  largest 
in  the  business.  We're  also  among  the 
biggest  writers  of  individual  life  and  health 
insurance. 

Next  time  you  have  a  question  about  personal 
insurance,  call  one  of  these  numbers. 


state  Farm  Insurance 
Home  Office:  Bloomington,  1 
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Newspeople  in  the  News 


Compiled  by  Melissa  Qitter 


William  Harrison 


Valda  McClain 


Otis  Henderson 


Keith  Flinn 


William  Harrise  n,  vice  president/ 
New  York  manager  for  the  advertising 
representative  firm  Newspapers  First, 
has  been  appointed  vice  president  for 
planning  and  sales  administration. 

Keith  Flinn,  vice  president/Dallas 
office  manager,  succeeds  Harrison  as 
vice  president/New  York  manager. 

Valda  McClain,  San  Francisco  of' 
fice  manager,  follows  Flinn  as  vice  pres- 
ident/Dallas  office  manager. 

Oils  Henilerson,  former  advertising 
director  at  Scholastic  Magazines,  has 
joined  Newspapers  First  as  assistant  New 
York  sales  manager. 

Martin  Casey,  who  has  been  a  Wash' 
ington  correspondent  for  the  Dallas 
Morning  News,  now  serves  as  director  of 
the  Washington  Journalism  Center. 

The  center  sponsors  conferences  and 
training  programs  about  public  affairs 
reporting. 

Mkhcml  Lednovlch,  former  day  editor 
of  the  Orange  County  Register  in  Santa 
Ana,  Calif.,  has  been  named  director  of 


corporate  information  for  Freedom 
Newspapers. 

Branda  Haney,  publisher  of  the  Pauls 
Valley  Daily  Democrat  in  Oklahoma,  has 
joined  the  Chickasha  (Okla.)  Daily  Ex' 
press. 

Bob  Phillips,  previously  advertising 
manager  at  the  Alamogordo  (N.M.)  Daily 
News,  succeeds  Haney  in  Pauls  Valley. 

F.  Wallace  Gordon  of  the  Beaver 
County  Times  in  Pennsylvania,  has  been 
elected  president  of  the  Pennsylvania 
Newspaper  Publishers  Ass(x;iation. 

Also  elected  were:  John  H.  Reid, 
Reid  Newspapers,  Hershey — presi' 
dent/weeklies;  Gary  K.  Sheris,  the 
Morning  Call,  Allentown — vice  presi' 
dent/dailies;  and  Mark  E.  Laskow- 
ski,  Brown'Thompson  Newspapers, 
Union  City — secretary'treasurer. 

Pat  Davis  Szymczak,  business  editor 
for  the  St.  Louis  Globe^Democrat,  has 
been  named  to  EastNet’s  Kazakhstan 
Alma'Ata  bureau. 

Dane  S.  Claussen,  former  publisher 


and  editor  of  Milwaukee’s  Daily  Re¬ 
porter,  has  joined  W.B.  Grimes  &  Co. 
as  Midwest  region  manager. 

Previously,  Claussen  was  president 
and  publisher  of  the  weekly  New  Lake- 
wood  Press  in  Tacoma,  Wash.,  and  exeC' 
utive  editor  at  Van  Dahl  Publications. 

Joseph  V.  Gill,  vice  president  of 
News  of  the  Highlands,  Cornwall,  N.Y., 
has  been  named  president  of  the  New 
York  Press  Association. 

Also  elected  were:  Sharon  R.  Ful¬ 
mer,  co'editor,  Liverpool’s  Review — 
president'elect;  Carl  I.  Aiello,  pub' 
lisher,  the  Wallkill  Valley  Times — vice 
president;  and  Trey  Measer,  Bee  Pub' 
lications,  Buffalo — secretary'treasurer. 

Steven  Cook,  former  foreign/national 
editor  for  the  San  Francisco  Examiner, 
now  is  assistant  managing  editor  for  en' 
terprise  at  the  paper. 

Tim  Porter,  most  recently  the  Ex' 
aminer’s  Metro  editor,  becomes  assis' 
tant  managing  editor  of  news. 

Kandace  Bender,  currently  politi' 
cal  editor,  moves  to  the  post  of  Metro 
editor  in  November. 

John  M.  Szefc,  publisher  of  the  Times 
Herald-Record  of  Middletown,  N.Y.,  has 
been  elected  president  of  the  New  York 
Newspaper  Publishers  Association. 

Also  elected  were:  David  i.  Mack, 
the  Rochester  Democrat  and  Chronicle 
and  Times  Union — vice  president;  and 
Bernard  Botlemley,  director  of  ad' 
ministrative  services,  Newsday  of  Long 
Island  and  New  York  Newsday — secre' 
tary'treasurer. 

Al  Clark,  managing  editor  of  the  Daily 
Reflector,  Greenville,  N.C.,  has  been 
promoted  to  executive  editor. 


"Give  me  liberty  or  give  me  death." 

Patrick  Henry 

"Sales  training  doesn't  have  to  be  like  dying." 
Kitty  Vance 


The  Vance  Group 

215-860-9900 

Call  Kitty  today  to  discuss  your 
specific  traning  needs. 
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Rochelle  Riley 


Sandra  Duerr 


Hunt  Helm 


Qlenn  Proctor 


Rochelle  Riley,  a  former  senior  writer 
and  metropolitan  editor  at  the  Dallas 
Morning  News,  has  joined  the  Courier- 
Journal  in  Louisville  as  deputy  manag- 
ing  editor. 

Sandra  Duerr,  the  paper’s  business 
editor,  moves  to  assistant  managing  ed¬ 
itor. 

Hunt  Helm,  formerly  acting  metro 
editor  and  assistant  regional  editor,  was 
named  metro  editor. 

Glenn  Proctor,  who  has  been  assis¬ 
tant  metro  editor,  succeeds  Duerr  as 
business  editor. 

Vanessa  Hillian,  former  deputy  pic¬ 
ture  editor  for  the  Washington  Post, 
joins  the  Columbia,  S.C.,  State  as  pho¬ 
tography  editor. 

Diane  Free,  former  copy  editor  for 
the  Charlotte  (N.C.)  Observer,  joins  the 
State  as  copy  desk  chief. 

Jon  Newberry,  formerly  managing 
editor  at  the  Greater  Cincinnati  Business 
Record,  now  is  business  editor  with  the 
Prague  Post,  an  English-language  week¬ 
ly  serving  Eastern  Europe. 

Tim  Brown,  who  used  to  serve  as  art 
director  at  the  Minnesota  Monthly  in 
Minneapolis,  has  joined  the  Prague 
Post  as  art  director. 

Linda  S.  Droeger,  formerly  metro 
editor  of  the  Rocky  Mountain  News  in 
Denver,  has  been  promoted  to  assistant 
managing  editor  of  the  Sunday  edition. 

Previously,  Droeger  was  features  edi¬ 
tor  for  the  Denver  Post,  associate  metro 
editor  at  the  Chicago  Tribune  and  assis¬ 
tant  city  editor  with  the  Atlanta  Consti¬ 
tution. 

John  Temple,  managing  editor  of 
the  Albuquerque  Tribune  in  New  Mexi¬ 
co,  succeeds  Droeger  as  metro  editor  in 
Denver. 

Temple  earlier  was  city  editor  and 
state  capital  bureau  chief  for  the  Albu¬ 
querque  paper  and  a  reporter  for  the 
Toronto  Star. 


Jack  McElroy,  who  has  been  assis¬ 
tant  managing  editor  at  the  News,  now 
is  deputy  managing  editor. 

McElroy  has  worked  as  a  reporter,  as¬ 
sistant  city  editor,  assistant  managing 
editor  and  managing  editor  in  Albu¬ 
querque. 

Dong  Moon  Joo,  most  recently  execu¬ 
tive  vice  president  of  the  Washington 
Times  Corp.  and  News  World  Commu¬ 
nications,  has  been  named  president  of 
the  Washington  Times. 

William  J.  Dow,  general  manager  for 
the  Western  edition  of  the  Daily  Racing 
Form,  has  been  named  vice  president  of 
K-111  Information  Group  and  chief  oper¬ 
ating  officer  of  the  Daily  Racing  Form. 

Scott  Finley,  general  manager  of 
the  Racing  Times,  now  is  vice  president 
for  industry  services  at  the  Form. 

Brian  I.  Fantl,  director  of  human 
resources  for  the  Form,  was  promoted  to 
vice  president  of  human  resources  for 
K-lIl  Information  Group. 

Arthur  Brooks,  who  has  worked  as 
a  consultant  with  the  Form,  becomes 
the  Form’s  national  director  of  circula¬ 
tion. 

Gerard  Parker,  former  assistant  to 
the  publisher  of  the  Form,  moves  to  the 


position  of  vice  president  for  business 
development. 

Patricia  Widder,  national  business 
correspondent  for  the  Chicago  Tribune, 
has  been  named  media  writer. 

Blair  Kamin,  cultural  newswriter, 
was  appointed  architecture  critic. 

Joseph  Zielinski,  previously  market¬ 
ing  service  manager  with  PAR  Mi¬ 
crosystems,  has  joined  the  Observer- 
Dispatch  of  Utica,  N.Y.,  as  marketing 
director. 

Nick  Niceiaides  III,  former  adver¬ 
tising  director  for  the  Pacific  Daily  News 
of  Agana,  Guam,  becomes  the  Dis¬ 
patch’s  advertising  director. 

Linda  M.  Yost,  formerly  the  hu¬ 
man  resources  manager  of  a  psychiatric 
center,  was  appointed  director  of  hu¬ 
man  resources. 

Tim  Chavez,  a  reporter  with  the 
Oklahoma  Publishing  Co.,  now  is  edi¬ 
torial  page  editor  in  Utica. 

Terri  Cronin,  who  had  been  a  lay¬ 
out  clerk,  moves  to  the  post  of  national 
co-op  manager. 

Hope  Frazier,  formerly  of  the  Miami 
Herald,  has  joined  the  San  Gabriel  Val¬ 
ley  Publishing  Co.  as  executive  editor. 
She  also  will  head  the  editorial  board. 


DIRKS,  VAN  ESSEN  &  ASSOCIATES 


Owen  Van  Essen 


Norm  McMullin 


We  specialize  in  assisting  owners  in  exploring  and  negotiating  the  sale 
of  their  daily  newspapers  or  non-daily  newspaper  groups. 

185  Oakland,  Suite  210,  Birmingham,  Michigan  48009 
313-646-4230 
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Obituaries 


John  Bonofort,  79,  theater  and  film 
critic  for  the  Christian  Science  Monitor, 
died  Sept.  16. 

Beaufort  also  served  the  paper  as  war 
correspondent  and  bureau  chief  in  New 
York  and  London. 

Brian  G.  Bourko,  30,  a  music  critic 
and  columnist  for  the  Herald'Joumal  of 
Syracuse,  N.Y.,  died  following  a  Sept. 
15  bicycling  accident  in  Pennsylvania. 

William  1.  Dunn,  86,  a  former  newS' 
paperman  and  CBS  radio  correspon¬ 
dent,  died  of  heart  failure  Sept.  19  in 
Rhinebeck,  N.Y. 

Dunn  worked  for  the  South  Bend 
(Ind.)  Nem  Times,  United  Press  in  In¬ 
dianapolis,  the  Detroit  News,  the  Inter¬ 
national  News  Service  and  the  Associ¬ 
ated  Press. 

Harland  Everson,  75,  former  Wis¬ 
consin  state  legislator  and  publisher  of 
the  Edgerton  (Wis.)  Reporter,  died  of  a 
brain  aneurysm  Sept.  1 1 . 

Wayne  V.  Harsha,  87,  retired  jour¬ 
nalism  professor  and  former  magazine 
editor,  died  Sept.  21  in  Virginia. 

Harsha  taught  journalism  at  Ohio 
State  University,  where  he  also  was  ad¬ 
viser  to  the  student  newspaper.  He  later 
served  as  editor  of  the  Inland  Printer,  a 
Chicago-based  graphics  and  design 
magazine. 

Gladwin  Hill,  78,  environmental  cor¬ 
respondent  for  the  New  York  Times,  died 
of  lung  cancer  Sept.  19  in  Los  Angeles. 

Hill  set  up  the  first  Times  news  bu¬ 
reau  in  Los  Angeles,  where  he  served  as 
bureau  chief  and  became  one  of  the 


country’s  first  reporters  to  cover  envi¬ 
ronmental  issues  full  time.  He  covered 
World  War  11  for  the  Times  and  the 
Associated  Press,  where  he  also  worked 
as  a  feature  writer.  Earlier,  he  was  with 
the  Boston  Transcript. 

Mildred  Hollingsworth,  72,  a  re¬ 
porter  for  the  Associated  Press,  United 
Press  International,  the  Council  Bluffs 
(Iowa)  Nonpareil  and  the  Santa  Monica 
Outlook  in  California,  died  of  natural 
causes  Sept.  18  in  Omaha,  Neb. 

Catherine  "Coyne"  Hudson,  85,  a 

newspaper  correspondent  during  World 
War  II  for  the  Boston  Herald,  died  Sept. 
25  in  Yarmouth,  Mass. 

Michel  Abu  Jawdeh,  59,  a  Lebanese 
newspaper  columnist  and  editor,  died  of 
a  heart  attack  Sept.  1 7. 

Alton  R.  Kaste,  85,  a  photographer 
for  the  Chicago  Tribune,  died  Sept.  19 
in  Milwaukee. 

Dan  Lacey,  42,  publisher  of  Workplace 
Trends,  a  newsletter  that  follows  em¬ 
ployment  trends,  died  of  a  heart  attack 
Sept.  22. 

Earlier,  Lacey  worked  for  the  Times- 
Leader,  Wilkes-Barr,  Pa.,  the  Scranton 
(Pa.)  Times  and  the  Cleveland  Press. 

John  W.  Martin,  a  columnist  for  the 
Atlanta  Journal  and  Constitution  and  the 
Atlanta  Times  and  founder  of  Southern 
Outdoors  magazine,  died  Sept.  20. 

John  T.  McNutt,  78,  retired  manag¬ 
er  and  associate  editor  of  the  New 
York  Times  News  Service,  died  Oct.  4 


in  Monroe,  Wash. 

Earlier,  McNutt  served  as  foreign 
news  editor  and  United  Nations  editor 
for  United  Press  International.  He  also 
worked  as  a  reporter  and  columnist  for 
the  Paducah  (Ky.)  Sun  Democrat  and 
the  Louisville  Times  and  Courier 'Journal. 

Warren  Moscow,  84,  former  political 
reporter  for  the  New  York  Times,  died  of 
complications  from  diabetes  Sept.  20  in 
Putnam  Valley,  N.Y. 

Before  joining  the  Times,  Moscow 
was  with  the  Brooklyn  Citizen  and  the 
New  York  American.  Following  his 
newspaper  career,  he  served  as  commis¬ 
sioner  of  borough  works  in  Manhattan, 
executive  director  of  the  Housing  Au¬ 
thority  and  executive  assistant  to  for¬ 
mer  New  York  Mayor  Wagner. 

Herbert  Moss,  86,  who  worked  for  the 
Detroit  News  and  Detroit  Free  Press,  died 
of  a  stroke  Sept.  10  in  Boulder,  Colo. 

Cecil  Noth,  67,  a  former  editorial 
writer  for  the  Chicago  Sun-Times  and  a 
journalism  professor  at  Colorado  State 
University,  died  of  Lou  Gehrig’s  disease 
Oct.  1. 

Louise  J.  Roberts,  91,  a  syndicated 
newspaper  columnist,  died  Sept.  18  in 
Winsted,  Conn. 

Fred  W.  Rose  Jr.,  66,  former  pub¬ 
lisher  of  the  Ainsworth  Star-Journal  in 
Nebraska,  died  Sept  10. 

Stanley  Ross,  78,  who  was  a  corre¬ 
spondent  in  Latin  America  for  the  New 
York  Times  and  the  Associated  Press, 
died  of  heart  ailments  Sept.  20. 

Ross  also  edited  the  New  York  Span- 
ish-language  papers  El  Diario  and  El 
Tiempo,  as  well  as  the  Brooklyn  Eagle 
and  the  Amsterdam  News. 

James  B.  Sullivan,  70,  retired  sports 
editor  for  the  Minot  Daily  News  in 
North  Dakota,  died  of  natural  causes 
Sept.  18. 

Chris  Weber,  51,  copy  desk  chief  for 
Newsday  of  Long  Island,  N.Y.,  died  of  a 
heart  attack  Sept.  16  on  Long  Island. 

William  Harry  Young,  59,  a  former 
Washington  bureau  chief  for  the  Provi¬ 
dence  (R.I.)  Journal-Bulletin,  died  of  a 
heart  attack  Sept.  7. 
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1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALLENTOWN,  PENN. 

Morning  Call-m 

ROP  Local . 

53,119 

2,147 

58,365 

516 

PreprintLocal . 

7,240 

48,971 

15,264 

34,375 

ROP  National . 

2,490 

25 

3,421 

Preprint  National . 

86 

Financial . 

1,030 

275 

924 

68 

Classified.... 

65,008 

69,518 

TOTAL . 

.  128,887 

51,504 

147,492 

34,959 

Morning  Call-S 

ROP  Local . 

20,702 

9,617 

23,539 

1,032 

Preprint  Local . 

18,480 

87,196 

11,008 

56,496 

ROP  National . 

4,912 

120 

4,017 

Preprint  National . 

12,986 

9,546 

Financial . 

1,018 

899 

Classilied.... 

26,257 

22,724 

TOTAL . 

84,355 

96,933 

71,733 

57,528 

GRAND  TOTAL.. 

.  213,242 

148,437 

219,225 

92,487 

YEAR  TO  DATE.. 

.  1,688,471 

883,138  1,790,370 

682,535 

BERGEN  COUNTY,  NJ. 


Record-m 

ROP  Local . 

55,273 

3,935 

59,833 

5,712 

Preprint  Local . 

7,370 

880 

11,242 

ROP  National . 

4,943 

53 

5,388 

1 

Financial . 

1,746 

27 

1,533 

39 

Classilied . 

62,882 

10 

50,482 

TOTAL . 

124,844 

11,395 

118,116 

16,994 

Record-S 

ROP  Local . 

33,266 

5,687 

27,978 

6,251 

Preprint  Local . 

30,336 

78,556 

10,696 

74,712 

ROP  National . 

Preprint  National . 

6,207 

14,104 

306 

5,547 

10,578 

16 

Financial.... 

Classilied... 

2,133 

43,584 

147 

2,213 

32,271 

138 

TOTAL . 

129,630 

84,696 

89,283 

81,117 

GRAND  TOTAL... 

254,474 

96,091 

207,399 

98,111 

YEAR  TO  DATE... 

1,786,243 

637,951  1,710,799 

648,338 

1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

BOSTON,  MASS. 


Globe-m 

ROP  Local .  43,442  49.842 

Ptepfint  Local .  10,864  10,530 

ROP  National .  8,216  10,669 

Prepdnt  National .  440 

Financial...  2,699  1,271 

Classilied..  81,503  71,631 

TOTAL .  135,860  11,304  133,413  10,530 

Globe-S 

ROP  Local .  25,685  14,141  24,269  10,749 

PreprintLocal .  31,424  61,326  27,954  17,662 

ROP  National .  15,594  600  12,555  525 

Preprint  National .  12,814  10,406 

Financial .  1,565  496  795  1,426 

Classilied .  98,126  218  74,365  331 

TOTAL .  185,208  76,781  150,344  30,693 


GRAND  TOTAL...  321,068  88,085  283,757  41,223 

YEAR  TO  DATE...  2,345,791  554,215  2,225,291  349,671 


Herald-m 


ROP  Local . 

21,090 

26,187 

ROP  National . 

3,451 

4,958 

Financial.. 

531 

446 

Classified 

81,331 

63,228 

TOTAL . 

106,403 

94,819 

Herald-S 

ROP  Local . 

4,124 

4.109 

Preprint  Local . 

42,694 

440 

27,860 

ROP  National . 

4,503 

3,941 

Preprint  National . 

6,106 

5,676 

Financial.. 

192 

Classified 

22,067 

13,135 

TOTAL . 

30,886 

48,800 

21,625 

33,536 

GRAND  TOTAL... 

137,289 

48,800 

116,444 

33,536 

YEAR  TO  DATE... 

1,016,040 

315,304 

972,046 

310,381 

CINCINNATI,  OHIO 


Enquirer-m 

41,052 

129 

48,826 

Preprint  Local 

23,124 

3,629 

17,064 

5,956 

ROP  National . 

6,239 

4,567 

Preprint  National . 

1  703 

4,472 

1,207 

82,081 

Classilied . 

78,513 

11,233 

9,675 

Total . 

...  150,631 

19,463 

153,745 

15,631 

Post-e 

ROP  Local . 

.  28,517 

32,611 

Preprint  Local . . 

38,688 

4,320 

32,728 

4,026 

ROP  National . . 

Preprint  National . 

2,368 

1,376 

2,029 

810 

361 

Classilied . 

.  33,919 

34,573 

Total . 

...  104,302 

5,696 

102,302 

4,026 

Enquirer-S 


ROP  Local . 

Preprint  Local . 

31,803 

66,285 

2,263 

28,242 

48,192 

2,148 

ROP  National . 

6,293 

5,068 

Preprint  National . 

14,706 

880 

11,008 

Financial. 

1,050 

499 

43,707 

34,017 

Total  . 

.  163.844 

3,143 

127,026 

2,148 

GRAND  TOTAL.. 

.  418,777 

28,302 

383,073 

21,805 

YEAR  TO  DATE.. 

.  27373.02c 

215,256  2,823,546 

190,190 

DALLAS, 

TEXAS 

Morning  News-m 

ROP  Local . 

105,819 

12,503 

110,483 

13,631 

PreprintLocal . 

32,176 

33,560 

32,272 

20,327 

ROP  National . 

7,415 

1,308 

9,136 

849 

Preprint  National . 

330 

1,442 

220 

970 

Financial 

1,824 

31 

2,229 

214 

Classilied . 

.  200,122 

1,587 

196,656 

10,569 

Total . 

.  347,686 

50,431 

350,996 

46,560 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Morning  News-S 

ROP  Local . 

43,293 

1,768 

40,374 

1.939 

Preprint  local 

68,258 

15,408 

46,562 

22,264 

ROP  National . 

9,283 

775 

8,074 

465 

Preprint  National . 

14,362 

110 

11,094 

Financial 

1,724 

1,714 

Classilied . 

106,949 

374 

84,653 

353 

Total . 

.  243,869 

18,435 

192,471 

25,021 

GRAND  TOTAL.. 

.  591,555 

68,866 

543,467 

71,581 

YEAR  TO  DATE.. 

.  4,261,573 

505,002  4,012,751 

413,255 

FREMONT,  CAUF. 


Argus-m 

ROP  Local . 

47,669 

43,710 

PreprintLocal . 

34,060 

10,999 

ROP  National . 

12,458 

9,107 

Preprint  National . 

86 

Financial 

2,156 

136 

1,491 

Classilied . 

70,956 

82,841 

Total . . 

,  167,385 

11,135 

137,149 

Argus-S 

ROP  Local . 

12,342 

10,124 

PreprintLocal . 

52,484 

10,622 

ROP  National . 

4,544 

3,083 

Preprint  National . 

12,126 

Financial . 

260 

86 

Classified . 

32,741 

24,410 

Total  . 

.  114,497 

10,622 

37,703 

GRAND  TOTAL.. 

.  281,882 

21,757 

174,852 

YEAR  TO  DATE.. 

.  2,139,222 

59,537  1,304,826 

HARTFORD,  CONN. 

Courant-m 


ROP  Local . 

29,809 

22,402 

35,526 

21,236 

PreprintLocal . 

1,320 

31,461 

880 

31,322 

ROP  National . 

11,766 

3,678 

10,033 

4,214 

Preprint  National . 

172 

Financial . 

1,298 

1,299 

848 

1,561 

Classilied . 

42,803 

2,280 

43,002 

2,550 

TOTAL . 

86,996 

61,292 

90.289 

60,883 

Courant-S 

ROP  Local . 

14,442 

5,533 

11,419 

4,376 

Preprint  Local . 

5,348 

160,770 

4,714 

122.090 

ROP  National . 

8.599 

1,915 

6,340 

573 

Preprint  National . 

14,190 

1,760 

10,320 

86 

Financial . 

1,419 

487 

736 

473 

Classilied . 

27,409 

19 

20,727 

55 

TOTAL . 

71,407 

170,484 

54,256 

127,653 

GRAND  TOTAL.. 

.  158,403 

231,776 

144,545 

188,536 

YEAR  TO  DATE.. 

.  1,193,593  1,599,817  1,223,574  1,428,827 

HAYWARD,  CAUF. 

Review-m 

ROP  Local . 

42,620 

37,345 

PreprintLocal . 

25,772 

25,237 

ROP  National . 

9,825 

9,031 

Preprint  National . 

86 

Financial . 

1,776 

280 

1,441 

Classified . 

73,393 

79.420 

TOTAL . 

.  153,472 

25,517 

127,237 

Review-S 

ROP  Local . 

9,947 

6,455 

PreprintLocal . 

52,470 

12,248 

ROP  National . 

4,290 

3,093 

Preprint  National . 

12,126 

Financial . 

166 

15 

Classilied . 

32,929 

24,343 

TOTAL . 

.  111,928 

12,248 

33,906 

GRAND  TOTAL.. 

.  265,400 

37,765 

161,143 

YEAR  TO  DATE.. 

.  2,026,937 

144,152  1,183,273 

LONG  ISLAND,  N.Y. 

Newsday-m 

ROP  Local . 

27.428 

38,048 

34,189 

45,285 

Preprint  Local . 

12,480 

17,474 

ROP  National . 

4.494 

13,893 

6,910 

13,861 

Preprint  National . 

204 

Financial . 

3,205 

1,387 

3.876 

964 

Classilied . 

27,655 

58,293 

29,502 

62,380 

TOTAL . 

,.  62,782 

124,101 

74,477 

140,168 

*  Indicates  newspapers  reporting  figures  in  lines. 
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1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Newsday-S 

ROP  Local . 

8,547 

17.833 

9.275 

21.631 

Preprint  Local . 

126.032 

18  946 

87,200 

ROP  National 

6,472 

1.053 

6,132 

1.527 

Preprint  National 

14.544 

10.406 

516 

Financial . 

430 

402 

307 

131 

Classilied  . 

8254 

22.881 

6.425 

16634 

TOTAL . 

23,703 

182,745 

51.491 

127,639 

GRAND  TOTAL... 

86.485 

306.846 

125.968 

267.807 

YEAR  TO  DATE... 

715,760  2.188.187 

967.809  2.133.223 

LJL./LONG  BEACH, 

CAUF. 

Press-Tetegram-in 

ROP  Local . . 

35.252 

8.352 

45,451 

10885 

PreprinI  Local . 

11.916 

29.972 

13.291 

28,325 

ROP  National . 

5,549 

304 

3.305 

183 

PreprinI  National 

204 

86 

86 

Financial . . . 

1,121 

477 

1.171 

391 

Classilied . 

61.166 

1.864 

62.830 

TOTAL . 

.  115.208 

41.055 

126.048 

39,870 

Press-Telegram-S 

ROP  Local . 

14670 

23 

12.416 

13 

Preprint  Local 

37.714 

7.260 

30.226 

6,512 

ROP  National . 

4.884 

1.021 

3,341 

253 

Preprint  NNional . 

12.384 

10,578 

Financial . 

368 

232 

Classified . 

18,887 

14.076 

TOTAL . 

88.907 

8.304 

70.869 

6,778 

GRAND  TOTAL.. 

204.115 

49,359 

196,917 

46.648 

YEAR  TO  DATE.. 

1,553,193 

334,743  1,479,088 

310,377 

LOS  ANGELES,  CALIF. 

Daily  News-in 


ROPLxal .  54,540 

Preprint  Local .  31.908 

POP  National  9,361 

Preprint  National . 

Financial .  1.096 

Classified .  138,881 

TOTAL .  235.786 

News-S 

ROP  Local .  14.742 

Preprint  Local .  34.338 

ROP  National .  7.420 

Preprint  Naional .  10,516 

Financial  500 

Classified .  58.063 

TOTAL .  125,579 

GRAND  TOTAL...  361.365 
YEAR  TO  DATE...  2.606,733 

Times-m 

ROP  Local .  123.099 

Preprint  Local .  14.800 

ROP  National .  14,527 

Preprint  National . 

Financial..  3.597 

Classified  84.060 

TOTAL .  240,083 

Times-S 

ROP  Local .  47.912 

Preprinf  Local .  29,150 

ROP  National .  16,859 

Preprint  National  .  13.889 

Financial...  1.715 

Classified .  54.702 

TOTAL .  164,227 

GRAND  TOTAL...  404.310 
YEAR  TO  DATE...  3,123,510 


15603 

72.585 

15,878 

21.584 

35.175 

27.769 

782 

9.235 

257 

299 

2328 

602 

1.496 

1,066 

10083 

167.837 

595 

48,953 

286.328 

47.893 

9.645 

10,799 

4.588 

24.493 

24,152 

18.513 

363 

4.659 

161 

48 

9.804 

411 

544 

304 

602 

2.611 

51.756 

77 

37.704 

101,474 

24,352 

86,657 

387,802 

72,245 

594.189 ; 

>.836.088 

457,143 

60.447 

149.039 

76,651 

72,005 

14.520 

76.750 

6.134 

17.072 

6.270 

650 

918 

2.337 

4.490 

2,843 

176,438 

105953 

151.791 

318,011 

291,074 

315,223 

20,656 

40.679 

15.656 

41,713 

20,240 

31,354 

2.866 

16.884 

1,587 

235 

11,524 

797 

884 

938 

1,442 

66.704 

51,569 

62,757 

133,058 

141,834 

113.593 

451,069 

432,908 

428,816 

1,244,109  3,282,260  3,109.195 

MARIN  COUNTY,  CALIF. 

Independent  Joumal-e 


ROP  Local . 

.  32.126 

30.366 

Preprint  Local . 

1,100 

ROP  National . 

2.246 

1,757 

Financial . . 

2.893 

1.958 

Classified . 

44,840 

50,631 

TOTAL . 

....  82,105 

85,812 

1992  1991 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Independent  Journal-S 

ROP  Local . 

Preprint  Local . 

9,204 

220 

7,447 

ROP  National . 

4.200 

2.752 

Financial . 

624 

377 

Classilied . 

24.050 

20.860 

TOTAL . 

38.298 

31,436 

GRAND  TOTAL... 

120,403 

117,248 

YEAR  TO  DATE... 

905,762 

865,294 

NEW  YORK,  N.Y. 


Daily  News-m 


ROP  Local . 

31.415 

16,683 

31,704 

16.193 

ROP  Naional . 

5,794 

5.028 

6.526 

7,213 

Financial... 

455 

893 

608 

1,293 

Classified 

12.848 

15,408 

12,782 

15,696 

Total . 

50,512 

38,012 

51,620 

40,395 

Daily  News-S 

ROP  Local . 

11,389 

8.666 

9,702 

5,276 

PreprinI  Local . 

2,200 

47.996 

1.980 

37,208 

ROP  National . 

3,650 

1,691 

4.450 

1,055 

Preprint  National . 

10.148 

612 

4,128 

Financial.. 

31 

112 

80 

Classified 

3.506 

4.192 

2,578 

3,317 

Total . 

30,924 

63,269 

18,790 

50,984 

GRAND  TOTAL... 

81,436 

101,281 

70,410 

91,379 

YEAR  TO  DATE... 

643,515 

739,258 

494,963 

381,770 

Post-m 

ROP  Local . 

24,205 

1,050 

37,885 

Preprint  Local . 

2,640 

ROP  National . 

12,783 

13,250 

Preprint  National . 

1,998 

Financial.. 

780 

1,216 

Classified 

5,105 

6,657 

GRAND  TOTAL... 

42,873 

5,688 

59,008 

YEAR  TO  DATE... 

375,922 

18,691 

506,097 

Times-m 

ROP  Local . 

48,127 

8,598 

55,418 

6,912 

ROP  National . 

15,023 

2,173 

16,306 

825 

Financial. 

4,876 

4,895 

5,920 

4,524 

Classified 

26,041 

1.060 

32,729 

1,598 

Total . 

94,067 

16,726 

110,373 

13,859 

Times-S 

ROP  Local . 

42,718 

25,390 

40,374 

21,294 

Preprint  Local . 

440 

32,276 

440 

28,304 

ROP  National . 

27,960 

5,540 

24.274 

4,655 

Preprint  National . 

8.600 

3,870 

7,568 

2,461 

Financial 

4,268 

2,625 

4.354 

1,368 

Classilied . 

55,349 

10,217 

47,864 

9,172 

Total  . 

139,335 

79,918 

124,874 

67,254 

GRAND  TOTAL... 

,  233,402 

96,644 

235,247 

81,113 

YEAR  TO  DATE.. 

,  1,996,115 

669,995  : 

>,085,280 

623,036 

NEWARK,  N.J. 

star  Ledger-m 


ROP  Local . 

62,202 

11,019 

70,444 

11,318 

ROP  National . 

6.644 

1,008 

6,635 

184 

Financial 

1,914 

540 

2,110 

475 

Classified . . 

91,275 

31,620 

93.060 

30,053 

Total . 

,  162,035 

44,187 

172,249 

42,030 

Star  Ledger-S 

ROP  Local . 

42,723 

2,233 

36,291 

2,378 

Preprint  Local . 

45,646 

70,728 

33,884 

60,474 

ROP  National . 

12,302 

8,998 

16 

Preprint  National . 

14,018 

1,540 

10,578 

172 

Financial . 

2,770 

2.382 

33 

Classifieo 

74,564 

58,741 

Total . 

.  192,023 

74,501 

150,874 

63,073 

GRAND  TOTAL.. 

.  354,058 

118,688 

323,123 

105,103 

YEAR  TO  DATE.. 

.  2,663,792 

818,579  2,633,303 

622,509 

OAKLAND,  CALIF. 

Tribune-m 


ROP  Local . 

...  22,881 

3,235 

26,359 

4,193 

Preprint  Local . 

8,580 

64,518 

9,900 

75,467 

ROP  National . 

3,924 

179 

5,043 

35 

Preprint  National . 

215 

274 

Financial . 

990 

244 

601 

718 

Classified . 

....  27,866 

16 

37,015 

21 

Total . 

...  64,241 

68,407 

78,918 

80,708 

1992 

1991 

FULL 

PART 

FULL  PART 

RUN 

RUN 

RUN  RUN 

Tribune-S 

ROP  Local . 

6,645 

6,378 

Preprint  Local . 

42,632 

440  58,740 

ROP  National . 

4,352 

3,160 

Preprint  National . 

12,986 

8,686 

Financial 

430 

225 

Classified . 

10,497 

10,969 

Total . 

34,910 

42,632 

29,858  58,740 

GRAND  TOTAL... 

99,151 

111,039 

108,776  139,448 

YEAR  TO  DATE... 

785,850 

898,672 

899,485  992,133 

PASADENA,  CALIF. 

Star-News-m 

ROP  Local . 

21,913 

28,046 

ROP  National . 

4,061 

2,804 

Financial . 

538 

837 

Classilied . 

34,974 

31,273 

Total . 

61,486 

62,960 

Star-News-S 

ROP  Local . 

9,932 

8,217 

ROP  National . 

1,921 

2,690 

Financial . 

97 

109 

Classified . 

10,609 

7,488 

Total  . 

22,559 

18,504 

GRAND  TOTAL... 

84,045 

81,464 

YEAR  TO  DATE... 

643,766 

638,866 

PLEASANYON,  CALIF. 

Flerald-m 

ROP  Local . 

42,602 

978 

39,742 

Preprint  Local . 

20,366 

22,802 

1,100 

ROP  National . 

13,345 

10,756 

Financial . 

1,821 

208 

1,303 

Classified . 

67,925 

79,214 

Total  . 

146,059 

23,988 

132,115 

Herald-S 

ROP  Local . 

11,288 

8,489 

Preprint  Local . 

44,220 

18,226 

ROP  National . 

4,545 

3,417 

Preprint  National . 

12,126 

Financial . 

206 

207 

Classilied . 

33,875 

26,016 

Total . 

,  106,260 

18,226 

38,129 

GRAND  TOTAL.. 

.  252,319 

42,214 

170,244 

YEAR  TO  DATE.. 

.  1,736,999 

195,530  1,282,812 

SAN  GABRIEL,  CALIF. 

Tribune-m 

ROP  Local . 

30,143 

37,823 

ROP  National . 

8,474 

6,876 

Financial . 

1,010 

958 

Classilied . 

36,596 

36,394 

Total . 

.  76,223 

82,051 

Tribune-S 

ROP  Local . 

6,775 

6,381 

Preprint  Local . 

440 

220 

ROP  National . 

3,694 

2,5.35 

Financial . 

120 

258 

Classilied . 

9,859 

7.408 

Total  . 

.  20,888 

16,802 

GRAND  TOTAL.. 

.  97,111 

98,853 

YEAR  TO  DATE.. 

,.  770,123 

805,171 

SAN  JOSE,  CALIF. 

Mercury  News-a/d 


ROP  Local . 

76,773 

9,598 

80,644 

Preprint  Local . 

50,772 

53,398 

ROP  National . 

9,602 

452 

11,876 

Preprint  National . 

86 

Financial . 

4,793 

60 

3,940 

Classified . 

147,660 

669 

159,871 

Total . 

289,686 

10,779 

309,729 

Mercury  News-S 

ROP  Local . 

31,421 

23,824 

Preprint  Local . 

74,670 

67,980 

ROP  National . 

9,197 

7,786 

Preprint  National . 

11,825 

9,976 

Financial . 

522 

299 

Classified . 

59,303 

48,441 

Total . 

186,938 

158,306 

GRAND  TOTAL.. 

476,624 

10,779 

468,035 

YEAR  TO  DATE. 

3,504,965 

25,836 

3,456,950 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1992 

1991 

FULL  PART 

FULL  F 

RUN  RUN 

RUN  1 

SAN  MATEO,  CALIF. 

Times-e 

ROP  Local . 

29,702 

23,791 

Preprint  Local . 

32,641 

31,570 

ROP  National . 

5,593 

4,328 

Preprint  National . 

12,040 

9,976 

Financial . 

1,508 

963 

Classilied . 

33,278 

35,984 

GRAND  TOTAL,.. 

114,762 

106,612 

YEAR  TO  DATE... 

788,665 

719,497 

SANTA  ANA,  CALIF. 

Orange  County  Register-a/d 

ROP  Local . 

.  116,187 

5,593 

147,347 

14,194 

Preprint  Local . 

29,220 

25,192 

30,036 

33,549 

ROP  National 

10,023 

13,045 

Preprint  National . 

3,491 

592 

Financial . 

2,723 

197 

3,013 

86 

Classilied . 

134,212 

7,594 

155,476 

Total . 

.  292,365 

42,067 

348,917 

48,421 

Orange  County  Register-S 

ROP  Local . 

30,856 

29,023 

Preprint  Local . 

50,870 

9,632 

37,958 

4,646 

ROP  Nalional . 

9,661 

7,731 

Preprint  Nalional . 

13,373 

11,420 

Financial . 

717 

472 

Classilied . 

57,356 

49,895 

Total . 

.  162,833 

9,632 

136,499 

4,646 

GRAND  TOTAL.. 

.  455,198 

51,699 

485,416 

53,067 

YEAR  TO  DATE.. 

.  3,380,116 

352,020  3,629,164 

369,218 

SANTA  ROSA,  CALIF. 


Press  Oemocrat-m 


ROP  Local . 

38,188 

39,396 

Preprint  Local . 

110 

ROP  Nalional . 

2,018 

2,046 

Financial . 

2,075 

1,575 

Classilied . 

74,734 

82,342 

Total . 

.  117,125 

125,359 

Press  Democrat-S 

ROP  Local . 

15,320 

12,228 

Preprint  Local . 

440 

220 

ROP  National . 

4,596 

2,888 

Financial . 

1,446 

1,179 

Classilied . 

21,573 

19,445 

Total  . 

.  43,375 

35,960 

GRAND  TOTAL,. 

.  160,500 

161,319 

YEAR  TO  DATE.. 

.  1,221,714 

1,236,586 

VENTURA,  CALIF. 


Star-Free  Press-m 


ROP  Local . 

42,099 

40,070 

ROP  National . 

11,193 

11,289 

Financial . 

1,041 

1,942 

Classilied . 

38,683 

40,679 

Total . 

93,016 

93,980 

Star  Free  Press-S 

ROP  Local . 

9,468 

11,075 

Preprint  Local . 

440 

ROP  National . 

3,811 

2,819 

Financial . 

1,588 

1,111 

Classilied . 

17,293 

14,749 

Total  . 

32,600 

29,754 

GRAND  TOTAL,.. 

125,616 

123,734 

YEAR  TO  DATE... 

929,760 

908,801 

WALNUT  CREEK,  CALIF. 


Contra  Costa  TImes-m 


ROP  Local 

47,744 

1,993 

45,376 

Preprint  Local . 

39,529 

37,961 

53,886 

ROP  National . 

6,301 

19 

4,333 

Preprint  National . 

86 

86 

86 

Financial.., 

2,419 

962 

1,641 

Classilied.. 

58,482 

2,790 

65,065 

Total  . 

,„  154,561 

43,811 

170,387 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Contra  Costa  Times-S 

ROP  Local.. 

20,142 

50 

13,353 

Preprint  Local . 

60.782 

8,614 

57,648 

ROP  National . 

5,293 

250 

3,468 

Preprint  National . 

12,470 

9,546 

Financial... 

2,486 

43 

891 

Classilied .. 

25,012 

32,160 

Total . 

126,185 

8,957 

117,066 

GRAND  TOTAL... 

280,746 

52,768 

287,453 

YEAR  TO  DATE... 

1,912,865  379,542  2,102,340 

UfBSTCHISTCR/ROCKLAND,  N.Y. 

Reporter-Oispatch-e 

ROP  Local . 

27,009 

1,242 

33,136 

1,864 

Preprint  Local . 

9,908 

8,717 

11,220 

11,362 

ROP  National . 

3,887 

48 

5,543 

Preprint  Nalional . 

144 

43 

Financial... 

3,777 

148 

4,073 

Classilied.. 

30,851 

31,274 

Total . 

75,432 

10,155 

85,390 

13,269 

Reporter-Oispatch-S 

ROP  Local . 

11,372 

11,444 

159 

Preprint  Local . 

41,458 

33,060 

27,856 

36,690 

ROP  National . 

6,387 

4,966 

173 

Preprint  National . 

13,932 

10,234 

Financial... 

3,154 

136 

1,739 

Classilied.. 

12,151 

10,220 

Total . 

88,454 

33,196 

66,459 

37,022 

GRAND  TOTAL.. 

163,886 

43,351 

151,849 

50,291 

YEAR  TO  DATE.. 

1,157,182 

267,103  1,303,314 

242,375 

ADVERTISING  DATA 

SUPPLIED  BY 

PUBLISHER 

ALBANY 

,  N.Y. 

Times  Union-m 

ROP  Local . 

24,241 

25,354 

Preprint  Local . 

32,658 

37,755 

ROP  National . 

4,543 

3,761 

Classilied. 

30,436 

27,393 

Total . 

91,878 

94,263 

Times  Union-S 

ROP  Local . 

11,633 

12,940 

Preprint  Local . 

67,245 

61,134 

ROP  National . 

1,999 

1,850 

Preprint  National . 

14,160 

13,513 

Classilied 

13,674 

14,145 

Total . 

108,711 

103,582 

GRAND  TOTAL 

200,589 

197,845 

YEAR  TO  DATE 

1,547,404 

1,580,930 

ALBANY 

,  ORE 

Democrat-Herald-e 

ROP  Local . 

28,035 

26,413 

ROP  National . 

165 

193 

Classilied 

21,166 

23,353 

GRAND  TOTAL 

50,640 

51,486 

YEAR  TO  DATE 

355,866 

361,460 

BANGOR, 

MAINE 

Daily  News-m 

ROP  Local . 

13,478 

7,534 

14,415 

7,090 

Preprint  Local . 

1,296 

26,854 

8,612 

20,667 

ROP  National . 

683 

1,357 

Preprint  National . 

324 

324 

Classilied . 

14,154 

108 

11,806 

159 

Total . 

.  29,935 

34,496 

36,514 

27,916 

News-S 

ROP  Local . 

8,339 

2,201 

7,142 

1,527 

Preprint  Local . 

810 

19,872 

1,131 

25,595 

ROP  National . 

309 

206 

Preprint  National . 

11,745 

10,085 

Classilied 

12,027 

10,647 

Total . 

..  33,230 

22,073 

29,211 

27,122 

GRAND  TOTAL 

63,165 

56,569 

65,725 

55,038 

YEAR  TO  DATE 

501,244 

411,464 

522,469 

458,029 

1992  1991 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

BENNINGTON,  VT. 

Banner-m 

ROP  Local . 

7,944 

10,620 

Preprint  Local . 

1,923 

1,943 

ROP  National . 

131 

142 

Classilied 

8,003 

8,560 

GRAND  TOTAL 

18,001 

21,265 

YEAR  TO  DATE 

140,302 

156,309 

BINGHAMTON,  N.Y. 

Press  &  Sun  Bulletin-m 

ROP  Local . 

28,599 

27,852 

Preprint  Local . 

28.014 

4,890 

29,546 

7,829 

ROP  National . 

491 

892 

Preprint  National . 

1,409 

356 

35 

Classilied . 

20,763 

22,150 

Total . 

79,276 

4,890 

80,975 

7,864 

Press  &  Sun-Bulletin-S 

ROP  Local . 

15,269 

15,908 

Preprint  Local . 

28,354 

11,779 

25,700 

10,099 

ROP  National . 

355 

290 

Preprint  National . 

9,941 

7,551 

Classilied . 

7,967 

7,038 

Total  . 

61,886 

11,779 

56,487 

10,099 

GRAND  TOTAL 

141,162 

16,669 

137,282 

17,963 

YEAR  TO  DATE  1,066,552 

132,071  1,082,136 

130,155 

BLOOMINGTON,  IND. 

Herald  Times-mS 


ROP  Local . 

37,582 

33,871 

Preprint  Local . 

90,652 

65,302 

ROP  Nalional . 

253 

750 

Preprint  National . 

4,598 

4,112 

Classilied . 

37,143 

33,009 

GRAND  TOTAL 

170,228 

137,043 

YEAR  TO  DATE 

1,067,345 

950,788 

BUFFALO,  N.Y. 

News-a/d 


ROP  Local . 

32,234 

25,948 

Preprint  Local . 

2,189 

6,370 

2,967 

5,900 

ROP  National . 

3,096 

3,320 

Preprint  National . 

242 

17 

293 

Classilied . 

38,382 

36,433 

Total  . 

76,143 

6,387 

68,961 

5,900 

News-S 

ROP  Local . 

18,318 

15,501 

Preprint  Local . 

2,931 

17,302 

1,597 

11,612 

ROP  Nalional . 

2,662 

2,471 

Preprint  Nalional . 

4,747 

3,240 

Classilied . 

13,695 

10,249 

Total . 

37,606 

22,049 

29,818 

14,852 

GRAND  TDTAL 

113,749 

28,436 

98,779 

20,752 

YEAR  TD  DATE 

837,936 

172,528 

791,379 

148,538 

CASA  GRANDE, 

ARIZ. 

Dispatch-e 

ROP  Local . 

13,155 

10,974 

ROP  Nalional . 

1,247 

807 

Classilied . 

11,449 

12,207 

GRAND  TOTAL 

25,851 

23,988 

YEAR  TO  DATE 

206,369 

203,825 

CHAMPAIGN,  ILL. 


News  6a2ette-eS 

ROP  Local . 

35,928 

472 

37,859 

130 

Preprint  Local . 

106,554 

21,027 

89,139 

26,058 

ROP  National . 

964 

837 

Preprint  National . 

21,543 

15,480 

Classilied . 

35,624 

36,344 

GRAND  TOTAL 

200,613 

21,499 

179,659 

26,188 

YEAR  TO  DATE 

1,368,628 

199,158  1,508,244 

376,453 

CHARLOTTE,  N.C. 


Observer-mS 

ROP  Local .  58.329  85,142  59.769  88,093 

Preprint  Local .  8,738  52,956  7,620  50.079 

ROP  National .  4,172  12  3,547  131 

Preprint  National .  8.574  6,605  403 

Classilied .  81,823  33,910  87,521  34,770 


GRAND  TOTAL  161,636  172,020  165,062  173,476 

YEAR  TO  DATE  1,356,210  1,466,316  1,438,801  1,476,681 


*  Indicates  newspapers  reporting  figures  in  lines. 
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1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

CUVIiAND,  OHIO 


Plain  Dealer-m 


HOP  Local . 

62.969 

18.556 

70.916 

15.834 

Prepnm  Local . 

65.687 

33,571 

45.151 

22.188 

HOP  National  - . 

10.02 

191 

7,199 

46 

Preprint  National 

14.724 

10.800 

Classilied  . 

73,108 

21.275 

64.181 

18,152 

GRAND  TOTAL 

226.920 

73,593 

198,247 

56.220 

YEAR  TO  DATE 

1. 585.344 

529.323  1.526.326 

482,476 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


HOP  Local . 

19.683 

18.771 

Preprint  Local . 

17,497 

16.634 

ROP  National . 

84 

59 

Classified . 

8.720 

8.404 

GRAND  TOTAL 

45.984 

43  868 

YEAR  TO  DATE 

359.308 

325.028 

DITROrr,  MICH. 

News  &  Free  Press-meS 


ROP  Local 

87,717 

45,225 

101.374 

38,877 

Prepnm  Local 

41,781 

81,703 

34.297 

79.130 

ROP  National 

11.427 

509 

9.706 

361 

Preprint  National 

10509 

149 

8.952 

52 

Classilied . 

68,855 

72.297 

GRAND  TOTAL.. 

.  220.289 

127,586 

226.626 

118.420 

YEAR  TO  DATE.. 

.  1.734,456 

935,926  1.752.300 

848,717 

DULUTH, 

MINN 

• 

News-Tribune-mS 

ROP  Local . 

25.197 

3,503 

22.756 

4.366 

Preprint  Local 

22,891 

48.392 

22,169 

49.474 

ROP  National . 

668 

995 

Prepnm  National . 

13,875 

13.250 

Classified . 

37.327 

26.299 

1,536 

GRAND  TOTAL... 

99.958 

51.895 

85.469 

55,376 

YEAR  TO  DATE... 

822.190 

387.891 

731.826 

390.324 

DURHAM, 

N.C. 

HeraW-Sun-mS 

ROP  Local . 

41.845 

42.041 

ROP  National . 

1.515 

1.667 

Classified . 

48.371 

49.302 

GRAND  TOTAL... 

91,731 

93,010 

YEAR  TO  DATE... 

674,319 

711,835 

EAU  CLAIRE,  WIS. 

Leader  Telegram-eS 


ROP  Local 

31.820 

31,799 

Preprim  Local 

42.502 

39.386 

44.793 

39.908 

ROP  Nmional 

795 

1,144 

Preprim  National . 

13.048 

10,812 

Classified 

34,934 

37,714 

GRAND  TOTAL... 

123.099 

39,386 

126,262 

39.908 

YEAR  TO  DATE... 

894,111 

223,509 

880,078 

219.308 

EDMONTON,  ALTA. 


Joumal-m* 

ROP  Local 

648.941 

764,672 

Preprint  Local 

.  1.195,344 

1,084,022 

ROP  National 

188.785 

170,899 

Preprim  National . 

28,231 

15,482 

Classified. 

694,699 

737,215 

GRAND  TOTAL.. 

.  2,756.000 

2,772,290 

YEAR  TO  DATE.. 

.21,763,848 

21,647,912 

Note:  Figures  given  in  modular  agate  lines. 


ERIE,  PENN. 


Morning  News-m 


ROP  Local . 

18.795 

21,778 

Prepnm  Local . 

19.273 

25,320 

ROP  National . 

360 

875 

Classified 

23,410 

26,487 

Total . 

...  61,838 

74,460 

Daily  Times-e 

ROP  Local 

21.420 

23,374 

Preprim  Local 

20.644 

26,322 

ROP  National . 

453 

875 

Classified 

32,922 

33,919 

Total . 

...  75,439 

84.490 

*lndicates  newspapers  reporting  figures  in  lines. 


1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Times  News-S 

ROP  Local . 

18.345 

15.648 

Preprim  Local . 

47,573 

46.137 

ROP  National . 

294 

318 

Prepnm  National . 

12.696 

9,194 

Classilied  . 

24,956 

21,221 

Total . 

.  103.864 

92,518 

GRAND  TOTAL.. 

.  241.141 

251,468 

YEAR  TO  DATE.. 

.  1.796.527 

1,803,768 

FORT  LAUDEI 

tDALE 

I,  FLA. 

Sun  Sentinel-mS 

ROP  Local 

85.906 

141,941 

100.236 

131,023 

Preprint  Local 

45,512 

54.188 

44,368 

41.022 

ROP  National 

14,187 

930 

13,005 

256 

Preprint  National . 

14,190 

990 

11,110 

847 

Classilied.. 

146.428 

66,012 

153,395 

62,676 

GRAND  TOTAL.. 

.  306.223 

264,061 

322,114 

235,824 

YEAR  TO  DATE.. 

.  2,785,993  2,280,410  2.863.022  2,077,589 

FREDERICK,  MD. 

Post-m 


ROP  Local . 

36.666 

43,043 

Preprint  Local 

103,424 

113.388 

ROP  National . 

517 

532 

Classilied 

41,352 

39.918 

Total . 

181,959 

196,881 

News-e 

ROP  Local . 

36.666 

43,043 

Preprint  Local . 

103,676 

113,640 

ROP  National . 

517 

532 

Classified . 

41.352 

39.918 

Total . . 

,  182,211 

197,133 

GRAND  TOTAL.. 

.  364,170 

394,014 

YEAR  TO  DATE.. 

,  2,678,190 

2,721,368 

GRAND  FORKS,  N.D. 

Herald-m 


ROP  Local . 

17,849 

21.407 

Preprint  Local . 

58,616 

52,895 

ROP  National . 

624 

840 

Preprint  National . 

10,491 

8,458 

Classified 

19.448 

17,579 

GRAND  TOTAL... 

107,028 

101,179 

YEAR  TO  DATE... 

851,841 

804.139 

GRAND  ISLAND,  NEB. 


Independent-eS 


ROP  Local . 

37,235 

39,913 

Preprint  Local . 

31,204 

12,462 

31,560 

9,137 

ROP  National . 

1,313 

1,106 

Preprint  National . 

1,176 

Classified 

16,830 

16.885 

GRAND  TOTAL... 

87,758 

12,462 

89,464 

9,137 

YEAR  TO  DATE... 

659,920 

90,790 

639,523 

66,538 

GREENSBURG,  PENN. 


Tribune-Review-m 

ROP  Local . 

22,289 

23,382 

Preprint  Local . 

18,172 

20,726 

13,352 

13,871 

ROPNalional . 

597 

667 

Classified 

38,163 

34,762 

Total . 

79,221 

20,726 

72,163 

13,871 

Tribune-Review-S 

ROP  Local . 

28,399 

20,166 

Preprint  Local . 

52,291 

33.954 

42,474 

35,939 

ROP  National . 

846 

237 

Preprint  National . 

20,799 

15,990 

Classilied . 

26,198 

15,397 

Total . 

.  128,533 

33,954 

94,264 

35,939 

GRAND  TOTAL.. 

.  207,754 

54,680 

166,427 

49,810 

YEAR  TO  DATE.. 

.  1,289,425 

304,972  1,241,608 

274,919 

Time-a/d 

GREENWICH, 

CONN. 

ROP  Local . 

16.012 

15,502 

Preprint  Local . 

352,462 

386,303 

ROPNalional.. 

2.459 

2.859 

Preprint  National .  13,324 

Classilied . 

15,623 

14,130 

Total . 

.  399,880 

418,794 

1992  1991 


FULL 

PART  FULL 

PART 

RUN 

RUN  RUN 

RUN 

Time-S 

ROP  Local . 

7,431 

7,234 

Preprint  Local . 

533.535 

480.691 

ROP  National 

1.983 

1.755 

Preprint  National . 

181,220 

200.679 

Classilied 

8.380 

7,645 

Total . 

.  732,549 

698,004 

GRAND  TOTAL.. 

,  1,132,429 

1,116,798 

YEAR  TO  DATE.. 

.  7,244,652 

7,023,255 

HUTCHINSON,  KAN. 

News-mS 

ROP  Local . 

22.419 

21,367 

Preprint  Local . 

9.897 

75,801  16,995 

64,409 

ROP  National . 

850 

1,053 

Preprint  National . 

17.472 

165 

Classilied . 

20,772 

21,958 

GRAND  TOTAL.. 

,  71,410 

75,801  61,538 

64,409 

YEAR  TO  DATE.. 

.  619,376 

623,378  495,892 

489,754 

INDIANAPOLIS,  IND. 


Star-m 


ROP  Local . 

43,794 

562 

46.590 

931 

Preprint  Local . 

2,392 

2,787 

ROP  National . 

1,634 

1,638 

Classified 

49,815 

52.522 

Total  . 

,  95,243 

2,954 

100,750 

3,718 

News-e 

ROP  Local . 

34,622 

562 

36,348 

931 

Preptinl  Local . 

2,392 

2,787 

ROPNalional . 

1,332 

1,528 

Classified 

46.360 

48.988 

Total . . 

82,314 

2,954 

86.864 

3,718 

Star-S 

ROP  Local . 

17,429 

16,578 

Preptinl  Local . 

1,772 

8.446 

560 

8,546 

ROP  National . 

1,414 

1.143 

Preprint  National . 

3,095 

2.828 

Classilied . 

40,870 

41,824 

Total . 

.  64,580 

8,446 

62,933 

8,546 

GRAND  TOTAL.. 

.  242,137 

14,354 

250,547 

15,982 

YEAR  TO  DATE.. 

.  2,014,164 

133,320  2,035,599 

127,795 

LINCOLN,  NEB. 

Journal-Star-meS 


ROP  Local . 

44,784 

40,527 

Preprint  Local . 

85,105 

65,184 

ROP  National . 

614 

503 

Preprint  National . 

13,482 

7,623 

Classilied . 

40,983 

40,499 

GRAND  TOTAL... 
YEAR  TO  DATE... 

184,968 

m 

154,336 

LOUISVILU,  KY 

• 

Courier-Journal-a/d 

ROP  Local . 

39,204 

16,881 

39,239 

15,415 

Preprint  Local . 

42,877 

32,370 

ROP  National . 

523 

736 

Classified . 

26,878 

17,788 

27,468 

8,864 

Total  . 

66,605 

77,546 

67,443 

56,649 

Courier-Journal-S 

ROP  Local . 

34.695 

605 

28,789 

206 

Preprint  Local . 

72,531 

50,933 

ROP  National . 

614 

787 

Preprint  National . 

14,873 

10.392 

Classilied . 

18,926 

17,450 

Total . 

54,235 

88,009 

47,026 

61,531 

GRAND  TOTAL... 

120,840 

165,555 

114,469 

118,180 

YEAR  TO  DATE... 

861,715  1,078,022 

910,031 

943,252 

MANCHESTER,  N.H. 

Union  Leader-m 


ROP  Local . 

36,780 

47,712 

ROP  National . 

1,330 

741 

Classified . 

30,812 

32,939 

Total . 

68,922 

81,392 

N.H.  Sunday  News-S 

ROP  Local . 

14,473 

15,413 

ROP  National . 

242 

106 

Classilied . 

21,562 

16,587 

Total  . 

36,277 

32,106 

GRAND  TOTAL... 

105,199 

113,498 

YEAR  TO  DATE... 

843,356 

867,156 

26 
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1992  1991 


1992  1991 


1992  1991 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


FULL  PART  FULL  PART 

RUN  RUN  RUN  RUN 


MIDICINE  HAT,  ALTA. 


News-«* 

ROP  Local .  357,516  334,848 

Preprint  Local .  643.163  675.624 

ROP  National .  16,192  19,165 

Preprint  National .  40,044  17,472 

Classilied .  116,260  129,518 


GRAND  TOTAL...  1,173,175  1,176,627 

YEAR  TO  DATE...  8,626,254  8,930,055 


NORTHAMPTON,  MASS. 


Daily  Hamoshire  Gazette-e 


ROP  Local.. 

29,438 

30.040 

Preprint  Local 

33,411 

26,574 

39,861 

17,028 

ROP  National . 

248 

167 

Classilied... 

16,743 

15,959 

GRAND  TOTAL... 

79,840 

26,574 

86,027 

17,028 

YEAR  TO  DATE... 

607,576 

143,577 

599,833 

110,295 

'Note:  Figures  given  in  modular  agate  lines. 

MIDDLETOWN,  N.Y. 

Times  Herald  Record-mS 


ROP  Local .  81,888  84,372 

Preprinl  Local  93,774  138,138  54,519  99,051 

ROP  National  203  628 

Preprint  National .  24,480  19,923 

Classilied .  65,728  66,532 


GRAND  TOTAL...  266,073  138,138  225,974  99,051 

YEAR  TO  DATE...  1,775,023  895,293  1,756,369  671,609 


MONTREAL,  QUE. 


Gazette-mS* 


ROP  Local  ... 

.  482,115 

594,167 

Preprint  Local . 

899,370 

938,392 

ROP  National 

244,130 

234,244 

Preprint  National . 

34,003 

81,017 

Classilied . 

587,420 

704,413 

GRAND  TOTAL.. 

.  2,247,038 

2,552,233 

YEAR  TO  DATE.. 

.  17,859,977 

17,915,004 

‘Note:  Figures  given  in  modular  agate  lines. 


MUNCIE,  IND. 


Star-m 


ROP  Local. . 

14,352 

16,764 

Preprinl  Local . 

3,930 

2,873 

ROP  National . . 

166 

489 

Classilied . 

14,100 

13,153 

Total  . 

....  32,548 

33,279 

Press-e 

ROP  Local . 

19,406 

23,117 

Preprint  Local . 

6,880 

4,933 

ROP  National . 

224 

548 

Classified.... 

15,427 

14,962 

NORTH  BAY,  ONT. 


Nugget-m 


ROP  Local . 

18,523 

22,627 

Preprinl  Local . 

61,264 

62,300 

ROP  National . 

2,681 

2,369 

Preprint  National . 

1,183 

1,219 

Classified.. 

20,070 

20,853 

GRAND  TOTAL... 

103,721 

109,368 

YEAR  TO  DATE... 

766,936 

779,697 

NORTH  PLATTE,  NEB. 

Telegraph-mS 


ROP  Local . 

24,877 

19,232 

Preprinl  Local 

17,356 

21,011 

13,572 

21,141 

ROP  National . 

1,124 

1,331 

Preprint  National . 

1,958 

392 

Classified. 

11,245 

10,423 

GRAND  TOTAL... 

56,560 

21,011 

44,950 

21,141 

YEAR  TO  DATE... 

423,538 

143,549 

376,889 

141,072 

ONEONTA,  N.Y. 

Daily  Star-m 


ROP  Local . 

14,935 

15,864 

ROP  National . 

974 

712 

Classilied . 

13,874 

14,657 

GRAND  TOTAL.., 

29,783 

31,233 

YEAR  TO  DATE... 

240,302 

246,469 

ONTARIO,  ORE. 

Argus  Observer-eS 


ROP  Local . 

16,433 

11,523 

Preprint  Local . 

39,474 

45,344 

ROP  National . 

478 

171 

Classified 

10,927 

13,776 

GRAND  TOTAL... 

67,312 

70,814 

YEAR  TO  DATE... 

548,076 

505,224 

Total 


41,937 


43,560 


OTTAWA,  lU. 


Star-S 


ROP  Local . 

4,240 

5,563 

Preprint  Local . 

6,179 

5,484 

ROP  National . 

551 

506 

Classified .... 

4,091 

4,093 

Total . 

15,061 

15,646 

GRAND  TOTAL... 

89,546 

92,485 

YEAR  TO  DATE... 

727,333 

781,756 

Daily  Times-e 


ROP  Local . 

17,729 

16,099 

Preprint  Local . 

40,815 

2,040 

41,930 

1,406 

ROP  National . 

119 

607 

Preprint  National . 

1,214 

Classified 

6,737 

5,797 

GRAND  TOTAL.., 

65,400 

3,254 

64,433 

1,406 

YEAR  TO  DATE... 

474,959 

18,512 

454,683 

17,909 

NASHVILLE,  TENN. 


Tennessean-m 

ROP  Local . 

44,422 

50,799 

Preprint  Local . 

20,801 

20,125 

ROP  National . 

1,478 

2,080 

Preprint  National . 

15 

Classilied .. 

35,802 

32,448 

Total . 

102,503 

105,467 

Banner-e 

ROP  Local.. 

41,570 

50,187 

Preprint  Local . 

20,045 

20,125 

ROP  National . 

1,466 

2,081 

Preprint  National . 

15 

Classified. 

27,858 

33,418 

Totaf . . 

90,939 

105,826 

Tennessean-S 

ROP  Local . 

26,603 

24,176 

Preprint  Local . 

42,717 

26,044 

ROP  National . 

1,498 

1,204 

Preprinl  National . 

12,200 

8,566 

Classitied.. 

23,421 

18,558 

Total . 

.  106,439 

78,548 

GRAND  TOTAL.. 

.  299,881 

289,841 

YEAR  TO  DATE.. 

.  2,159,025 

2,127,827 

PORTAGE  LA  PRAIRIE,  MAN. 


Daily  Graphic-e 


ROPLrxal 

8,860 

7,088 

Preprint  Lrxal . 

7,475 

5,549 

ROP  National . 

938 

269 

Preprint  National . 

130 

Classilied . 

2,860 

2,402 

GRAND  TOTAL... 

20,263 

15,308 

YEAR  TO  DATE... 

185,513 

159,266 

PORTLAND, 

MAINE 

Press  Herald-m 

ROP  Local . 

23,674 

23,262 

Preprinl  Local . 

17,771 

16,833 

ROP  Nalional . 

744 

1,181 

Preprint  National . 

179 

216 

Classified 

13,363 

15,089 

Total  . 

55,731 

56,581 

Telegram-S 

ROP  Local . 

12,543 

11,471 

Preprinl  Local . 

30,813 

28,899 

ROP  Nalional . 

439 

767 

Preprint  National . 

3,691 

3,543 

Classified . 

17,851 

16,367 

Total  . 

65,337 

61,047 

GRAND  TOTAL... 

121,068 

117,628 

YEAR  TO  DATE... 

968,486 

961,165 

PROVIDENCE,  R.I. 


Journal*Bulletin-a/d 


ROP  Local . 

32,461 

9,915 

28,937 

7,778 

Preprint  Local 

6 

93 

17 

71 

ROP  National . 

2,515 

2,208 

Preprint  National . 

1 

3 

5 

Classilied . 

27,504 

916 

31,041 

1,029 

Total  . 

62,487 

10,927 

62,203 

8,883 

Journal-S 

ROP  Local . 

24,300 

2,362 

18,743 

2,224 

Preprint  Local . 

31 

136 

41 

147 

ROP  National . 

2,425 

3,077 

Preprinl  Nalional . 

9 

2 

10 

3 

Classilied . 

14,077 

319 

13,746 

382 

Total .., 

40,842 

2,819 

35,617 

2,756 

GRAND  TOTAL... 

103,329 

13,746 

97,820 

11,639 

YEAR  TO  DATE...  1.263,123  2,372,132  1,286.320  1,654,185 


READING,  PENN. 

Eagle-Times-e 


ROP  Local . 

33,141 

35,988 

Preprint  Local . 

30,178 

39,570 

ROP  National . 

305 

993 

Classilied . 

40,299 

39,091 

Total . . 

.  103,923 

115,642 

Eagle-S 

ROP  Local . 

26,307 

22,500 

Preprint  Local . 

12,310 

45.160 

8,655 

15,375 

ROP  National . 

715 

676 

Preprinl  National . 

13,050 

9,810 

Classilied 

20,821 

19,253 

Total . 

.  73,203 

45,160 

60,894 

15,375 

GRAND  TOTAL.. 

.  177,126 

45,160 

176,536 

15,375 

YEAR  TO  DATE.. 

.  1,533,750 

182,540  1,354,249 

129,945 

RENO,  NEV. 

Gazette-Journal-m 


ROP  Local . 

65,820 

58.407 

Preprint  Local . 

101,531 

126,583 

ROP  National . 

1,061 

1,052 

Preprint  Nalional . 

10.208 

8.976 

Classilied . 

59.708 

53.692 

GRAND  TOTAL.., 

238,328 

248,710 

YEAR  TO  DATE... 

2,019,812 

1,945,412 

RICHMOND,  VA. 

Times-Dispatch-m 

ROP  Local . 

39,611 

13.558 

39.991 

5,196 

Preprinl  Local . 

20,445 

2,020 

19,021 

3,203 

ROP  National . 

2,463 

67 

3,285 

Preprint  Nalional . 

242 

614 

295 

Classilied . 

33,266 

6,820 

33,966 

1,285 

Total  . 

96,027 

23,079 

96.558 

9.684 

Times-Dispatch-S 

ROP  Local . 

19.309 

4,017 

21,640 

Preprint  Local . 

28,193 

1,695 

26,691 

1,206 

ROP  National . 

1,185 

42 

1,749 

Preprint  National . 

9,009 

8,258 

Classilied . 

20,917 

6.868 

20,606 

Total . 

78,613 

12,622 

78,944 

1,206 

GRAND  TOTAL.. 

174,640 

35,701 

175,502 

10.890 

YEAR  TO  DATE.. 

1,777,497 

196,823  1,746,630 

111,240 

RIVERSIDE 

,  CALIF. 

Press-Enterprise-mS 

ROP  Local . 

53,037 

25,546 

69.965 

26.445 

Preprint  Local . 

161,846 

138.694 

ROP  National . 

4,627 

443 

3,759 

395 

Preprint  National . 

19,152 

15,876 

Classified 

72,671 

301 

86.206 

220 

GRAND  TOTAL.. 

311,333 

26,290 

314,500 

27,060 

YEAR  TO  DATE.. 

2,222,673 

197.694  2,257,187 

187,659 

ROCKFORD,  ILL. 

Register-Star-m 


ROP  Local .  44.766  46.008 

Preprinl  Local .  86,107  71.569 

ROP  National .  2,306  2.331 

Preprint  National .  10.260  8.640 

Classilied .  37,889  43.036 


GRAND  TOTAL...  181,328  171,584 

YEAR  TO  DATE...  1 ,409,641  1 ,390,682 


♦Indicates  newspapers  reponing  figures  in  lines. 
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1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ST. 

LOUIS,  MO 

Post-Dispatcti-m 

ROP  Local . 

43.410 

20.016 

54.712 

26.987 

Prepfinl  Local . 

28.210 

27.733 

ROP  National . 

1.974 

686 

2.628 

957 

Preprint  National  . 

370 

708 

Classilied . 

45.562 

3.797 

51.233 

5.778 

Tatal . 

119.526 

24,499 

137.014 

33,722 

Post-Dispatch-S 

ROP  Local . 

30.216 

29.075 

Preprint  Local 

53.183 

46.625 

ROP  National 

4.018 

3.409 

Preprint  National 

15.753 

10.994 

Classitied 

43.603 

34.229 

TMal . 

146,773 

124.332 

GRAND  TOTAL... 

266,299 

24,499 

261.346 

33,722 

YEAR  TO  DATE... ' 

1.978,422 

196,285  1,979,051 

246,038 

SAN  DIEGO,  CAUF. 

Union-Tribune-tnS 


ROP  Local  .  115.069  17.789  126.792  17.689 

Prepfinl  Local .  57.032  37.781  49.652  33.592 

ROPNakXHl .  15.548  1.151  15.733  957 

Preprint  National .  10.552  158  8.714  320 

Classitied .  98.357  4.859  110.865  6.645 


GRAND  TOTAL...  296,558  61,738  311,756  59,203 

YEAR  TO  DATE,  ,  ,  2,507,532  493,737  2,531,791  478,841 


SAN  FRANCISCO,  CAUF. 


Chronide-m 


ROP  Local . 

41.275 

11.217 

40.248 

11,436 

Preprint  Local 

46.012 

49.400 

ROP  National 

14.572 

829 

11.381 

818 

Preprint  National . 

260 

130 

Clarified. 

34.765 

40,175 

Total  . 

136.884 

12,046 

141,334 

12.254 

Examiner-e 

ROP  Local . 

36.614 

10,268 

33.040 

10.231 

Preprint  Local . 

46.012 

49.400 

ROP  National 

13.842 

788 

10,493 

620 

Preprint  National . 

260 

130 

Classilied. 

34.592 

39,744 

Total .... 

131,320 

11,056 

132,807 

10,851 

Examiner  &  Chronicle-S 

ROP  Local . 

18,773 

2,492 

18,480 

3,142 

Preprint  Local . 

53.424 

65.902 

ROP  Naional . 

6.869 

594 

5.582 

390 

Prepfinl  National . 

15.080 

16.120 

Classilied . 

19.746 

21,171 

Total . 

113,892 

3,086 

127,255 

3,532 

GRAND  TOTAL.. 

382,096 

26,188 

401,396 

26,637 

YEAR  TO  DATE.. 

.  3,194,753 

233,240  3,195,060 

219,205 

SANTA  MONICA,  CALIF. 

Outlook-a 


ROPLdcal . 

21,493 

31,036 

Preprint  Local . 

16,352 

5,706 

ROP  Naional . 

4,545 

2.866 

Classilied 

26,655 

28.008 

GRAND  TDTAL... 

69,045 

67,616 

YEAR  TD  DATE... 

556,798 

574,940 

SARATOGA  SPRINGS,  N.Y. 

Saratogian-m 


ROP  Local . 

14.695 

14,306 

Preprint  Local . 

8.160 

10,014 

19.704 

1,290 

ROP  National . 

130 

432 

Classified 

11,640 

11,299 

Total  . 

34,625 

10,014 

45,741 

1,290 

Saratogian-S 

ROP  Local . 

3,809 

3,938 

Preprint  Local . 

3,690 

9.312 

49.864 

108 

ROP  National . 

43 

139 

Preprint  National . 

216 

Ctolied . 

3,441 

2,852 

Total . 

11,199 

9,312 

56,793 

108 

GRAND  TOTAL... 

45,824 

19,326 

102,534 

1,398 

YEAR  TO  DATE... 

505,614 

139,512 

529,054 

5,895 

♦Indicates  newspapers  reporting  figures  in  lines. 


1992 

1991 

FULL  PART 

FULL  F 

RUN  RUN 

RUN 

SHELBYVILLE,  TENN. 

Times-Gazette-e 

ROP  Local . 

13.785 

21,007 

Preprint  Local 

22,080 

26,423 

ROP  National 

83 

105 

Preprint  National . . 

1,121 

Classified 

5.038 

4.972 

GRAND  TOTAL... 

42,107 

52,507 

YEAR  TO  DATE... 

335,696 

321,547 

SPOKANE,  WASH. 

Spokesman-Review-m 


ROP  Local . 

32,885 

35,253 

Preprint  Local . 

9,083 

8,324 

ROP  National 

1,819 

2.230 

Preprint  NSional . 

62 

Classilied 

43,726 

48,199 

Total . 

87,513 

94,068 

Spokesman-Review-S 

ROP  Local . 

12,938 

10,851 

Preprint  Local . 

7,579 

5.568 

ROP  National . 

1,564 

688 

Preprint  National . 

1,768 

1.466 

Classified . 

20.194 

17.200 

Total . 

44,043 

35,773 

GRAND  TOTAL... 

131,556 

129,841 

YEAR  TO  DATE... 

956,286 

933,990 

STAMFORD,  CONN. 


Advocate-a/d 

ROP  Local . 

22,865 

24,376 

Preprint  Local . 

891,673 

837.349 

ROP  National . 

Preprint  National . 

2,459 

31.312 

2,859 

Classilied 

18,504 

15.412 

Total . 

966,813 

879,996 

Advocate-S 

ROP  Local . 

9,269 

8.509 

Preprint  Local . 

1,419,768 

1.192,185 

ROP  National . 

1,983 

1,755 

Preprint  National . 

540.462 

521.287 

Classified 

8,518 

7,664 

Total .. 

1,980,000 

1,731,400 

GRAND  TOTAL... 

2,946,813 

2,611,396 

YEAR  TO  DATE... 

11,607,190 

10,776,707 

SYRACUSE,  N.Y. 

Post-Standard-m 

ROP  Local . 

24,933 

12,621  32,696 

11,658 

Preprint  Local . 

91,146 

68.446 

ROP  National . 

1,381 

1.989 

Preprint  National . 

583 

401 

Classilied . 

18,797 

19,121 

Total  . 

136,840 

12,621  122,653 

11,658 

Herald  Journal-e 

ROP  Local . 

24,122 

6,106  32,356 

5,725 

Preprint  Local . 

96.241 

72,661 

ROP  National . 

1,055 

1,606 

Preprint  National . 

583 

401 

Classilied 

17,210 

18,342 

Total . 

139,211 

6,106  125,366 

5,725 

1  Herald  American-S 

ROP  Local . 

17.560 

589  15,892 

464 

Preprint  Local . 

98.697 

72,221 

ROP  National . 

1.483 

1,245 

Preprint  National . 

14,218 

11,095 

Classified . 

17.019 

14.065 

Total . 

.  148,977 

589  114,518 

464 

GRAND  TOTAL. 

.  425,028 

19,316  362,537 

17,847 

YEAR  TO  DATE. 

.  3,067,900 

160,505  2,731,451 

150,399 

TACOMA, 

Morning  News  Tribune-m 

WASH. 

ROP  Local . 

48,545 

1,788  45.530 

2,431 

Preprint  Local . 

79,112 

18.845  64,246 

15,423 

ROP  National . 

6,988 

37  5,601 

298 

Preprint  National . 

19,306 

89  15,350 

31 

Classilied . 

...  54.082 

1,700  54,728 

1,922 

GRAND  TOTAL 

..  208,033 

21,959  185,455 

20,105 

YEAR  TO  DATE 

..  1,473,435 

224,752  1,402,513 

145,392 

1992  1991 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

TOLEDO, 

OHIO 

Blade-e 

ROP  Local . 

.  26,160 

4,317 

31,143 

5,161 

Preprint  Local . 

26,775 

22,365 

ROP  National . 

1.125 

71 

1,483 

4 

Preprint  National  . 

756 

Classified 

15.863 

658 

17,334 

763 

Total  . 

.  69,923 

5,046 

73,081 

5,928 

Blade-S 

ROP  Local . 

.  16,921 

15,045 

Preprint  Local . 

73,332 

54,810 

ROP  National . 

1,174 

1,554 

Preprint  National... 

19,908 

14,112 

Cl^itied 

15.601 

12.122 

Total . 

.  126,936 

97,643 

GRAND  TOTAL...  196,859 

5,046 

170,724 

5,928 

YEAR  TO  DATE...  1,304,194 

49,924  1,291,467 

59,560 

TOPEKA, 

KAN 

Capital  Joumal-m 


ROP  Local . 

46,941 

46,530 

Preprint  Local . 

22,244 

66,717 

15,876 

72,462 

ROP  National . 

301 

1,171 

Preprint  National . 

347 

11,152 

161 

8,463 

Classilied . 

31,912 

31,494 

GRAND  TOTAL,.. 

101,745 

77,869 

95,232 

80,925 

YEAR  TO  DATE... 

793,851 

508,061 

757,544 

558,443 

TORRANCE,  CAUF. 


Daily  Breeze-eS 

ROP  Local . 

45.579 

52,929 

Preprint  Local . 

92,397 

80,662 

5,839 

3,947 

Preprint  National . 

18.980 

15.990 

Classified . 

58.265 

67,411 

GRAND  TOTAL.. 

221,060 

220,939 

YEAR  TO  DATE.. 

1,592,749 

1 

629,282 

TROY,  OHIO 

Daily  News-eS 

ROP  Local . 

15,270 

15,101 

ROP  National . 

318 

134 

Classified . 

11,474 

10,881 

GRAND  TOTAL.. 

27,062 

26,116 

YEAR  TO  DATE. 

205,780 

194,549 

TULSA,  OKLA 

World-m 

36,690 

2,234 

40.084 

1,882 

Preprint  Local . 

2,931 

1,167 

2.637 

1,451 

1,311 

1,064 

Preprint  National . 

33,239 

80 

34,307 

Total . 

74,171 

3,481 

78,092 

3,333 

Tribune-e 

34,966 

2,234 

39,443 

1,633 

Preprint  Local . 

2,931 

1,167 

2,637 

1,101 

1,294 

1,064 

Preprint  National . 

Classified . 

32.616 

80 

33,722 

Total . 

71,807 

3,481 

76,866 

2,734 

World-S 

ROP  Local . 

27,172 

22,169 

Preprint  Local . 

6,985 

5,307 

ROP  National . 

2,028 

1,483 

Preprint  National . 

3.434 

2,911 

25,109 

18,940 

64,728 

50,810 

GRAND  TOTAL 

210,706 

6,962 

205,768 

6,067 

YEAR  TO  DATE 

1,440,999 

48,392  1,510,679 

44,489 

TWIN  FALLS,  IDAHO 

Times  News-mS 


ROP  Local . 

27,078 

27,253 

Preprint  Local . 

88.885 

70,043 

ROP  National . 

135 

455 

Classilied . 

25,390 

1,905 

GRAND  TOTAL... 
YEAR  TO  DATE... 

141,488 

N/A 

99.656 
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Navy  officials  back 
off  on  story  review  plan 


1992  1991 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

WASHINGTON,  PENN. 


Obsetver-Reporter-m 

ROP  Local . 

17,050 

23,250 

Prepfint  Local . 

28,574 

24,252 

ROP  National . 

886 

743 

Preprint  National . 

1.032 

129 

Classilied  .. 

33.310 

29,570 

Total  . 

80,852 

77,944 

Observer-Reporter-S 

ROP  Local . 

9,423 

4,916 

Preprint  Local . 

45.408 

33,024 

ROP  National . 

Preprint  National . 

Classilied..., 

927 

22,446 

12,243 

6,313 

Total . 

90,447 

44,253 

GRAND  TOTAL... 

171,299 

122,197 

YEAR  TO  DATE... 

966,619 

930,778 

WINDSOR 

,  ONT. 

Star-e* 

ROP  Local . 

420,534 

442.875 

Preprint  Local . 

844,247 

928,461 

ROP  National . 

114.810 

132,432 

Preprint  National . 

79.401 

100.685 

Classified . 

318,593 

339,996 

GRAND  TOTAL... 

1,777,585 

1,944,449 

YEAR  TO  DATE... 

14,093,369 

14,337,312 

'Note:  Figures  given  In  modular  agate  lines. 

WINSTON-SALEM,  N.C. 

Journal-m 

ROP  Local . 

41.047 

7,624  50,031 

11,739 

Preprint  Local . 

10,760 

21,015  8,323 

19,764 

ROP  National . 

491 

1,212 

Preprint  National . 

88 

392  88 

520 

Classilied.. 

38,549 

41.750 

83 

Total  . 

90,935 

29,031  101,404 

32,106 

Journal-S 

ROP  Local . 

16.991 

1,509  15,373 

2,197 

Preprint  Local . 

5,678 

28,440  5,657 

27,431 

ROP  National . 

1,152 

814 

Preprint  National . 

11.000 

9.944 

Classified.. 

19.274 

17,645 

Total  . 

54.095 

29,949  49,433 

29,628 

GRAND  TOTAL.. 

.  145,030 

58,980  150,837 

61,734 

YEAR  TO  DATE.. 

.  1,206,385 

450,669  1.135,052 

429,543 

*lndicates  newspapers  reporting  figures  in  lines. 

Pa.  daily  opens 
newspaper  museum 

THE  ALTOONA  (PA.)  MIRROR 
opened  a  newspaper  museum  on  Oct.  4 
at  a  local  mall. 

The  museum  celebrates  National 
Newspaper  Month,  and  is  housed  at  the 
former  York  Steak  House.  It  includes 
seven  rooms  of  memorabilia.  The  free 
exhibit  will  run  through  Oct.  31  and 
included  a  “meet  the  press”  day  on  Oct. 
9.  News  staff  and  department  heads 
were  on  hand  to  answer  questions. 

Included  in  the  rooms  are:  reproduc¬ 
tions  of  front  pages  spotlighting  presi¬ 
dential  elections  from  1888-1988;  pho¬ 
tos  highlighting  Mirror  history  and  the 
newspaper  production  presses;  Newspa¬ 
per  in  Education  display;  equipment, 
showcasing  photographic  and  produc¬ 
tion  machinery;  and  a  “news  depart¬ 
ment”  setup  that  will  illustrate  news 
gathering. 


NAVY  OFFICIALS  BACKED  off  on 
initial  demands  that  stories  about  mili¬ 
tary  action  in  the  Persian  Gulf  he  re¬ 
viewed  by  officers  before  being  trans¬ 
mitted. 

Reporters  on  the  USS  Independence, 
the  launching  pad  for  most  U.S.  over¬ 
flights  of  southern  Iraq,  were  asked  at 
first  to  have  their  print  and  broadcast 
stories  reviewed  by  naval  affairs  officers 
on  board.  Navy  officials  would  not 
transmit  the  reporters’  stories  prior  to 
an  officer’s  review. 

After  correspondents  reported  on  the 
procedures  in  their  dispatches.  Navy  of¬ 
ficials  said  that  they  were  not  trying  to 
censor  copy,  only  to  help  assure  its  ac¬ 
curacy. 

“We  thought  we  were  providing  a 
service.  We  were  just  checking  for  fac¬ 
tual  accuracy.  If  the  reporters  do  not 
want  us  to  do  that,  fine,  we  will  not 
read  copy  any  more  before  it  is  sent,” 
said  Cmdr.  Steve  Burnett,  39,  of  Gran¬ 
by,  Mo. 

Burnett  is  a  Navy  public  affairs  offi¬ 
cer  dispatched  from  Washington  to 
help  run  press  operations  on  board  the 
ship.  Since  the  end  of  August,  no  prior 
reading  has  been  necessary  before  sto- 


AFTER  73  YEARS,  the  Tulsa  (Okla.) 
Tribune  printed  its  final  edition  Sept. 
30. 

The  Tribune  announced  two  months 
before  that  it  would  cease  publication 
when  its  joint  operating  agreement 
with  the  morning  Tulsa  World  dis¬ 
solved.  The  World  purchased  the  Tri¬ 
bune’s  assets  for  $30  million. 

After  that  announcement,  the  92 
employees  went  about  their  business 
and  tried  to  heed  the  challenge  from 
publisher  emeritus  Jenkin  Lloyd  Jones, 
who  told  them  to  spare  nothing  at  mak¬ 
ing  the  final  two  months  the  very  best. 

The  Tribune  and  World  signed  an 
agreement  in  1941  under  which  the  pa¬ 
pers  maintained  separate  owners  and 
independent  news  and  editorial  staffs, 
hut  have  operated  joint  advertising, 
printing  and  circulation  departments. 


ties  are  transmitted. 

During  the  Gulf  war,  copy  filed  from 
Navy  ships  could  be  delayed  for  hours 
while  five  or  more  people  reviewed  sto¬ 
ries  to  make  sure  operational  secrets 
were  not  being  disclosed. 

The  review  of  copy  aboard  the  Inde¬ 
pendence  resulted  in  no  appreciable  de¬ 
lays  in  transmission,  and  the  officers 
who  read  it  asked  for  no  deletions  or 
changes.  Reporters  also  had  far  more 
access  to  air  crews  and  other  informa¬ 
tion  sources  than  they  did  on  ships  dur¬ 
ing  the  Gulf  war. 

The  only  ground  rule  aboard  the  In¬ 
dependence  in  the  current  operation  is 
that  messages  to  the  crew  from  Capt. 
Carter  B.  Refo,  49,  of  Catlett,  Va.,  can¬ 
not  be  reported. 

These  messages  include  the  ship’s 
sailing  schedule  and  remarks  about  the 
character  of  Iraqi  President  Saddam 
Hussein. 

Public  affairs  officers  aboard  the  ship 
continue  to  listen  to  interviews  and 
stop  pilots  or  others  on  board  in  mid¬ 
sentence  when  they  appear  to  be  releas¬ 
ing  sensitive  material.  However,  they 
have  not  barred  correspondents  from 
reporting  what  servicemen  say.  — AP 


through  the  Newspaper  Printing  Corp. 

Richard  Lloyd  Jones,  a  Wisconsin 
publisher  looking  for  a  bigger  market, 
bought  the  Tulsa  Daily  Democrat  in 
1919  and  changed  its  name  to  the  Tul¬ 
sa  Tribune. 

Jones  died  in  1963,  leaving  control  of 
the  paper  to  his  two  sons  —  Richard 
Jones  Jr.,  who  was  the  business  manag¬ 
er,  and  Jenkin  Lloyd  Jones,  who  was  in 
charge  of  news  and  editorial  policy. 

Jenk  Jones  became  publisher  emeri¬ 
tus  a  year  ago  and  was  replaced  as  pub¬ 
lisher  by  his  son  Jenk  Jones  Jr.  Another 
son,  David  Lloyd  Jones,  and  a  daughter, 
Georgia  Snoke,  are  columnists.  Jenk 
Jones’  son  Landon  is  a  sports  reporter. 

Jenkin  Jones,  a  columnist  for  30 
years,  wrote  on  Sept.  26  that  his  syndi¬ 
cated  column  with  the  Los  Angeles 
Times  would  also  end.  — AP 


Tulsa  Tribune  publishes 
its  final  edition 


EditorcS’Publisher  •  October  17,  1992 


29 


Advertising/Promotion 

After  Branham 

Newspaper  Marketing  Group  taking  a  regional  approach 


by  Mark  Fitzgerald 

WHEN  BRANHAM  NEWSPAPER 
Sales  broke  up  after  84  years  last  spring, 
the  firm’s  senior  vice  president/field 
sales,  Nelson  J.  Hurst,  figured  he  would 
get  out  of  newspaper  sales. 

“When  1  left  Branham,  it  was  with 
the  intention  of  getting  out  of  the  rep 
business  and  going  into  regional  travel 
[marketing],”  Hurst  said. 

Half  a  year  later,  however,  Hurst 
heads  a  venture  that  is  positioning  itself 
as  an  entirely  new  approach  to  newspa¬ 
per  representation  and  that  is  gaining 
some  modest  early  successes  in  a  horri¬ 
ble  advertising  climate. 

“We  are  taking  a  radical  approach  to 
rep-ing,”  Hurst  said,  “in  that  we  are  de¬ 
emphasizing  New  York  and  Chicago  — 
the  traditional  media  centers  —  and 
instead  putting  an  emphasis  on  regional 
marketing.” 

To  that  end,  the  six-month-old  News¬ 
paper  Marketing  Group  has  opened  of¬ 
fices  in  Atlanta,  Dallas,  Denver,  Detroit, 
Kansas  City  and  Minneapolis,  in  addi¬ 
tion  to  Chicago  and  New  York. 

Newspaper  Marketing  Group  is  also 
taking  the  rep  business,  if  not  into  the 
2 1st  century,  at  least  into  the  early 
1990s. 


Nelson  Hunt 


from  the  breakup  of  Branham  Newspa¬ 
per  Sales. 

Last  May,  New  York  City-based 
Branham  disappeared  in  a  merger  with 
Papert  Cos.  of  Dallas.  Under  the  merg¬ 
er  plan,  the  small  and  medium-sized 
newspapers  represented  by  Branham 
were  passed  on  to  Papert,  while  repre¬ 
sentation  of  its  larger  papers  was  trans¬ 
ferred  to  Sawyer  Ferguson  Walker. 

Many  Branham  executives  and  sales 


Newspaper  Marketing  Group  emerged  as  a  third 
alternative  for  disaffected  Branaham  executives  and 
sales  personnel. 


Hurst  noted  with  some  pride  that  all 
the  firm’s  sales  reps  carry  laptops  on 
calls. 

“We’re  the  only  rep  firm  with  PCs  in 
every  office,”  he  declared. 

The  group  has  also  equipped  itself  to 
market  clients  through  computer  data¬ 
bases,  audiotext  and  special  newspaper 
sections  as  well  as  the  more  traditional 
ROP. 

In  some  ways.  Newspaper  Marketing 
Group  amounts  to  another  spin-off 
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reps  hired  on  with  either  Sawyer  or  Pa¬ 
pert. 

However,  the  Branham  merger  was 
not  without  its  rancor. 

There  were  disputes  over  details  on 
how  to  disburse  the  assets  of  employee- 
owned  Branham.  Some  employees  were 
not  invited  to  join  Papert  or  Sawyer 
and  others  spumed  overtures. 

Newspaper  Marketing  Group  emerged 
as  a  third  alternative  for  disaffected 
Branham  executives  and  sales  personnel. 


Those  who  came  to  the  group  tended 
to  be  young,  but  experienced,  Hurst 
said. 

“The  average  age  is  probably  40  .  .  . 
yet  people  have  an  average  of  seven  to 
1 2  years  with  rep  firms,”  he  said. 

“So  they  know  how  to  sell  newspaper 
advertising,  yet  they  are  at  the  age 
when  they  are  in  their  most  productive 
years,”  Hurst  added. 

The  Newspaper  Marketing  Group 
firm  was  launched  by  Frederick  K. 
“Rick”  Goss  of  the  famous  press  manu¬ 
facturing  family. 

From  his  Kenilworth,  Ill.,  headquar¬ 
ters,  Goss,  37,  has  assembled  a  wide  va¬ 
riety  of  marketing  and  manufacturing 
companies  under  his  Goss  Holding 
Corp. 

Those  companies  include  Geneva 
Lakes  Manufacturing  Ltd.,  a  point-of- 
purchase  display  maker;  Gossgrafix,  a 
prepress  shop  and  service  bureau;  a 
manufacturing  acquisitions  firm;  a  pol¬ 
lution  control  device  manufacturer, 
and  a  company  that  makes  battery-op¬ 
erated  candles  and  lamps  for  restau¬ 
rants. 

Goss  Holding  also  owns  two  publica¬ 
tions:  The  St.  Peters  (Mo.)  Star,  a  week¬ 
ly  in  suburban  St.  Louis,  and  the  Arabi¬ 
an  Horse  Express,  a  magazine  for  Arabi¬ 
an  horse  enthusiasts  and  owners. 

Goss  has  had  his  eye  on  a  newspaper 
rep  firm  for  some  time. 

In  the  two  years  before  Branham’s 
merger,  Rick  Goss  made  two  unsuccess¬ 
ful  bids  for  the  firm,  Hurst  said. 

Goss’  influence  in  the  new  rep  firm  is 
best  reflected  in  the  high-tech  ap¬ 
proach  to  sales  and  marketing. 

“Rick  is  a  true  believer  in  buying  the 
latest  in  hardware  and  software,”  Hurst 
said. 

In  addition  to  database  marketing  ef¬ 
forts,  which  the  group  intends  to  ex¬ 
pand  to  include  newspapers  without  rep 
firms.  Newspaper  Marketing  Group  is 
trying  to  become  a  one-stop  center  of¬ 
fering  readership,  demographic,  and 
special  section  availability  data. 

The  idea,  Hurst  said,  is  to  sell  “more 
depth.” 

“What  will  get  us  inside  is  to  offer 
more  ‘in-depth’  product  availability,” 
Hurst  said. 

A  travel  ad  campaign,  for  example, 
might  buy  space  not  only  in  the  Sunday 
newspaper  travel  section  but  in  a  week¬ 
day  business  section  and  an  audiotext 
system  as  well. 
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At  the  same  time,  the  firm  intends  to 
stick  to  regional  marketing  approaches, 
Hurst  said. 

He  ridiculed  national  rep  firms  with 
as  many  as  a  dozen  salespeople  working 
out  of  one  office  in  New  York.  Newspa¬ 
pers  end  up  paying  for  that  overhead, 
Hurst  said. 

Much  more  in  tune  with  the  time,  he 
said,  is  a  firm  with  “targeted  representa¬ 
tion  on  a  per-office  or  per-category”  ba¬ 
sis. 

In  its  early  months,  the  firm  handled 
placements  for  packages  around  a  desti¬ 
nation,  such  as  Eau  Claire,  Wis.,  and 
event-destinations,  such  as  the  Taste  of 
Chicago  food  fair. 

Regional  travel,  food  and  auto  deal¬ 
erships  are  among  the  immediate  con¬ 
centrations  of  Newspaper  Marketing 
Group. 

The  rep  firm  is  “newspaper-friendly 
in  terms  of  compensation,  but  we’re  not 
going  to  be  a  cut-rate  rep  firm,”  Hurst 
said.  “That’s  not  our  plan.  We  can’t  af¬ 
ford  to  be  without  equipment  and  our 
people.” 

The  firm  has  been  located  in  Kenil¬ 
worth,  III.  and  will  soon  be  moving  to 
quarters  in  downtown  Chicago,  Hurst 
said.  BEOT 


Eight  newspapers  are  participating  in  a  test  begun  in  September  to  promote  national 
package  goods  brands  and  develop  marketing  partnerships  with  food  brokers. 

The  kit  recommends  approaching  food  brokers  in  the  local  market  and  get  them  to 
convince  manufacturers  to  drop  their  coupons  using  ROP  newspaper  advertising. 

The  Newspaper  Association  of  America  is  offering  16  advertising  ideas  that  can 
be  adapted  to  a  local  market.  Along  with  September’s  National  Chicken  Month  pro¬ 
motion  and  the  upcoming  football  season,  the  ads  tie  in  with  rmtional  holidays  and 
local  community  events. 


California  publishers’  group 
issues  warning  on  housing  ads 


by  M.L.  Stein 

THE  CALIFORNIA  NEWSPAPER 
Publishers  Association  has  warned  its 
members  to  make  sure  that  housing  ads 
comply  with  federal  and  state  laws. 

The  alert  included  “acceptable”  and 
“unacceptable”  wording  for  classifieds, 
noting  that  lawsuits  over  such  ads  have 
“become  far  more  prevalent.” 

CNPA’s  warning  closely  followed  a 
decision  by  Southern  California  Com¬ 
munity  Newspapers  (SCCN)  to  de¬ 
clare  Chapter  1 1  bankruptcy  rather 
than  fight  a  suit  by  the  local  Fair  Hous¬ 
ing  Council  over  an  ad  that  stated  a 
preference  for  adults  in  a  rental  apart¬ 
ment  (E&P,  Sept.  28). 

Ric  Trent,  owner  of  the  chain  of  31 
weeklies,  said  his  attorneys  advised 
him  that  defending  the  suit  would  be 
ruinous  for  him.  Even  if  the  plaintiffs 
were  awarded  only  $1,  he  would  have 
to  pay  their  legal  fees  which  could 
reach  $250,000,  he  was  told. 

The  federal  Fair  Housing  Act  (Title 
VI 1 1 )  states  that  it  is  unlawful  to 


make,  print  or  publish  any  advertise¬ 
ment  with  respect  to  the  sale  or  rental 
of  a  dwelling  that  indicates  a  prefer¬ 
ence,  limitation,  or  discrimination 
based  on  race,  color,  religion,  sex, 
handicap  or  familial  status. 

Among  the  unacceptable  words,  said 
CNPA,  are:  “adults  only,  bachelor, 
bachelor  pad,  black,  blind.  Catholic 
church,  Christian,  drinker(s),  deaf,  crip¬ 


pled,  female,  male.  Mormon  temple,  no 
children.  Oriental,  number  of  people, 
one  child,  one  person,  white,  mentally 
ill,  private,  student,  woman,  religious 
landmark,  sex  (except  in  advertising  for 
roommates),  senior  citizen,  ethnic  land¬ 
marks,  and  no  play  area.” 

These  are  probably  OK  words,  the  re¬ 
port  continues:  “one  apartment,  family 


room,  near,  play  area,  privacy,  school 
district,  secluded,  security  provided,  se¬ 
nior  discount  (context  by  itselO,  square 
ft.,  view  and  walking  distance.” 

In  the  “questionable”  area  are:  “ex¬ 
ecutive,  neighborhood,  older  persons, 
and  55  and  older.” 

However,  CNPA  added  this  caveat: 
“No  complete  list  of  actionable  words 
can  be  created.  Different  words  mean 
different  things  to  different  people  in 
different  social  and  cultural  contexts. 
The  only  way  to  limit  liability  is  to  lim¬ 
it  advertisements  strictly  to  a  descrip¬ 
tion  of  the  physical  characteristics  of 
the  dwelling  (e.g.,  two  bedroom,  one 


bath,  with  large  yard)  .  .  .  Remember, 
describe  the  property,  not  the  people.” 

CNPA  executive  director  Jack  Bates 
told  E&P,  “It’s  not  possible  to  make  a 
definitive  list.  A  particular  usage  may 
not  be  on  the  list  and  someone  will 
claim  discrimination  over  it.” 


CNPA  pointed  out  that  fair  housing  activists  sued  13 
Oregon  newspapers  last  year  and  that  the  total 
liability  of  fines  could  have  exceeded  $1  million. 
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Newspapers, 
alternate  delivery, 
and  advertising 


by  Ann  Marie  Kenvin 

ALTERNATE  DELIVERY  SYSTEMS 
can  be  a  powerful  selling  tool  for  news¬ 
papers  looking  for  coupon  and  sample 
business. 

Phillip  Miller,  president  of  Alternate 
Postal  Delivery’,  listed  ways  newspapers 
could  creatively  use  such  a  system  at 
the  10th  annual  Audit  Bureau  of  Circu¬ 
lation’s  U.S.  Coupon  Forum  held  in 
New  York  City. 

“Certainly  you  have  to  redefine  your 
thinking  that  you  are  not  simply  in  the 
daily  newspaper  business,”  Miller  told 
attendees.  “You  are  in  the  business  of 
distributing  consumer  products,  ROP 
prtxlucts,  and  printed  consumer  materi¬ 
al  that  contain  advertising  messages  to 
all  the  households  that  you  define  as 
your  given  franchise.” 

Traditionally,  newspapers  estab¬ 
lished  an  alternate  delivery  system  be¬ 
cause  their  total-market-coverage  ROP 


product,  mailed  to  all  non-subscribers, 
was  subjected  to  higher  postal  rates. 

So  the  paper  began  “operationally 
building  a  very  sophisticated,  highly 
credible  and  cost-effective  medium,” 
Miller  said. 

Alternate  Postal  Delivery  is  a  national 
network  of  affiliates  with  private  mail 
carrier  staffs.  Several  major  newspapers, 
such  as  the  Chicago  Tribune,  Newsday, 
the  Philadelphia  Inquirer,  The  Record, 
Hackensack,  N.J.,  and  the  San  Francisco 
Newspaper  Agency  (San  Francisco 
Chronicle  and  Examiner),  have  set  up  al¬ 
ternate  delivery  systems  with  APD. 

Gene  Grant,  vice  president  of  adver¬ 
tising,  Sacramento  Bee,  related  a  success 
story  of  a  grocery  chain  that  included  its 
couptms  in  a  “custom  distribution”  prod¬ 
uct  with  all  women’s  magazines  deliv¬ 


ered  by  the  paper’s  alternate  delivery  sys¬ 
tem.  The  chain  had  a  13%  coupon  re¬ 
demption  rate. 

“They  were  thrilled,”  he  said.  “It  was 
the  talk  of  the  company.” 

The  system,  once  in  place,  can  be 
used  “creatively”  to  further  an  advertis¬ 
er’s  marketing  goals.  Miller  said. 

For  example,  once  each  month  the 
Sacramento  Bee  distributes  an  “Arrival 
Survival  Kit”  to  all  new  residents  on 
their  carrier  routes.  Inside  a  plastic  hag 
is  an  ROP  product  aimed  at  a  new 
homeowner. 

Included  in  that  kit  is  a  plastic  hang¬ 
er,  which  when  brought  to  a  local  dry 
cleaner,  will  entitle  that  person  to  have 
one  suit  cleaned  free. 

A  “hanger  coupon”  has  also  been 
used  with  success  in  the  St.  Petersburg 
(Fla.)  Times  area. 

Defining  new  residents  was  not  diffi¬ 
cult,  Miller  explained,  since  it  was  in¬ 
cluded  in  information  readily  available 


to  the  newspapers 

Department  store  advertisers  have  in¬ 
creasingly  been  using  direct  mail  to  tar¬ 
get  their  credit  card  customers,  causing 
the  newspapers  to  lose  some  advertising 
money.  Through  an  alternate  delivery 
system,  the  newspapers  can  offer  to  tar¬ 
get  those  customers  at  a  less  expensive 
rate  than  direct  mail.  Alternate  delivery 
can  also  guarantee  the  advertiser  the  day 
the  advertisement  will  arrive. 

Another  advantage  alternate  deliv¬ 
ery  offers  advertisers,  besides  a  cheaper 
means  of  delivery,  is  avoiding  many  of 
the  United  States  Postal  regulations 
that  restrict  what  can  be  done. 

Miller  cited  an  example  of  including  a 
cosmetic  sample  inside  the  bag  to  arrive 
along  with  the  store’s  advertisement.  A 
department  store  said  its  buyers  were  al¬ 


ways  distributing  samples  in  the  aisles  of 
its  store.  The  idea  of  distributing  those 
samples  to  the  customer’s  home  was  ap¬ 
pealing. 

However,  to  do  that  through  direct 
mail  via  the  U.S.  Postal  Service,  the 
sample  would  have  to  conform  to  size 
and  weight  regulations. 

An  alternate  delivery  system  bypasses 
those  regulations,  and  guarantees  the  de¬ 
livery  date.  Miller  pointed  out. 

“It  more  effectively  helps  the  message 
get  through.” 

“If  it  can  he  conceived,  it  can  be  im¬ 
plemented  through  alternate  delivery  if 
the  cost  is  not  overwhelming,”  Miller  as¬ 
serted. 

“I  notice  that  Wal  Mart  is  doing  a  lot 
of  solo  mail.  That  is  a  part  of  the  business 
that  this  industry  should  be  participating 
in,”  Miller  added. 

A  pet  food  manufacturer  wanted  to 
identify  customers  who  owned  cats,  and 
those  who  had  dogs  under  10  pounds  and 
over  10  pounds. 

The  company  had  different  product 
lines  for  each  animal,  and  wanted  its 
coupons  and  free  samples  to  reach  the 
right  pet  owners. 

So  one  of  APD’s  affiliates  used  a  page 
of  remnant  space  to  distribute  a  ques¬ 
tionnaire. 

If  a  pet  owner  would  like  to  receive  a 
free  food  sample,  they  called  an  audiotex 
number  and  gave  demographic  informa¬ 
tion  and  what  type  of  pet  they  had.  The 
samples  were  sent  with  coupons  through 
alternate  delivery.  Some  coupons  were 
staggered  to  try  and  get  a  buying  habit  es¬ 
tablished. 

The  market  can  be  segmented  into 
many  categories,  and  new  ROP  products 
can  be  developed  to  target  customers. 
Miller  said. 

Many  alternate  delivery  systems  also 
deliver  national  magazines.  Those  sub¬ 
scriber  lists  can  be  used  to  let  local  adver- 
tLsers  target  their  potential  customers. 

For  example,  home  and  decorating 
magazine  subscribers  could  be  targeted  by 
furniture  stores  or  garden  supply  stores. 

Direct  marketers,  such  as  book  or 
video  clubs,  can  also  have  the  products 
that  are  ordered  delivered  by  the  alter¬ 
nate  carrier  force. 

“From  my  perspective,  it’s  starting  to 
do  some  of  the  same  things  the  elec¬ 
tronic  media  do,”  Miller  said. 

“It’s  bringing  the  print  media  back  to 
being  more  responsive,  and  using  the 
strengths  newspapers  have,”  Miller 
added.  BECT 


“Certainly  you  have  to  redefine  your  thinking  that 
you  are  not  simply  in  the  daily  newspaper  business,” 
Miller  told  attendees. 
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News  Tech _ 

Roll  storage 
for  commercial 
preprints 


by  Jim  Rosenberg 

IN  JULY,  MULLER  Martini  Corp.  an¬ 
nounced  the  availability  of  a  PrintRoll 
Pre-rolling  Station  to  serve  its  existing 
PrintRoll  roll-storage  technology  in 
handling  products  from  outside  sources. 

The  station  forms  and  feeds  an 
aligned  shingle  stream  onto  a  PrintRoll 
storage  wheel.  Two  feeders  are  avail¬ 
able:  for  speeds  up  to  24,000  and  50,000 
copies  per  hour.  They  are  designed  to 
speed  transport  and  processing  of 
preprinted  materials  and  reduce  manual 
loading/unloading  and  associated  er¬ 
rors,  jams  and  repetitive  motion  in¬ 
juries. 

The  feeders  are  used  with  PrintRoll 
at  Great  Eastern  Color  Lithographic 
Corp.,  Poughkeepsie,  N.Y.,  which 
prints  about  50  magazines  in  weeklong 
round-the-clock  production.  The  firm 
adopted  PrintRoll  and  other  Muller 
Martini  equipment  to  streamline  a  la¬ 
bor-intensive  operation  that  involved 
constant  moving  of  large  numbers  of 
signatures  around  the  plant. 

Two  PrintRoll  twin  winding  stations 
and  more  than  100  PrintRolls  are  ordi¬ 
narily  used  to  store  and  buffer  Great 
Eastern’s  own  output.  But  because 
many  of  its  titles  have  stitched-in 
posters  and  cards  or  other  inserts  sup¬ 
plied  by  commercial  printers,  the  com¬ 
pany  installed  a  Model  336  feeder  that 
allows  shipments  of  these  materials  to 
be  wound  off  line  onto  a  PrintRoll  for 
easier  storage,  in-plant  transport,  and 
unwinding  into  inserters  or  stitchers. 

Great  Eastern  reported  that  Print- 
Roll  technology  boosted  per-worker 
productivity  from  3,000  or  fewer  books 
per  hour  to  at  least  1 5,000  books  per 
hour.  Automated  feeding  of  covers, 
cards  and  signatures  reduced  both  the 
number  of  people  required  on  each  line 
and  the  amount  of  waste. 


At  Ferag  Inc.,  Vario-minidisc  sys¬ 
tems  link  commercial  and  newspaper 
printers  by  supplying  the  latter  with 
preprints  that  are  already  wound  onto 
cores.  The  resulting  discs  are  small 
enough  for  truck  transport  and  can  feed 
product  to  most  inserters,  according  to 
Ferag. 

Since  the  Vario-minidisc’s  introduc¬ 
tion  two  years  ago,  Ferag  reports  that 
commercial  printers  are  shipping  prod¬ 
ucts  to  two  large  newspaper  companies 
in  Europe. 

For  most  of  a  year,  a  News  Interna¬ 
tional  plant  in  the  United  Kingdom  has 
been  receiving  magazines  printed  in 
Germany  on  minidiscs.  This  year, 
Sanoma  Corp.  began  shipping  its  week¬ 
end  magazine  and  other  preprints  to  its 
three  Helsingen  Sanomat  production 
plants  throughout  Finland. 

The  country’s  largest  daily  circulates 
almost  a  half-million  weekday  copies 
averaging  72  pages  and  about  566,000 
Sunday  editions  averaging  144  pages. 
Sanoma  also  publishes  the  213,000-cir¬ 
culation  evening  tabloid  Ilta'Sanomat. 

The  Sanoma  Print  subsidiary  in 
Helsinki  prints  company  publications 
and  commercial  jobs  for  others.  It 
winds  products  onto  discs  from  three 
gatherer  stitchers.  A  computer-con- 
trolled  crane  replaces  full  discs  (approx¬ 
imately  1.5  meters  across  when  full) 
with  new  cores.  Laid  flat,  the  discs  are 
transported  in  double  pairs  separated  by 
supports. 

According  to  Sanoma,  the  automat¬ 
ed  on-line  storage  eliminated  the  need 
for  packaging  material  and  reduced 
manning  and  handling  time,  providing 
an  extra  day  for  preparing  publica¬ 
tions.  In  the  past,  it  said,  six  persons 
worked  two  days  to  load  onto  pallets 
almost  600,000  magazines  weighing 
125  tons. 

Special  equipment  automatically 


moves  minidiscs  at  the  receiving  sites, 
where  they  are  unwound  and  inserted 
into  other  publications,  which  in  turn 
are  wound  onto  larger  Rotadiscs  and 
Variodiscs.  Sanoma  said  all  its  plants 
were  designed  to  use  disc  storage.  In  ad¬ 
dition  to  a  plant  near  Helsinki,  Sano¬ 
mat  is  printed  at  Varkaus  in  eastern 
Finland  and,  most  recently,  at  Forssa,  in 
the  west. 

Automation  is  not  restricted  to  the 
mailroom  at  Sanoma  plants.  At  its  fa¬ 
cility  near  Helsinki,  U.S.-made  robots 
have  been  integrated  with  related 
mechanisms  and  control  software  pro¬ 
duced  in  Finland.  The  mobile  system 
was  installed  to  test  robotic  plate 
changing  and  blanket  cleaning  (netvs- 
paper  techniques,  july/August  1991). 

Though  Ahlstrom  Corp.  supplied  the 
press  controls  systems  used  at  the  two 
satellite  plants,  another  arrangement 
with  Sanoma  further  streamlined  its 
operations.  In  the  late  1980s,  the 
Varkaus  plant  was  sited  100  feet  from 
the  paper  warehouse  of  what  was  then 
an  Ahlstrom  Corp. -owned  newsprint 
mill. 


ROCHESTER  INSTITUTE  OF  Tech¬ 
nology  has  established  the  Integrated 
Electronic  Prepress  Laboratory  in  its 
School  of  Printing  Management  &. 
Sciences.  RIT  views  the  lab’s  creation 
as  a  step  toward  integrating  the  Col¬ 
leges  of  Graphic  Arts  &  Photography 
and  Fine  and  Applied  Arts  into  a  new 
College  of  Imaging  Arts  and  Sciences. 

The  Macintosh-based  facility  al¬ 
lows  students  in  all  areas  of  the  graph¬ 
ics  arts  to  explore  desktop  publishing 
possibilities  using  scanners,  elec¬ 
tronic  still  photography  and  design 
workstations,  with  output  to  a  wide 
variety  of  proofing  and  printing  sys¬ 
tems. 

The  lab  seeks  to  encourage  collabo¬ 
ration  among  various  users  in  learning 
to  exploit  the  technology  in  a  system¬ 
atic,  controlled  and  cost-effective 
manner,  according  to  the  school’s  in¬ 
terim  director,  George  Ryan. 

The  lab  received  donations  of 
money  and  equipment  from  Du  Pont, 
P.  Process  Co.,  Rockwell  Internation¬ 
al,  Eastman  Kodak  Co.,  3M  Co.,  Ap¬ 
ple  Computer  and  Gravure  Education 
Foundation. 


New  lab  at  RIT 
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Newspaper  tech 
managers  on 
the  move 


Jeff  Johnson  has  been  promoted  from 
production  operations  manager  to  opera¬ 
tions  department  director  at  the  Orlando 
Sentinel. 

He  joined  the  Sentinel’s  parent  orga¬ 
nization,  Tribune  Co.,  in  1984,  working 
for  the  Chicago  Tribune  until  moving  to 
Orlando  earlier  this  year. 

While  at  the  Tribune  he  held  several 
positions,  including  senior  auditor,  press 
planning  manager,  operations  planning 
manager,  and  packaging  manager. 

The  Record,  Hackensack,  N.J.,  named  a 
new  vice  president  and  several  managers. 
Formerly  president  of  the  Houston-based 
commercial  printer  Tristar  Web  Graph¬ 
ics,  JeiMrihan  Mailcey  was  named  vice 
president/manufacturing. 

Earlier  he  had  served  as  president 
and  CEO  of  Gannett  Offset  and  as  pro¬ 
duction  director  and  quality  assurance 
manager  at  USA  Today. 

Daniel  J.  Shea  was  promoted  to 
publishing  technology  manager,  over¬ 
seeing  prepress  operations,  production 
systems  support,  and  the  paper’s  inter¬ 
nal  print  shop. 

Shea,  who  was  manager  of  produc¬ 
tion  systems  and  planning  in  the  man¬ 
agement  information  systems  depart¬ 
ment,  had  earlier  served  as  Record  busi¬ 
ness  editor. 

Continuing  in  his  position  as  infor¬ 
mation  systems  director  at  the  Neius 
Tribune,  Woodbridge,  N.j.,  Richard 
Rounds  was  named  to  the  additional 
post  of  computer  operations/telecom¬ 
munications  manager  at  the  Record. 
Both  papers  are  owned  by  Macromedia 
Publishing  Co. 

Former  News  Tribune  circulation  di¬ 
rector  Ben  Canisxare  is  now  trans- 
portation/mailroom  manager  at  the 
Record,  with  responsibility  for  the  dis¬ 
tribution  department,  the  paper’s 
Hackensack  and  Rockaway  mailrooms 
and  fleet  operations. 

Charles  Whitehead,  formerly 
production  maintenance  manager,  was 
promoted  to  production  systems  sup¬ 
port  manager. 

Dan  Beeker  joined  the  Seattle  Times 
Co.  as  color/camera  manager,  with  re¬ 


sponsibility  for  the  engraving  depart¬ 
ment  and  incorporation  of  new  and  ex¬ 
isting  color  systems  to  maximize  capa¬ 
bilities  of  both  downtown  production 
and  the  Goss  Colorliner  presses  at  the 
new  North  Creek  plant.  He  reports  to 
Fairview  Operations  plant  manager 
Fred  Dal  Broi. 

Before  moving  to  Seattle,  Booker 
was  prepress  manager  at  a  large  Mid¬ 
west  commercial  printer  specializing  in 
color  reproduction. 

Earlier  he  had  been  USA  Today  pro¬ 
duction  coordinator  at  the  Times  Jour¬ 
nal  Co.,  Springfield,  Va.,  during  its  in¬ 
stallation  and  start-up  of  the  first  Col¬ 
orliner. 

Michael  Schroeder,  formerly  edito¬ 
rial  technology  manager  for  Newsday 
and  New  York  Newsday ,  is  now  techni¬ 
cal  projects  manager  at  CMP  Publica¬ 
tions,  Manhasset,  N.Y. 

He  heads  the  trade  publisher’s  efforts 
to  replace  its  editorial  production  sys¬ 
tem  and  will  investigate  and  implement 
updated  manufacturing  methods. 

Before  joining  Newsday,  where  he 
had  earlier  served  as  news  editor  and  as¬ 
sistant  news  editor/graphics,  Schroeder 
held  editing  positions  at  the  Orange 
County  Register  and  the  Los  Angeles 
Herald  Examiner. 

Earl  Tihhets,  formerly  with  the  de¬ 
funct  Dallas  TimeS'Herald,  has  joined 


the  Victoria  (Texas)  Advocate  as  its 
mailroom  supervisor,  responsible  for 
the  daily  mailroom  operation. 

Stewart  Woodard,  formerly  produc¬ 
tion  director  of  the  St.  Cloud  (Minn.) 
Times,  has  been  named  production  di¬ 
rector  of  the  Tarentum  Valley  News  Dis¬ 
patch  and  North  Hills  News  Record. 
Both  Gannett  Co.  newspapers  in  subur¬ 
ban  Pittsburgh  recently  converted  to 
daily  publication. 

Woodard  had  earlier  held  positions 
with  USA  Today  and  at  Gannett  corpo¬ 
rate,  Arlington,  Va. 

Patrick  Bruchs,  formerly  assistant 
production  director  at  the  Green  Bay 
(Wis.)  Gazette,  has  joined  the  Observer- 
Dispatch,  Utica,  N.Y.,  as  production 
director. 

Huinz  Kaufman  has  retired  as  opera¬ 
tions  vice  president  after  a  30-year  ca¬ 
reer  at  Union  Leader  Corp.,  Manches¬ 
ter,  N.H.,  publishers  of  the  Union  Leader 
and  New  Hampshire  Sunday  News.  Exec¬ 
utive  editor  Dirk  F.  Ruumenapp  was 
named  to  succeed  Kaufman. 

After  commencing  a  newspaper  ca¬ 
reer  in  his  native  Germany,  Kaufman 
joined  the  Argus-Leader ,  Sioux  Falls, 
S.D.,  working  in  advertising. 

In  1961  he  joined  the  Union  Leader, 
where  he  was  named  production  man¬ 
ager. 

He  also  served  briefly  as  general 
manager  of  the  Connecticut  Sunday  Her¬ 
ald  when  it  too  was  a  Loeb  family- 
owned  newspaper. 

As  operations  vice  president, 
Kaufman  played  a  significant  role  in 
the  development  and  construction  of 
the  Union  Leader’s  new  publishing 
facilities,  which  opened  two  years 
ago  and  include  a  flexographic  print¬ 
ing  plant.  BEOT 


AM  Graphics  is  your  source  for  previously-owned  24, 48 
and  72  pocket  Sheridan/Harris  Inserters,  either  as-is, 
reconditioned,  or  fully  remanufactured  with  today's 
productivity  and  performance  upgrades.  As  the  original 
manufacturer,  only  AM  Graphics  can  offer  complete 
engineering  documentation,  OEM  parts,  full  service 
support  and  a  manufacturer's  warranty. 

For  current  availability,  contact:  Slauter 

Ph:  (513)  278-2651 
Fax:(513)  274-5719 
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News  Tech 


NPPA’s  fourth  electronic  Times 


THE  NATIONAL  PRESS  Photogra¬ 
phers  Association  published  its  fourth 
edition  of  the  Electronic  Times  at  its 
annual  Electronic  Photojournalism 
Workshop. 

The  fall  event,  held  last  month  in 
Williamsburg,  Va.,  featured  contribu¬ 
tions  from  58  workshop  participants,  60 
observers  (who  also  participated  in  var¬ 
ious  roundtable  discussions),  and  repre¬ 
sentatives  of  more  than  tw'o  dozen 
technology  vendors.  It  was  the  EPW’s 
largest  turnout,  and  participants  pro¬ 
duced  the  workshop’s  biggest  paper  — 
40  pages,  including  a  tabloid  section, 
printed  by  the  Hartford  Courant.  An¬ 
other  edition  of  Tech  Times  is  to  follow, 
with  the  project’s  production  details. 

As  in  past  years,  teams  of  photogra¬ 
phers  and  editors  covered  diverse  local 
and  remote  assignments  using  digital 
equipment  to  enter  text,  capture,  trans¬ 
mit,  process  and  output  photos,  and 
paginate  the  newspaper. 

Notable  changes  for  1992  included 
the  addition  of  IBM  personal  comput¬ 
ers  and  a  network  that  replaced  the 
physical  transfer  of  discs  with  the  elec¬ 
tronic  transfer  of  files.  In  Williamsburg, 
all  image  and  page  files  moved  from 
scanning  to  editing  to  layout  to  output 
over  parallel  Ethernet  and  fiber  optic 
networks  running  on  an  IBM  RS6000 
fileserv’er. 

Image  processing  on  IBM  PS/2  com¬ 
puters  reportedly  was  hindered,  howev¬ 
er,  by  a  buggy  prerelease  version  of 


STAFFERS  FROM  THE  Orlando  Sen¬ 
tinel  Operations  Department,  Ryco 
Graphics  and  Flint  Ink  teamed  up  to 
find  the  causes  of  printing  defects  that 
led  to  poor  quality  and  high  start-up 
waste. 

After  about  six  months,  the  H/O 
Team,  named  for  the  paper’s  Goss  Head¬ 
liner  presses,  identified  the  spray  nozzles 
of  the  Ryco  dampening  system  as  the 
cause  of  “severe  variations  in  the  damp¬ 
ening  pattern,”  which  led  to  water  spots 
in  solids,  washed-out,  faded  margins, 
misting  and  poor  water  control.  Im¬ 
proved  nozzles  from  Ryco  reduced  ran¬ 
dom  scumming,  improved  ink  lay-down 
and  water  control  and  provided  more  ef- 
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QuarkXPress  for  Windows  and  a  miss¬ 
ing  Microsoft  Windows  3.1  driver  for 
the  imagesetter.  Principal  PC  applica¬ 
tions  provided  were  Aldus  PageMaker 
and  Micrografix  Picture  Publisher. 

Another  difference  this  year  was  the 
participants’  skill  level,  which  Elec¬ 
tronic  Times  editor  Marty  Petty  said 
was  “significantly  more  advanced”  than 
before,  which  allowed  for  more  realistic 
testing  of  the  technology.  Petty  is  oper¬ 
ations  vice  president  at  the  Hartford 
Courant.  About  30%  of  participants  re¬ 
ported  some  prior  familiarity  with 
Adobe  Photoshop  and/or  QuarkXPress. 

Participants  from  24  states  and  three 
countries  covered  visits  from  President 
George  Bush,  Pat  Robertson  and  Jesse 
Jackson,  a  vigil  before  a  killer’s  execu¬ 
tion,  a  Redskins  football  game,  a  tobac¬ 
co  auction,  a  spiritual  commune,  fire 
fighter  training,  a  crab  harvest,  fraterni¬ 
ty  life,  hang  gliding,  migrant  workers,  a 
shelter  for  the  homeless,  and  the  home¬ 
coming  of  local  Air  Force  pilots  after 
three  months  in  Saudi  Arabia. 

Two  photographers,  from  the  Air 
Force  and  the  Associated  Press,  used 
the  new  Kodak  DCS  200  camera  and 
an  Apple  PowerBook  to  send  com¬ 
pressed,  high-resolution  digital  images 
by  phone  from  a  distant  military  school 
to  the  Williamsburg  newsroom. 

Next  year’s  workshop  will  be  held 
Sept.  11-17  at  Denver’s  Sheraton  Tech 
Center.  For  information,  call  the 
NPPA  at  800/289-6772.  BECT 


ficient  press  start-up  with  faster  water- 
ink  balance. 

The  Sentinel  created  the  H/O  Team 
more  than  a  year  ago  to  investigate  spe¬ 
cific  problems  and  recommend  solutions. 
Focusing  on  one  problem  at  a  time,  it  fol¬ 
lows  a  structured  improvement  plan 
based  on  a  problem-solving  model  with 
ground  rules  that  allow  for  open,  uncriti- 
cized  communication,  according  to  the 
Sentinel. 

The  team  employs  continuous  pro¬ 
cess  improvement  principles  to  measure 
work  quality  and  find  areas  of  deficien¬ 
cy.  The  object  of  CPI  is  to  improve 
product  quality  through  improved  work 
processes. 


Worcester  dedicates 
new  printing  plant 

SAN  FRANCISCO’S  CHRONICLE 
Publishing  Co.  recently  dedicated  the 
Worcester,  Mass.,  Telegram  &  Ga¬ 
zette’s  new  $40  million  production 
plant  inMillbury. 

Its  pressroom  features  two  Goss 
Flexoliner  presses  that  offer  the  T&G 
expanded  color-printing  flexibility. 
The  130,000-square-foot  facility  also 
houses  the  engraving  department, 
mailroom,  newsprint  storage,  distrib¬ 
ution,  and  transportation  and  vehicle 
maintenance  operations. 

In  addition  to  a  plant  tour,  the  hun¬ 
dreds  of  guests  on  hand  were  shown  a 
video  of  the  new  plant  and  an  audiovi¬ 
sual  presentation  on  the  Worcester 
market,  which  was  donated  to  the  local 
chamber  of  commerce.  They  also  re¬ 
ceived  souvenir  copies  of  a  special  sec¬ 
tion,  “First  Impressions,”  and  copies  of 
“Worcester  Facts,”  an  in-depth  study 
ofthe  Worcester  market. 

Grace  reorganizes 

COMBINING  PARTS  OF  six  divi¬ 
sions,  W.R.  Grace  &  Co. has  formed  a 
new  Printing  Products  business  unit 
with  worldwide  responsibility  for  all 
Grace  printing  supplies.  The  reorga¬ 
nization  included  creation  of  global 
product  line  management  teams. 

Elwood  S.  “Chip”  Wood  was  named 
vice  president  and  general  manager  of 
the  new  unit.  Joining  him  on  the  man¬ 
agement  board  are  worldwide  manu¬ 
facturing  and  development  director 
David  Beckerman,  European  sales 
and  marketing  director  Mark  Halter, 
North  American  printing  blanket  sales 
and  marketing  director  Peter  Hoolins, 
and  North  American  printing  plate 
sales  and  marketing  director  Edward 
Murphy. 

Scandinavian  now 
in  Baton  Rouge 

SCANDINAVIAN  PC  SYSTEMS 
Inc.,  distributor  of  the  Corporate  Voice 
readability-analysis  and  text-modeling 
program  and  other  software,  has  relo¬ 
cated  from  Maryland  to  P.O.  Box  3 1 56, 
Baton  Rouge,  La.  79821-3156  (800/ 
487-7727). 
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‘H/O  Team’  at  Orlando  Sentinel 


THE  LEADING  EDGE 

by  Michael  Conniff 

Read  all  about  it  — 
in  the  telephone  book 


W 

W  Within  the  next  few  days,  con¬ 
sumers  who  open  up  the  latest  tele¬ 
phone  hook  to  land  on  their  doorstep 
in  Daly  City,  Calif.,  will  get  a  shock  to 
the  system.  The  white  and  yellow  pages 
will  be  present  and  accounted  for,  of 
course,  hut  there  will  also  be  a  dozen 
pages  devoted  to  the  voice  information 
services  emanating  from  a  major  metro¬ 
politan  daily. 

That  is  right:  newspaper  voice  ser¬ 
vices  promoted  in  the  front  of  the 
phone  hook. 

Published  in  a  joint-venture  arrange¬ 
ment  by  independent  publishers  Tahoe 
Telephone  Directories  and  Great  West¬ 
ern  Directories,  the  Daly  City  phone 
book  is  the  first  of  more  than  a  dozen 
telephone  hooks  in  the  San  Francisco 
Bay  area  that  will  feature  voice  informa¬ 
tion  services  provided  exclusively  by 
Chronicle  CityLine,  part  of  the  Chroni¬ 
cle  Publishing  Co.  in  San  Francisco. 

“It’s  a  wonderful  deal,”  says  Jan 
Calvert,  director  of  Voice  Information 
Services  at  the  Chronicle  Publishing 
Co.  “I’m  excited.  We  think  it  will  bring 
increased  awareness  of  Chronicle  City- 
Line,  increased  usage  of  the  [telephone] 
book,  and  that  people  will  be  more  like¬ 
ly  to  use  it  as  a  reference  versus  the 
competition  [Pacific  Bell  Directories[.” 

The  relationship  will  first  bear  fruit 
in  Daly  City,  just  south  of  San  Francis¬ 
co,  where  the  Tahoe/Great  Western 
joint-venture  will  deliver  a  combined 
white-and-yellow  pages  book  to  con¬ 
sumers.  However,  the  phone  books  fea¬ 
turing  Chronicle  CityLine  will  also  be¬ 
come  a  staple  of  subsequent  Tahoe/ 
Great  Western  directories  stretching 
from  San  Francisco  to  San  Jose,  and  in- 


(Conniff  is  senior  editor  of  the  Kelsey 
Report,  an  electronic  directory  market 
intelligence  service,  and  a  regular 
contributor  to  the  Technobgy  page  of 
the  San  Francisco  Examiner.) 


eluding  the  communities  of  San  Mateo, 
Foster  City,  Burlingame  and  Millbrae. 

“It’s  a  door-opener,  a  start,”  says  Dick 
Reid,  president  of  Tahoe  Telephone 
Directories.  “We  intend  to  add  another 
1 2  to  1 5  books  in  the  Bay  area,  and  we 
plan  to  have  the  Chronicle  audiotex 
service  in  all  of  them  ....  We  plan  to 
grow  this.” 

Tahoe  has  all  kinds  of  media  partners 
in  electronic  publishing  ventures,  in¬ 
cluding  magazines,  cable  television 
franchises,  radio  stations,  and  audiotex 
services  such  as  Chronicle  CityLine. 

“Newspapers  tend  to  be  more  conser¬ 
vative  and  skeptical,”  Reid  says,  “but 
they  have  the  same  exact  goals  as  radio 
and  tv.  They  do  have  a  different  per¬ 
spective  —  they’re  more  interested  in 
protecting  their  product  than  gaining 
market  share,  but  I  think  newspapers 
are  one  of  the  best  partners  in  the 
country  [for  yellow  pages  publishers].” 

Calvert  and  her  voice  information 
services  group  had  an  added  advantage 
when  they  began  negotiations  with 
Tahoe/Great  Western.  The  audiotex 
group  operates  independently  from  the 
newspaper  proper,  so  any  resistance  to 
the  idea  of  working  with  a  directory 
publisher  never  had  a  chance  to  get 
started. 

“Not  many  [in  the  newspaper  divi¬ 
sion]  were  consulted,”  Calvert  says. 

^fiat  separation  from  the  newspaper 
has  also  left  CityLine  at  a  great  disad¬ 
vantage  as  well.  Because  of  the  joint 
operating  agreement  (jOA)  between 
the  San  Francisco  Chronicle  and  the  San 
Francisco  Examiner,  CityLine  has  had  to 
pay  for  its  own  promotions  in  the  news¬ 
paper  at  national  rates,  according  to 
Calvert,  and  the  integration  of  voice 
services  and  the  print  product  —  so 
crucial  to  the  successful  implementa¬ 
tion  of  audiotex  —  has  not  been  possi¬ 
ble  because  of  JOA  constraints. 


Still,  CityLine  —  with  limited  local 
content  and  syndicated  audiotex  fea¬ 
tures  from  Associated  Press,  Brite  Voice 
Systems  Inc.,  and  Dow  Jones  Informa¬ 
tion  Services  —  has  been  able  to  gener¬ 
ate  more  than  500,000  calls  per  month 
in  the  Bay  area. 

“Do  it,”  Jan  Calvert  says  to  other 
newspaper  publishers  contemplating  a 
joint  venture  with  a  directory  publish¬ 
er.  “What’s  to  lose?  How  is  it  [the  al¬ 
liance  with  Tahoe/Great  Western]  do¬ 
ing  anything  but  benefiting  us?  With 
care,  it’s  benefiting  them  too.  It’s  pro¬ 
moting  the  Chronicle,  promoting  the 
service  of  the  Chronicle,  and  it’s  pro¬ 
viding  a  service  to  readers.” 

^^ere  is,  in  fact,  growing  evidence 
that  other  newspapers  are  taking 
Calvert’s  advice.  Before  the  newspaper 
folded,  the  Dallas  Times  Herald  was  us¬ 
ing  a  GTE  Directories  audiotex  service 
bureau  to  deliver  voice  classifieds  and 
voice  personals  —  to  the  mutual  satis¬ 
faction  of  both  the  newspaper  and  the 
directory  publisher. 

In  Fresno,  Calif.,  the  Valley  Yellow 
Pages,  an  independent  directory  pub¬ 
lisher,  has  worked  out  a  similar  arrange¬ 
ment  with  the  Fresno  Bee  to  promote 
the  newspaper’s  Beeline  audiotex  ser¬ 
vices  in  the  front  of  the  phone  book. 
Promotions  for  Beeline  appear  on  Pages 
3  through  9  of  the  Valley  Directory, 
and  the  telephone  directory  is  promot¬ 
ed  in  the  daily  Beeline  ad  that  runs  in 
the  newspaper.  Since  April,  when  the 
cross-promotions  began,  Beeline  call 
counts  have  grown  from  3,000  to  3,500 
per  month.  The  Valley  Yellow  Pages 
has  a  similar  arrangement  with  the  Bak- 
ersfield  Californian. 

“Getting  newspapers  and  yellow 
pages  publishers  to  work  together  can 
be  a  difficult  matter,”  says  Beeline  mar¬ 
keting  director  Karen  Baker,  “but  it’s 
the  wave  of  the  future.”  ■£(??? 
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Syndicates/News  Services 


A  rise  in  features 
for  young  adults 

Several  recently  launched  comics  and  columns 
are  aimed  at  least  partly  at  people  in  their  20s 

by  David  Astor 


IT  IS  NO  secret  that  daily  newspapers 
are  not  attracting  as  many  younger 
readers  as  they  would  like. 

Syndicates  and  news  services  have 
tried  to  help  in  recent  years  by  launch¬ 
ing  a  number  of  features  for  kids,  but 
material  aimed  at  readers  in  their  20s 
has  not  been  as  plentiful. 

That,  however,  has  been  changing  to 
some  degree.  In  recent  months.  Uni¬ 
versal  Press  Syndicate  introduced 
“The  20s”  column  by  Richard  Sullivan, 
Tribune  Media  Services  started  the 
“Dave”  comic  by  David  Miller,  United 
Feature  Syndicate  came  out  with  the 
“Guy  Stuff’  strip  by  Jim  Ryan,  and 
Chronicle  Features  began  distributing 
the  editorial  cartoons  of  Ted  Rail. 

Syndicates  did  not  necessarily 
launch  these  and  other  contemporary 
features  solely  because  they  might  be 
popular  with  the  20s  generation.  Tri¬ 
bune  Media  managing  editor  Evelyn 
Smith,  for  instance,  noted  that  her  syn¬ 
dicate  thinks  “Dave”  is  a  “great  comic,” 
not  just  a  “niche”  strip  for  young  adults. 

Indeed,  “Dave”  and  the  other  afore¬ 
mentioned  features  have  readers  of  all 
ages  —  yet  their  audiences  do  contain  a 
larger  percentage  of  the  20s  crowd  than 
many  other  features. 

What  is  it  about  a  feature  that  at¬ 
tracts  at  least  some  members  of  an  age 
group  that  often  prefers  television  and 
alternative  newspapers  to  mainstream 
dailies? 

The  cartoon  art  may  be  “hip”  and 
stylized,  even  abrasive  in  some  cases. 
And  the  cartoon  or  column  writing  ob¬ 
viously  contains  material  of  particular 
interest  and  relevance  to  20s  people, 
many  of  whom  are  in  an  unsettled  time 
of  life  when  it  comes  to  relationships 
and  careers. 

For  instance.  Chronicle  editor/gener¬ 


‘The  20s’  ivriter  Richard  Sullivan. 


al  manager  Stuart  Dcxlds  noted  that  the 
1963-born  Rail’s  editorial  cartoons  fo¬ 
cus  frequently  on  the  recession,  which 
is  making  it  even  harder  than  usual  for 
young  adults  to  enter  the  work  force. 

Young  adults  lucky  enough  to  escape 
unemployment  are  often  stuck  in  un¬ 
satisfactory  jobs,  added  the  29-year-old 
Miller,  whose  comic  makes  it  clear  that 
the  “twentysomething”  Dave  character 
is  not  enamored  with  his  job. 

Dave  and  the  main  characters  in 
“Guy  Stuff’  are  single,  just  like  an  in¬ 
creasing  number  of  real  20s  people  in 
this  time  of  later  marriages.  So  young- 


adult  readers  may  find  the  lifestyle  of 
these  characters  more  relevant  than 
that  of  the  families  featured  in  so  many 
other  comics. 

“1  see  a  lot  of  married-with-children 
comics,”  said  Miller.  “Some  of  them  are 
great,  but  there  is  a  glut  of  them.” 

Twenties-oriented  features  also  con¬ 
tain  a  great  deal  of  material  about  rela¬ 
tionships,  which  are  an  obvious  con¬ 
cern  for  young  singles.  Sarasota  (Fla.) 
Herald-Tribune  arts  and  entertainment 
editor  Joel  Welin  did  express  the  wish 
that  features  talked  more  about  crucial 
matters  such  as  AIDS  and  safe  sex. 

Several  of  the  new  features  also  re¬ 
flect  the  fact  that  people  in  their  20s 
tend  to  have  more  interest  in  entertain¬ 
ment  —  and  especially  music  —  than 
adults  over  30. 

Indeed,  there  are  several  new  (or  rel¬ 
atively  new)  specialty  features  with  an 
entertainment  focus  that  gives  them 
wide  readership  among  the  20s  genera¬ 
tion.  For  instance,  Los  Angeles  Times- 
Washington  Post  News  Service  presi¬ 
dent  Al  Leeds  noted  that  LAT-WP  of¬ 
fers  a  compact  disc  column  by  Robert 
Hilburn  of  the  Los  Angeles  Times,  and 
he  also  cited  the  new  Los  Angeles 
Times  Syndicate  (LATS)-distributed 
“SoundScan”  feature  that  tracks  music 
sales. 

United  recently  started  distributing 
material  from  New  York  City’s  weekly 
Village  Voice  newspaper,  which  offers  a 
great  deal  of  entertainment  coverage 
aimed  at  young  adults.  “One  of  the  rea¬ 
sons  we  were  attracted  to  the  Voice  was 
its  music  reviews,”  said  United  senior 
vice  president/general  manager  Brad 
Bushell. 

BPl  Entertainment  News  Wire  gen¬ 
eral  manager  John  Morgan  noted  that 
the  intense  interest  in  music  and  enter¬ 
tainment  among  readers  in  their  teens 
and  20s  has  helped  fuel  BPI’s  fast 
growth. 
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‘Quy  Stuff  by  Jim  Ryan  made  its  debut  earlier  this  year. 


Many  young  adults,  of  course,  get 
much  of  their  music  and  musical  infor¬ 
mation  from  MTV  —  which  is 
renowned  for  an  approach  geared  to  the 
supposedly  shorter  attention  spans  of 
people  in  their  teens  and  20s.  While  all 
ZOs-oriented  syndicated  features  do  not 
share  this  give-it-to-them-fast  ap¬ 
proach,  some  do. 

For  instance.  Miller  said  he  tries  to 
minimize  the  number  of  words  in  his 
“Dave”  comic.  “1  want  to  get  the  read¬ 
er’s  attention,  tell  a  joke,  and  get  out 
quick,”  he  stated.  “If  it  doesn’t  click,  1 
haven’t  taken  up  too  much  of  the  read¬ 
er’s  time.” 


An  editorial  cartoon  by  Ted  Roll. 


Indeed,  Tribune  Media  research  re¬ 
vealed  that  78%  of  readers  want  comics 
that  can  be  perused  quickly. 

Miller  added  that  the  way  his  strip 
reflects  the  latest  trends  and  uses  “hip- 
per”  humor  has  influences  of  MTV  as 
well  as  David  Letterman.  “It’s  the  kind 
of  humor  1  don’t  see  a  lot  of  on  comics 
pages,”  he  said. 

How  is  “Dave”  doing?  The  comic 
had  about  50  clients  when  it  started  last 
month,  a  figure  TMS  said  it  is  extreme¬ 
ly  happy  with  in  the  current  recession. 

As  for  other  features,  Bushell  noted 
that  United  is  pleased  with  the  85-pa¬ 
per  client  list  for  “Guy  Stuff,”  which  be¬ 
gan  a  half-year  ago.  He  added  that  the 
month-old  Voice  package  already  has 
about  two  dozen  clients. 

Dodds  reported  that  Rail’s  editorial 
cartoons,  which  entered  syndication 
during  the  latter  part  of  1991,  go  to  ap¬ 
proximately  20  papers  on  a  regular  ba¬ 


sis.  He  said  Chronicle  believes  this  is  a 
good  amount  considering  how  different 
Rail’s  work  looks  from  that  of  most  oth¬ 
er  editorial  cartoonists. 

Sullivan  said  his  Indianapolis  News 
column  has  about  15  clients  so  far,  in¬ 
cluding  large  dailies  such  as  the  Arizona 
Republic,  Dallas  Morning  News,  Detroit 
Free  Press,  and  Milwaukee  Sentinel. 

Has  Sullivan’s  feature  drawn  more  20s 
readers  to  the  Indianapolis  News?  Man¬ 
aging  editor  Nancy  Comiskey  said  this 
would  be  hard  to  quantify,  but  did  note 
that  Sullivan  “probably  gets  more  letters 
and  phone  calls  that  any  writer  here.” 

Sullivan  estimated  that  about  50%  of 
the  people  calling  or  writing  him  are  in 
their  20s.  He  said  this  is  a  high  percent¬ 
age  because  much  less  than  50%  of  all 
Indianapolis  News  readers  are  from  that 
age  group.  Sullivan  noted  that  some  of 
these  20s  readers  tell  him  his  column  is 
the  reason  they  buy  the  paper. 

The  News  feature  writer/columnist 
added  that  non-20s  readers  who  write 
or  call  him  include  baby  boomers  with 
strong  memories  of  their  20s,  parents  of 
people  in  their  20s,  retirees,  and  others. 

Intergenerational  issues  are  among 
the  topics  the  28-year-old  Sullivan  dis¬ 
cusses  in  his  column.  He  has  pointed 
out,  for  instance,  that  many  Social  Se¬ 
curity  recipients  are  getting  more  mon¬ 
ey  back  from  the  system  than  they  put 
in  —  meaning  young  taxpayers  are 
helping  to  pay  for  benefits  for  retirees 
who  may  in  fact  be  quite  affluent  in 
some  cases.  He  has  also  pointed  out 
that  young  adults  would  have  more  po¬ 
litical  clout  if  they  voted  as  much  as 
older  people  do. 

Among  Sullivan’s  numerous  other 
column  topics  are  money,  popular  cul¬ 
ture,  and  the  20s  generation’s  reduced 
faith  in  the  permanence  of  relation¬ 
ships  at  a  time  of  so  much  divorce  and 
sexual  disease. 

The  columnist  has  also  mentioned 
how  “politically  disconnected”  many 
people  in  their  20s  are.  “They  grew  up 
with  Watergate  and  Iran-contra,”  he 
observed.  “Things  they  have  seen  from 
government  are  almost  uniformly  disil¬ 


lusioning.  They  don’t  have  faith  in  gov¬ 
ernment  to  effect  positive  change.” 

On  the  other  hand,  said  Sullivan, 
many  members  of  the  baby-boom  gen¬ 
eration  were  able  to  influence  the  polit¬ 
ical  process  via  the  civil-rights, 
women’s-rights,  and  anti-Vietnam  War 
movements. 

Sullivan  did  observe  that  today’s 
young  adults  are  participating  in  some 
political  movements,  such  as  the  “Lead 
or  Leave”  effort  that  challenges  candi¬ 
dates  “to  cut  the  future-draining  na¬ 
tional  budget  deficit  or  get  out.” 

Unfortunately,  continued  Sullivan, 
much  of  the  media  is  still  too  oriented 
toward  the  baby-boom  generation.  He 
said  even  some  of  the  terms  used  to  de¬ 
scribe  his  peers  —  “post  boomers,” 
“baby  busters,”  “twentysomethings”  — 
wrongly  make  them  seem  like  a  “pale 
imitation”  of  their  predecessors. 

Sullivan  added  that  the  “classic 
rock”  many  radio  stations  insist  on 
playing  is  an  example  of  the  “foisting  of 
the  baby-boom  youth  culture  on  to 
people  in  their  20s.” 

The  columnist  and  other  intervie¬ 
wees  observed  that  many  newspapers 
also  have  a  fairly  strong  baby-boom  fo¬ 
cus,  partly  because  numerous  journalists 
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from  that  generation  have  moved  into 
editor  positions  and  partly  because  so 
many  readers  are  members  of  this  gener¬ 
ation.  However,  Sullivan  did  note  that 
some  papers  are  starting  to  make  more 
of  an  effort  to  attract  younger  readers. 

Indeed,  Tribune  Media  research  re¬ 
vealed  that  45%  of  the  newspaper  edi¬ 
tors  queried  felt  that  they  needed  to  in¬ 
crease  young-adult  readership.  The  per¬ 
centage  was  1 8%  or  less  for  every  other 
specific  target  audience. 

“1  think  newspapers  are  concerned 
that  their  readership  is  older  than  they 
want  it  to  be,”  said  Morgan.  “They’re 
casting  about  for  ways  to  bring  the 
younger  reader  in,  which  they  need  to 
do  to  guarantee  their  own  future.” 

“Newspapers  are  looking  at  their  cir¬ 
culation  figures,”  added  Sullivan.  “The 
readers  dying  off  are  not  being  re¬ 
placed.”  He  said  that  many  people  in 
their  20s  get  the  information  they  want 
from  sources  such  as  tv  and  alternative 
weeklies,  and  will  turn  to  daily  newspa¬ 
pers  only  if  these  papers  work  hard  to 
reach  them. 

However,  more  20s-oriented  materi¬ 
al  in  daily  papers  will  not  attract  young 
readers  for  long  if  it  is  condescending  or 
stereotypical.  Welin  cautioned  that 
newspapers  and  syndicated  creators 
have  to  be  careful  not  to  “pigeonhole” 
the  20s  generation  as  a  “shallow”  group 
with  more  style  than  substance. 

“They  do  more  than  wear  black 
clothes  and  listen  to  ‘grunge’  music,”  he 
said.  “They’re  intelligent  people  with 
legitimate  concerns  that  are  not  being 
addressed  [enough]  by  newspapers.” 

Sullivan  agreed  that  the  20s  genera¬ 
tion,  while  sharing  certain  concerns 
and  experiences,  is  not  monolithic. 
“The  differences  among  them  are  as 
wide  as  any  other  group  that  is  grouped 
together  by  age,”  he  declared. 

There  are  obviously  gender  and 
racial  differences  among  people  in  any 
age  group,  and  one  interviewee  ex¬ 
pressed  the  wish  that  some  20s-oriented 
features  had  more  of  a  female  or  minor¬ 
ity  perspective. 

Smith  did  note  that  some  of  the  ma¬ 
terial  in  the  Tribune  Media-syndicated 
“Womanews  Report”  from  the  Chicago 
Tribune  is  aimed  at  women  in  their  20s. 

Also,  Miller  said  he  has  received  a 
number  of  positive  letters  from  women 
who  like  the  way  his  comic,  via  the  in¬ 
teraction  between  Dave  and  his  girl¬ 
friend  Darla,  shows  how  “guys  can  be 
really  dumb  in  relationships.”  Tribune 
Media  research  findings  (which  will  be 


covered  in  more  depth  in  an  upcoming 
E&P  story)  indicated  that  “Dave”  was 
rated  highly  by  both  women  and  men. 

One  relatively  new  comic  starring  a 
non-white  couple  who  are  probably  in 
their  20s  is  “Jump  Start”  by  Robb  Arm¬ 
strong.  That  United  strip  began  in  1989. 

Interviewees  cited  several  other  car¬ 
toon  features  they  feel  might  have  a 
fairly  large  percentage  of  readers  in 
their  20s.  A  by-no-means-complete  list 
would  include  “The  Far  Side”  by  Gary 
Larson  of  Universal,  “FoxTrot”  by  Bill 
Amend  of  Universal,  “Overboard”  by 
Chip  Dunham  of  Universal,  “Mother 
Goose  and  Grimm”  by  Mike  Peters  of 
Tribune  Media,  “The  Quigmans”  by 
Buddy  Hickerson  of  LATS,  “Single 
Slices”  by  Peter  Kohlsaat  of  LATS, 
“Zippy  the  Pinhead”  by  Bill  Griffith  of 
King  Features  Syndicate,  “Rubes”  by 
Leigh  Rubin  of  Creators  Syndicate, 
“Washingtoon”  by  Mark  Alan  Stamaty 
of  the  Washington  Post  Writers 
Group,  “Life  in  Hell”  by  Matt  Groen- 
ing  of  Acme  Features  Syndicate,  “Tom 
the  Dancing  Bug”  by  Ruben  Bolling  of 
Quaternary  Features,  and  the  self-syn- 
dicated  “This  Modern  World”  by  Tom 
Tomorrow,  a.k.a.  Dan  Perkins. 

In  the  text  area,  interviewees  noted 
that  columns  covering  such  areas  as 
jobs  and  the  singles  scene  are  among 
the  features  with  particular  appeal  to 
20s  readers. 

As  for  future  feature  possibilities, 
Sullivan  said  he  would  love  to  see  a 
continuity  comic  strip  with  the  kind  of 
sensibility  and  content  that  would  ap¬ 
peal  to  young  adults. 

Bush  in  ‘Landers’ 

President  Bush  could  use  some  good  ad¬ 
vice  these  days,  but  that’s  not  the  rea¬ 
son  he  wrote  a  letter  that  will  appear  in 
Ann  Landers’  Oct.  18  column. 

Bush  was  responding  to  a  Sept.  14 
column  in  which  a  reader  expressed 
support  of  the  Family  and  Medical 
Leave  Act,  which  provides  up  to  12 
weeks  of  unpaid  leave  for  working  peo¬ 
ple  who  must  care  for  a  new  baby  or 
sick  relative.  Landers  also  expressed 
support  of  the  bill,  and  urged  readers  to 
mail  the  column  to  Bush. 

In  his  letter.  Bush  explained  why  he 
vetoed  the  bill  and  pitched  his  tax- 
credit  alternative.  Then  Sen.  Paul  Si¬ 
mon  (D-llL),  at  the  invitation  of  the 
Creators  Syndicate  writer,  offered  his 
viewpoint  in  the  Oct.  18  column. 


Three  run  for  prez 

The  International  Museum  of  Cartoon 
Art  is  raising  money  by  inviting  people 
to  cast  a  presidential  vote  for  a  comic 
character. 

People  can  choose  either  Blondie  of 
the  “Catered  Party,”  Hagar  the  Horri¬ 
ble  of  the  “Keg  Party,”  or  Beetle  Bailey 
of  the  “Slumber  Party”  by  calling  1- 
900-786-7806  until  Oct.  31.  Net  pro¬ 
ceeds  from  the  $1.25  phone  charge  will 
be  used  to  help  build  the  18-year-old 
museum’s  new  home  in  Florida  (E&P, 
Aug.  8). 

Newspapers  can  run  an  ad  that  tells 
readers  about  the  campaign,  whose 
three  cartoon  candidates  are  characters 
from  King  Features  Syndicate  comic 
strips.  The  ad  also  reminds  people  to 
cast  their  ballots  in  the  real  election 
Nov.  3. 

“Beetle  Bailey”  creator  Mort  Walker 
is  the  museum’s  founder. 

Book  not  welcome 

A  book  collection  that  included  some 
cartoons  critical  of  Christopher  Colum¬ 
bus  was  apparently  not  welcome  at  a 
Columbus  celebration  in  Philadelphia 
last  weekend. 

Michael  Ricci  said  he  paid  a  fee  to 
sell  copies  of  the  Was  It  Worth  It?  book 
—  which  he  co-edited  with  WittyWorld 
magazine  founder  Joseph  Szabo  —  at 
the  Penn’s  Landing  celebration  site. 

But  after  Ricci  set  up  his  table  Oct. 
10,  he  was  ordered  to  leave  by  an  event 
official.  He  told  E&P  that  he  is  almost 
sure  the  reason  was  the  book’s  content, 
although  not  all  of  it  was  critical  of 
Columbus. 

Some  of  the  Was  It  Worth  It?  car¬ 
toons  were  by  syndicated  creators. 

Film  stuff  on  disc 

Reviews  and  information  about  numer¬ 
ous  films  are  part  of  a  computer  disc 
movie  guide  being  released  this  fall. 

Cineman  Syndicate  said  the  “Mega 
Movie  Guide”  includes  more  than 
4,000  reviews  from  the  Middletown, 
N.Y. -based  Cineman  as  well  as  infor¬ 
mation  about  more  than  50,000  films 
from  United  Media’s  Queensbury, 
N.Y.-based  TV  Data  company. 

The  guide  is  published  by  Infobusi- 
ness  Inc.  of  Orem,  Utah,  and  Shryer 
Publishing  Inc.  of  St.  Paul,  Minn. 
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Shop  talk 

Continued  from  page  52 

In  fact,  if  I  didn’t  wind  up  reading  five 
newspapers  a  day  for  work  in  New  York, 
USA  Today  would  be  the  sixth,  espe¬ 
cially  its  features.  (There  was  a  mistake 
in  one  of  the  ones  they  did  when  Kevin 
Costner’s  Robin  Hood  opened  but,  hey, 
the  rest  of  the  article  was  fine.) 

Old-line  journalists  may  shudder,  but 
I  have  to  confess  that  1  actually  enjoy 
reading  USA  Today,  especially  those 
little  state  briefs  about  oil  spills,  local 
laws  banning  shorts  in  downtown  areas, 
wars  over  school  aid. 

Fifty  states  and  so  much  alike! 

One  friend  became  enraged  on  a  trip 
to  Ireland  when  I  discovered  CNN 
Headline  News  on  tv  and  wanted  to 
watch  it.  (I  lost,  but  managed  to  sneak 
views  while  she  was  in  the  shower.  She 
tried  desperately  to  wean  me  from  this, 
but  it  was  only  temporary.  The  trip  was 
only  four  days.  I  was  home  too  soon  to 
he  cured.) 

The  trip  to  New  Mexico  was  to  be,  I 
had  decided,  a  therapeutic  one.  With 
an  onset  of  repetitive  stress  injury  and 
exhaustion  from  a  busy  summer,  I 
vowed  I  would  really  go  on  vacation. 
No  newspapers,  no  CNN  Headline 
News. 

Arriving  at  my  motel  close  to  1  a.m. 
totally  exhausted,  I  of  course  flipped 
the  tv  dials  —  it’s  a  generational  thing 
—  and  there  was  CNN.  There  it  stayed 
whenever  I  was  in  the  room,  even  when 
I  had  seen  the  same  segment  on  a  Mis¬ 
sissippi  steamer  10  times. 

I  tried  to  be  good.  Arriving  in  Santa 
Fe,  I  wandered  into  the  hotel  gift  shop 
and,  there  before  me,  was  a  Sunday 
New  York  Times.  My  fingers  began  to 
itch,  my  heart  rate  jumped.  I  needed 
that  paper.  I  even  walked  out,  saying  I 
could  live  through  the  day,  nay  the 
week,  without  it  but,  as  with  all  addicts, 
you  justify. 

I  told  myself  it  was  the  book  review  I 
really  craved,  the  magazine  section. 
Arts  &  Leisure. 

Too  quickly  I  threw  down  my  $3  — 
most  addictions  are  expensive  —  and 
rushed  to  my  room  and,  alas,  I  confess, 
went  to  the  news  pages  first. 

I  managed  two  days  without  a  paper 
and  then  bought  another  Times.  I  had 
vowed  against  local  papers,  which  was 
OK  since  I  would  have  been  crazy  to 
discover  someone  was  arrested  in  New 
Mexico  for  a  murder  in  Larchmont,  a 
story  I  had  covered.  (The  news  even 
follows  me.) 


The  second  Times  told  me  my  fa¬ 
vorite  mobster  Anthony  “Fat  Tony” 
Salerno  had  died.  It  was  fate  that  made 
me  buy  that  paper.  I  mean,  how  could  I 
have  gone  on  not  knowing  that? 

Russell  Baker  was  also  in  that  edi¬ 
tion,  but  that  is  another  kind  of  addic¬ 
tion. 

Not  everyone  I  know  is  like  this  — 
not  every  journalist  —  but  a  lot  of  us 
are. 

When  I  had  just  graduated  journal¬ 
ism  school,  one  of  my  professors  at  Co¬ 
lumbia  arranged  an  interview  with  a 
friend  of  his  who  was  news  director  at  a 
Hartford,  Conn.,  television  station. 
Not  for  a  job,  really,  1  don’t  think,  but 
for  lunch  and  a  talk. 

Oddly,  I  do  not  remember  exactly 
what  he  asked  at  one  point,  but  his  re¬ 
sponse  to  my  answer  was,  “I  wanted  to 
see  if  it  was  in  your  blood.  It  has  to  be, 
and  it  is.” 

I  picked  up  a  copy  of  His  Girl  Friday 
for  $4  and  watched  it  recently.  What  is 
in  the  blood,  what  makes  you  buy  news¬ 
papers  and  watch  headline  news  on  va¬ 
cation  thousands  of  miles  away  is  what 
made  it  impossible  for  Hildy  Johnson  to 
ignore  the  biggest  story  in  town  hap¬ 
pening  right  in  front  of  her,  despite  her 
vows  to  give  up  the  newspaper  business 
for  marriage. 

Good  stories  take  over  your  mind, 
your  body,  your  life.  It  is  what  keeps 
you  working  18  to  20  hours  a  day  for 
several  days,  it  is  what  drives  you:  the 
desperate  need  to  know,  get  it  right,  get 
it  out,  get  it  known. 


It  is  what  forces  you  to  that  newspa¬ 
per  on  the  beach,  to  the  CNN  dial. 

It  is  what  makes  taking  vacations 
very  hard  BECT. 

Warn 

Continued  from  page  31 

According  to  Bates,  the  newspaper 
industry  should  not  be  put  in  jeopardy 
by  the  federal  and  state  housing  laws. 

“We  should  assist  our  advertisers  by 
making  them  aware  of  the  problem  but 
if  an  advertiser  makes  a  mistake  he 
should  be  liable,  not  the  newspaper,” 
Bates  continued.  “There  are  thousands 
of  ad  takers  and  it  is  unfair  for  us  to  po¬ 
lice  the  [FHA]  wording  which,  by  defi¬ 
nition,  is  very  loose  and  undefined. 
Newspapers  are  at  a  risk  they  should 
not  have  to  experience.” 

As  an  example.  Bates  cited  the  use 
of  the  term  “two-story  house”  in  an  ad. 

“Does  this  mean  it  can’t  be  used  be¬ 
cause  a  paraplegic  could  not  live  there? 
he  asked.  “There  should  not  be  dis¬ 
crimination  in  housing  but  a  person  is 
harmed  only  if  he  is  refused  the  right  to 
buy  or  rent  a  dwelling.  The  newspaper 
is  only  describing  the  house,  not  deter¬ 
mining  who  lives  there.” 

CNPA  pointed  out  that  fair  housing 
activists  sued  13  Oregon  newspapers 
last  year  and  that  the  total  liability  of 
fines  could  have  exceeded  $  1  million. 

In  the  SCCN  case,  Trent  said  he 
had  spent  $100,000  in  legal  fees  before 
deciding  to  end  his  defense.  BECT 
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In  Brief 


New  weekly 

GARNET  VALLEY  PRESS,  a  weekly 
newspaper  covering  Bethel  and  Con¬ 
cord  townships,  and  Chester  Heights 
Borough  in  Delaware  County,  Pa., 
opened  for  business  Sept.  23. 

The  5,575'Circulation  newspaper  is 
distributed  free  through  the  U.S.  Postal 
Service.  It  is  affiliated  with  the  Spring- 
field  Press,  County  Press,  Haverford  Press 
and  Drexel  Hill  Press.  A  Press  Focus  sec¬ 
tion  included  in  all  of  the  papers  has  a 
circulation  of  35,000. 

The  Garnet  Valley  Press  is  published 
and  edited  by  William  Lawrence  and 
his  son  William  Lawrence  2d. 

liempo  launched 
in  Connecticut 

A  NEW  SPANlSH-language  publica¬ 
tion,  Tiempo,  targeting  the  growing  His¬ 
panic  market,  hit  the  streets  of  Meriden 
and  Wallingford,  Conn.,  on  Sept.  22. 

A  free,  weekly  shopping  guide,  pub¬ 
lished  by  the  Record-Journal  with  com¬ 
munity  news  items,  advertisements, 
and  events  targets  to  the  Hispanic  pop¬ 
ulation,  it  is  being  distributed  through 
the  mail.  It  is  also  available  at  grocery 
stores,  social  clubs,  civic  organizations 
and  other  outlets. 

British  daily 
makes  debut  in 
Western  U.S. 

INTERNATIONAL  EXPRESS,  A 
weekly  version  of  London’s  Daily  Ex¬ 
press  and  Sunday  Express,  is  making  its 
way  west  —  the  Western  part  of  the 
United  States. 

Newsstand  and  subscription  sales  be¬ 
gan  Oct.  7  in  California,  Hawaii,  Alas¬ 
ka,  Utah,  Wyoming,  Idaho,  Arizona, 
Colorado  and  Washington,  according 
to  Christopher  Claxton,  general  man¬ 
ager  of  overseas  development  for  Ex¬ 
press  Newspapers. 

The  international  edition’s  single¬ 
copy  price  is  $2.50  and  a  year’s  sub¬ 
scription  costs  $105. 

Introduced  on  the  East  Coast  last 
May,  International  Express  reportedly 
has  an  overseas  circulation  of  125,000. 
The  tabloid  is  aimed  primarily  at  the 
estimated  750,000  British  expatriates 


living  in  the  U.S.  (250,000  on  the 
West  Coast);  Americans  with  strong 
British  connections,  and  others  with 
yearnings  for  information  on  the 
British  royal  family,  celebrities,  sports, 
fashions  and  political  figures. 

AP’s  graphics 
win  an  award 

THE  ASSOCIATED  PRESS  has  won 
an  award  from  Aldus  Magazine  for  its 
graphics  previewing  the  Summer 
Olympics. 


The  graphics,  for  weightlifting, 
men’s  gymnastics  and  diving,  were 
honored  in  the  category  of  technical 
illustration/information.  They  will  be 
shown  in  the  magazine’s  Novem¬ 
ber/December  issue. 

ASNE  exchange 
program  begins 

A  GROUP  OF  12  newspaper  editors 
from  Africa,  Asia,  and  Southern  and 
Eastern  Europe  began  on  Sept.  26  a  six- 
week  exchange  program  sponsored  by 
the  American  Society  of  Newspaper 
Editors. 

The  editors  will  spend  a  month  at  an 
American  newspaper  and  participate  in 
two  weeks  of  seminars  and  appoint¬ 
ments  on  press  management,  editing 
and  press  freedom. 

The  1992  participants  and  their  host 


newspapers  are:  Esther  Kamweru,  man¬ 
aging  editor.  The  Standard,  Nairobi, 
Kenya,  at  the  York  (Pa.)  Daily  Record; 
Anita  Kehre,  editor  in  chief/president, 
Jurmala,  Jurmala,  Latvia  at  the  Idaho 
Falls  Post  Register;  Sipho  C.  Khumalo, 
co-editor,  the  New  African,  Durban, 
South  Africa,  at  the  Decatur  (Ala.) 
Daily;  Bernard  N.  Nderitu,  managing 
editor.  Nation  Newspapers,  Nairobi, 
Kenya,  at  the  Orange  County  Register, 
Santa  Ana,  Calif.;  Andrei  L.  Pole- 
shchuk,  desk  editor,  Nezavisimaya 
Gazeta,  Moscow,  Russia,  at  the  Rocky 
Mountain  News,  Denver,  Colo.;  Adri- 
an-Alexandru  Pop,  editorial  secretary, 
Timisoara,  Timisoara,  Romania,  at  the 
Beaver  County  Times,  Beaver,  Pa.;  Jacek 
Poprzeczko,  deputy  editor  in  chief,  Poli- 
tyka,  Warsaw,  Poland,  at  the  Riverside 
(Calif.)  Press-Enterprise;  Tatiana  Rep- 
kova,  managing  director  and  economic 
editor.  Trend  Bratslava,  Czechoslova¬ 
kia,  at  the  Rockford  (III.)  Register  Star; 
Milos  Skalka,  deputy  editor  in  chief, 
Vecernik-Praha,  Prague,  Czechoslova¬ 
kia,  at  the  Modesto  (Calif.)  Bee;  Nicko- 
lay  Stefanov,  deputy  editor  in  chief, 
Media/Trud,  Sofia,  Bulgaria,  at  USA 
Today;  Anna  Tomiak,  news  editor, 
Gazeta  Poznanska  Posnan,  Poland,  at 
the  Lakeland  (Fla.)  Ledger;  Tran  Ngoc 
Chau,  deputy  editor  in  chief,  Tuoi 
Tre/Saigon  Times,  HCM  City,  Vietnam, 
at  the  Wisconsin  State  Journal,  Madison. 

Working  Mother 
recognizes 
Seattle  Times 

WORKING  MOTHER  MAGAZINE 
has  named  the  Seattle  Times  Company 
one  of  the  best  companies  in  America 
for  working  mothers  for  the  second 
consecutive  year. 

The  Times  is  included  on  a  list  in  the 
October  issue  of  100  companies  whose 
employment  policies  offer  support  to 
working  families. 

Help  offered  includes  subsidized  child 
care,  child  care  referral  service,  pre-tax 
set-asides  for  child  care  and  discounted 
sick-child  care.  Many  of  these  benefits 
began  with  proposals  from  Family  Con¬ 
nections,  a  committee  formed  to  en¬ 
hance  employee  family  life. 

The  Times  also  offers  job  sharing, 
flextime  and  part-time  employment, 
and  six-month  childbirth  or  dependent 
care  leave. 
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1993  EDITOR  &  PUBLISHER  MARKET  GUIDE  (Published  Nov  1992) 

Exclusive  data  on  U.S.  and  Canadian  newspaper  markets. 

$90  per  copy.  Bulk  orders  of  5  or  more  of  each  book,  $82  each. 

$115  outside  the  U.S.  or  Canada. 

1992  EDITOR  &  PUBLISHER  INTERNATIONAL  YEAR  BOOK  (Published 
April  1992)  The  encyclopedia  of  the  newspaper  industry. 

$80  per  copy.  Bulk  orders  of  5  or  more  of  each  book,  $72. 

$105  outside  the  U.S.  or  Canada. 

Payment  must  be  in  U.S.  funds  and  accompany  all  orders.  CA.,  LA.,  and  NY  residents  please  add 
applicable  sales  tax.  Please  provide  complete  street  address  with  zip  code  for  UPS  delivery. 
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BUSINESS  Circle  One  Category 

1.  Newspapers 

2.  Newspaper  equipment  manufacturer 

3.  Syndicates/news  services 

4.  Advertising  Agencies 

5.  Public  relations  firms 

6.  Legal  firm 

7.  Government 

8.  Manufacturer-general 

9.  Manufacturer-auto  &  truck 

10.  Manufacturer-food 

11.  Service  Industry 

12.  University/public  library 

13.  Financial 

14.  Retail 

15.  Public  transportation 

16.  Individual 

1 7.  PubI  ishing  other  than  newspaper 

18.  Real  Estate 

19.  Other _ 
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Editor  &  PuMsher 

Circulation  Department 
11  West  19th  Street 
New  York,  NY  10011-4234 


Criteria 

Continued  from  page  13 


Wire  Service:  Must  have  both  a 
news  and  photo  capability,  providing 
breaking  news  and  photos  on  an  imme¬ 
diate  basis  to  a  large  multimedia,  na¬ 
tionwide  audience,  as  well  as  the  capa¬ 
bility  to  deploy  portable  developing 
and  photo-transmitting  equipment 
with  the  pool. 

Radio  participants:  Must  represent  a 
network  which  provides  breaking  news 
on  an  immediate  basis  to  a  large,  na¬ 
tionwide  audience. 

Ground  rules 

•  Activating  the  DoD  National  Media 
Pool  should  protect  the  security  of  the 
operation  and  the  safety  of  the  troops  in¬ 
volved,  while  allowing  pool  members 
the  greatest  permissible  freedom  and  ac¬ 
cess  in  covering  the  story  as  representa¬ 
tives  of  all  U.S.  media. 

Accordingly,  all  members  agree  to 
maintain  operational  security  when  the 
pool  is  deployed  by  not  disclosing  that 
it  has  been  activated  or  revealing  any  in¬ 
formation  about  its  deployment. 

•  Once  activated,  representatives  of 
member  organizations  must  remain  with 


the  media  escort  officers  at  all  times,  un¬ 
til  formally  released,  and  follow  their  in¬ 
structions  regarding  pool  activities. 
These  instructions  are  not  intended  to 
hinder  reporting  and  are  given  only  to 
facilitate  movement  of  the  pool  and  en¬ 
sure  troop  safety. 

•  Members  further  agree  to  provide 
fully  equipped  personnel  to  serve  on 
standby  for  the  pool,  ready  to  be  de¬ 
ployed  worldwide  on  four  hours’  notice. 

•  Members  will  reimburse  the  U.S. 
government,  as  required,  for  travel, 
food,  lodging  and  medical  expenses, 
equipment  and  other  support. 

The  DoD  proposal  further  requires 
that  media  pools  be  non-  competitive, 
that  they  share  all  products  within  their 
respective  medium,  that  they  brief  each 
other  on  their  experiences,  and  that,  at 
an  appropriate  time,  military  escorts 
provide  detailed  instructions  for  filing. 

Those  who  do  not  adhere  to  the 
ground  rules  face  expulsion  from  the 
pool. 

To  join  the  pool,  media  representa¬ 
tives  must  send  a  written  request  to  the 
assistant  secretary  of  defense/public  af¬ 
fairs  at  the  Pentagon,  who  will  make 
the  final  decision  on  granting  pool 
membership. 


Comments,  which  must  be  received 
by  Nov.  12,  are  to  be  addressed  to  Pete 
Williams,  Assistant  Secretary  of  De¬ 
fense/Public  Affairs,  The  Pentagon, 
Room  2E800,  Washington,  D.C., 
20301-1400.  BECT 

Buy  breakfast, 
get  a  newspaper 

THE  STOCKTON  (CALIF.)  Record  is 
included  as  a  menu  item  at  local  Burger 
King  restaurants,  where  customers  are 
asked,  “Would  you  like  a  Stockton 
Record  with  your  breakfast?”  with  each 
breakfast  menu  item  sold  at  both  the 
counter  and  drive-through  window. 

The  program  that  started  as  a  one¬ 
time  charity  promotion  with  McDon¬ 
ald’s  restaurant,  has  netted  curbside 
racks  at  nearly  all  major  fast-food 
drive-throughs  (50  total)  in  the  coun¬ 
ty,  including  Jack-in-the-Box  and 
Carl’s  Jr. 

“The  initial  appeal  was  as  an  added- 
customer  service  for  these  restaurants, 
but  soon  became  an  issue  of  competi¬ 
tion,  as  one  restaurant  vowed  not  to  be 
outdone  by  the  other,”  said  Art  Broad- 
stock,  single-copy  manager. 
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Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FREE  900  -r’s  ••• 

Yes  -  FREE  900  *’s  already  approved 
900  Call  Association  1(800)  982-6224 


HANDS  FREE  VOICE  PERSONALS 
We  do  all  the  work  including  taking  the 
ads  and  printing  camera  ready  listing. 
Call  Advanced  Telecom. 

(800)  247-1287 


vii  < 


Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


I  il 


CAR  FEATURES  are  our  business: 
Columns  available  on  road  tests,  car 
care,  auto  trivia,  auto  history,  new 
gadgets.  (313)  573-2755- 


EDITORS:  Hook  readers  on  the  fact- 
packed  showbiz  column  “LIVE  FROM 
HOLLYWOOD."  Camera-ready  with 
photos.  Info:  (800)  533-0073. 


HOLLYWOOD  COLUMN  AVAILABLE 
Weekly  or  monthly. 

Info:  1(800)  533-0073. 

rAMIlY/PAKlMTlMO 

YOUR  FAMILY’S  HEALTH.  Weekly 
medical  column  written  by  physician- 
editor  of  two  national  health  magatines. 
24  hour  reader  response  line  with  lots  of 
use.  Fout  week  trial  only  $20.  K. 
DeLong  M.D.,  PO  Box  16,  Yucaipa, 
California  92399;  (714)  797-3532. 


HUMOR 

DEAR  UNCLE  WALLY 

Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (215) 
493-1795.  Samples.  Ill  S.  Delaware 
Ave.,  Yardley,  PA  19067. 


CALIFORNIA  PARALEGAL  MAGA- 
ZlNE.No  money  down.  Desktop  publish¬ 
ing  templates  and  lift  of  3,500  Califorinia 
paralegals  included.  Will  train  new 
owner.  Call  (805)  528-8705. 


Established  So.  Calif,  magazine.  Must 
sell  due  to  illness.  $42,500.  2202 
Sunset  Blvd.,  San  Diego,  CA  92103. 


NEW  LIFE  STYLE  DESIRED?  Will 
sacrifice  due  to  family  illness.  Profit¬ 
able  established  magazine  for  sale  on 
Amelia  Island,  Florida.  Desk  Top 
Publishing  System  included.  Will  train 
new  owner.  SANDSON,  INC.  (904) 
277-8012. 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  pattnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  Box  C, 
Boston,  MA  02174  (617  643-1863. 


C.  BERKY  &.  ASSOCIATES,  INC. 
Consultants  •  Appraisals  ■  Brokers 
(407)  368-4352 

9(X)  N.  Federal  Hwy.  -  Suite  160 
Boca  Raton,  FL  33432 


PROFESSIONAL  APPRAISALS.  Detail¬ 
ed,  accurate  appraisals  of  your  firm. 
Any  purpose.  Confidential.  RICKENBA- 
CHER  MEDIA,  3828  Mockingbird, 
Dallas,  TX  75205.  (214)  520-7025. 


COMPREHENSIVE  APPRAISALS 

rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 
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“1st  in  RESULTS” 

Sales  &  Appraisals 
WEBSTER  &  ASSOCIATES 
6  Oak  Tower,  Yantis,  TX  75497 
(903)  473-7200 

600  sold  -  Est.  1959 
W.B.  GRIMES  &  CO. 

Brokers  •  Appraisers  •  Consultants 
ro  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-President 
(301)  507-6047 

Dick  Smith-South-(601)  627-7906 
Tony  Baker-West-(818)  707-8660 
D.  Claussen-Midwest-(414)  272-6173 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before,  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364.  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


ATTENTION  ADVERTISERS: 

E&P's  offices  will  be  closed  on  Tuesday,  November  3  for 
Election  Day. 

Classified  Advertising  deadline  will  be  Monday  November 
2,  12  Noon  (EST)  for  the  November  7  issue. 


“Coping  In  The  Country.”  City  boy  flees 
to  the  backwoods,  experiences  total 
culture  shock.  Weekly,  700  words. 
Samples,  rates:  Clear  Creek  Features, 
17271  Little  Clear  Creek,  Grass  Valley, 
CA  95949  (916)  272-7176. 
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CHRISTMAS  SIDEBARS 
Whimsical  verses  to  accent  holiday 
pages.  (708)  799-6360.  M.M. 

Milbrath,  1349  Douglas,  Flossmoor,  IL 
60422. 

NEWS  SERVICES 


TRACK  YOUR  BIGGEST 
COMPETITION: 

Journal  Graphics  monitors  (and  tran¬ 
scribes)  most  TV  News,  including  CNN, 
24  hours  a  day.  Our  fax  and  computer- 
based  services  keep  you  current  and 
assist  in  your  own  coverage.  For  infor¬ 
mation  and  free  samples,  call  Jim 
Smith  at  (800)  825-5746,  ext.  312. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


BOLITHO-CRIBB 

&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette  Park  Dr.,  Bozeman,  MT 
59715 

Newspaper  -  Shopper  -  Specialty 


BRUC  E  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
5525  Laguna  Park  Drive 
Elk  Grove,  CA  95758  (916)684-3987 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803  )  457-3846.  No  obligation. 
Sales  ■  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 


Fournier  Media  Service  Inc. 
AppraisalBrokerageConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (714)  926-4843. 


“A  Matter  of  Romance” 
Weekly,  Daily,  Special  Features 
delivers  profit — Guaranteed 
Free  Trial  (818)  791-5236 


“SENIOR  CLINIC."  America’s  ONLY 
doctor  written  column  on  Senior  Health. 
9th  year  in  Rochester  (NY)  Democrat  & 
Chronicle.  Weekly,  600  words. 
Samples,  rates.  Frank  Macinnis,  M.D. 
HFM  Literary  Enterprises,  #104-3283 
Casorso  Road,  Kelowna,  British  Colum¬ 
bia,  Canada  VIW  3L6. 

(604)  868-8603 

SYNDICATION  COLUMNS 

WISEXDLOGY — Wisdom  of  the  ages 
distilled  into  light  and  inspiration.  800 
words.  $5  per  week  special.  Free 
samples  for  trial.  (212)  989-3105. 
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MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(714)  626-6440  FAX  (714)  624-8852 


MICHAEL  D.  LINDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILLIPS  MEDIA  SERVICES 

Newspaper  Brokers — Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


RICKENBACHER  MEDIA  CO. 
No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


Management  Buyout  Funding 
$5,000,000  -  $25,000,000+. 
JMSiA  (614)  889-9747. 


NEWSPAPERS  FOR  SAUE 

ALTERNATIVE  WEEKLY  in  high 
growth  California  market.  $400,000  net 
sales.  Strong  account  and  reader  base. 
Respond  to  Box  6056,  Editor  Si 
Publisher. 

MIDWEST  weekly  in  fast-growing  area 
with  good  economy.  $900,000  gross. 
Send  to  Box  6003,  Editor  St  Publisher. 
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NEWSPAPiRS  FOR  SALE 


NEWSPAPERS  FOR  SAU 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


TEXAS  DAILY,  $1  million.  Weekly 
group,  $1  million  plus,  others  from  as 
low  as  $10K  down.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 

TWO  NORTH  TEXAS  WEEKLIES, 
growth  area.  75K,  Terms. 

Box  814128,  Dallas,  TX  75381. 


EQUIPMENT 

BUSINESS  SYSTEMS 

EQUIPMENT  FOR  SALE 
IBM  System  36  -  8-24 
2  -  256K  leads 
2  -  200  mb  drives 
3-3180  monitors 
11  -  5251  monitors 

IBM  3262  Printer  5830  Feature  96 
character 

IBM  Tape  Drive  8809 
EDP  Equipment  7960  Feature 
Best  offer 

Contact  Colin  Phillips  (212)  675-4380 
or  write  Editor  Publisher,  11  W.  19th 
St.,  New  York.  NY  10011. 

CAMERA  A  DARKROOM 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical  310/372-0372 


NEWSPAPERS  rOR  SALE 

FOR  SALE:  Community  weekly  news¬ 
paper  in  fast  growing  southern  Califor¬ 
nia  area.  Grossed  nearly  $300K  its  first 
year.  Excellent  potential.  Send  inquir¬ 
ies  to  KLKB  d^rporation,  424B  Ameill 
Road.  Camarillo,  CA  90310. 

Weekly/TMC  near  Eugene.  Write:  News¬ 
paper,  322,  Broken  Oak  Lp.,  Eugene, 
OR  97405. 


&  SUPPLIES 

MAILROOM 

•  24-P,  48-P,  and  72-P  HARRIS  STUF- 
FERS  Reconditioned-Guaranteed 
production-Training  program  provided. 
JIMMY  R.  FOX,  MAIL  RCXDM  CONSUL¬ 
TANT  (713)  468-5827. 

“KANSA"  MODEL  “480”  inserter  and 
480  add-on  stations,  excellent  condi¬ 
tion,  best  offer  will  own!  Financing/ 
leasing  available. 

Call  (316)  342-7900. 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFACrURlNG  CO. 

Bruce  L.  Seidel  (215)  967-5738 

REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  savings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

Stepper  paper  MAN  machines.  Cheap. 
1  3  Hopper  fold  St  tier.  1  3  Hopper 
convertible  fold  &  tier.  1/4  folder.  Lots 
of  spare  parts.  String,  flat  wax  and 
several  Saxmeyer  EM’s.  (310) 
973-2588. 


TENNESSEE  (East)  —  Paid  circulation 
weekly.  “Motivated  seller”  has  other 
business  interests.  Originally  asking 
$250,000.  Now  negotiating  terms.  Call 
or  write  Jim  Hall  Media  Services,  PO 
Box  1088,  Troy,  Alabama  36081. 
(205)  566-7198. 

WEEKLY  PAPER  -  Tampa  Bay  area. 
Gross  over  $200K.  Ready  to  grow.  Princi¬ 
pals  only.  Will  sacrifice.  Send  to  Box 
6088,  Editor  St  Publisher. 


MAILROOM 


USED  MAILROOM  EQUIPMENT 
Staitdlee  and  Associates,  Inc. 

(407)  273-5218  or  (800)  741-1937 

PHOTOTYPESBTTINO 

AUTOLOGIC  APS  Micro  5,  20  mg  hd. 
Immediate  availability.  Best  offer.  Call 
(908)  254-7000,  x211. 

FOR  SALE 

Linotron  202,  basic  machine  w/1  addi¬ 
tional  disk  drive  and  accompanying  1 
LogE  Linel7A  and  1  LogE  Linel  deve¬ 
lopers.  Best  offer. 

Call  Colin  Phillips  (212)  675-4380  or 
write  Editor  St  Publisher,  11  West  19th 
St.,  New  York,  NY  10011. 

Two  APS-5  lOOG  Phototypesetters.  Call 
Paul  White  at  (801)  237-2771,  or  Mike 
Brennan  at  (801)  237-2885. 

PRESSES 

DONT  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

“Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses” 

FOR  SALE;  5/u  Goss  Community 
$80,000;  8/u  factory  rebuilt  Harris 
V15A,  best  offer;  2/u  News  King, 
$31,500;  Goss  Urbanite  6/u;  1982  5/u 
Harris  VI 5A. 

Tel  913/362-8888  Fax  913/362-8901 


FURNITURE 


Ergonomic  Furniture  from  MPS 


World's  largest  selection  of 
Adjustable  Tables  and  Chairs 

1  800  621-1507 

jwSPF  Midwest  Publishers  Supply  Co. 
Chicogo,  II  60656 


Considering  selling  your  newspaper  and 
have  a  circulation  of  over  4,000?  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  communiry  newspaper  group  that 
believes  in  local  autonomy. 

The  moral  sense  enables  one  to 
perceive  morality  and  avoid  it;  the 
immoral  sertse  enables  one  to 
perceive  immorality  -  and  enjoy  it. 

Mark  Twain 


PRESSES 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669. 


Used  presses,  splicers,  infeeds,  dryers, 
sheeters,  rotary  trimmers.  Graphic 
Machine  Sales,  Inc.  Fax  (815) 
648-2856/(815)  648-4611. 


SCANNERS 


Royal  Zenith  4050  electtonic  color 
scanner,  film  size  14x18  inch.  4  years 
old.  1  KVA  constant  voltage  transformer 
model  MCRIOOO  and  1  Tobias  trans¬ 
mission  densitomerer  Model  TB#. 
Contact  Buddy  Jones,  The  Oak  Ridger, 
(615)482-1021. 


WANTED  TO  BUY 


WANTED 

Mullet-Martini  inserters  227S. 
(800)  356-4886. 


WANTED  TO  BUY  WEB  PRESS.  8  Unit 
Community  with  SC  or  SSC  folder  in 
good  condition.  Prefer  press  to  be 
equipped  with  a  second  folder. 
Community  or  SC  with  quarter  folder. 
Also  an  upper  former.  FAX  information 
to  (618)  932-6155,  Attention  Ricki 
Williams,  American  Publishing 
Company. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

ALWAYS  SETTING  THE  STANDARD 
CIRCULATION  DEVELOPMENT  INC. 

Newspaper  Telemarketing  Specialists 
1  (800)  247-2338 

DOVER  PROMOTIONS,  INC. 

•Crews  and  Phones 
•Sales  Training  Seminars 
(609)  383-0250 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkam  (616)  458-6611 


KEVIN  S.  PAPPERT 


(313)  673-9533 


SUBSCRIPTION  SALES  specialists  in 
our  twentieth  year.  EXHA  Promotions 
Inc.,  (216)  225-7440. 


VER-A-FAST  CORPORATION 
“The  Customer  Connection” 
Fall  Circulation  Specials 
Conversions/Stop  Saver 
Preapproved  Sampling 
Call  l-(800)  327-8463 


CIRCULATION  SERVICES 


TELEMARKETING 
(216)  434-4466 
PRO  STARTS 


CONSULTANTS 


CIRCULATION  CONSULTANT  -  Sales, 
service,  collection,  department  evalua¬ 
tion,  down-size  or  improve  your  opera¬ 
tion.  References.  Call  Gary  Kruger 
(315)  457-4338. 


USE  MY  44  YEARS  of  publishing  exper¬ 
ience  to  buy,  sell  or  improve  profit. 
Write  for  resume.  Morris  Hallock,  News¬ 
paper  Consultant  (605)  347-2440. 
2352  Fulton  St.,  Sturgis,  SD  57785. 

MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  ptomotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspap¬ 
ers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


PLACE  YOUR  BET 
ON  E6?P  CLASSIFIEDS 

...We  bet  you'll  Be  Satisfied! 

If  your  game  is  equipment,  products, 
services  or  systems  used  in  newspaper 
production  (or  you're  a  Publisher  with 
surplus  equipment  on  your  hands)  E&P 
Classifieds  are  your  best  bet  to  make  (or 
save)  some  easy  money. 

E&P's  Help  Wanted  ads  reach  the 
industry  people  your  looking  for  to  fill 
that  open  position  at  your  paper.  And, 
Positions  Wanted  advertisers  tell  us  that 
E&P  Classified  ads  get  results! 
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INDUSTRY  SERVICES 


MRVICI  *  RIPAIR 

MFTRO  CYLINDER  EXCHANGE 

NO  CORROSION  PROBLEMS 
ENVIRONMENTALLY  RESPONSIBLE 
COMPLETE  REBUILD  PARTS 

MOUNTAIN  STATES.  INC. 

(602)  574-0031  (800)  257-3045 


AYERS  PROFESSOR 
DEPARTMENT  OF  COMMUNICA¬ 
TIONS 

Jacksonville  State  University  and  the 
Department  of  Communication  are 
pleased  to  announce  an  Ayers  Professor 
position  for  Fall  1993.  supported  in  art 
by  the  C^ommunication  Endowment.  This 
is  a  full-time  tenure-track  position  at 
assistant  or  associate  professor  rank. 
Broad  background  in  media  and 
specialization  in  at  least  one  communi¬ 
cation  discipline  required.  Earned 
doctorate  in  appropriate  communica¬ 
tion  discipline  required  -  no  exceptions. 
Journalism  and  public  relations  know¬ 
ledge  desirable.  Person  hired  will  be 
expected  to  engage  in  regular  faculty 
duties,  such  as  teaching,  scholarly 
activity,  advising,  curriculum  develop¬ 
ment,  etc.  Additionally,  he/she  will  be 
expected  to  provide  creative  insight  and 
expertise,  collegial  setting.  Salary 
competitive.  The  Department  of 
Communication  is  located  in  modem 
Self  Hall,  which  housed  production 
facilities  for  the  newspaper  and  year¬ 
book.  two  TV  studios  and  post¬ 
production  f^ilities,  tw’o  audio  produc¬ 
tion  rooms  and  an  FM  radio  station  affil¬ 
iated  with  NPR.  The  department  has 
200  majors  in  communication  and  a 
minor  in  journalism.  Send  letter  of 
application,  resume,  three  current 
letters  of  reference,  and  official  tran¬ 
scripts  to:  Personnel  Services,  Jack¬ 
sonville  State  University,  700  Pelham 
Road  N,  Jacksonville,  AL  36265-9982. 
Deadline  for  applications:  December 
7,1992.  or  until  suitable  candidates 
identified.  EEO/AA  Employer. 

DOCTORAL  ASSISTANTSHIPS.  The 
University  of  Tennessee  seeks  outstand¬ 
ing  candidates  for  doctoral  study. 
Coursework  emphasizes  communica¬ 
tion  theory  and  research  with  journal¬ 
ism,  advertising,  broadcasting,  or  PR 
concentration.  M.S.  degree  helpful. 
GRE  required.  Program  requires  2-3 
years  coursework.  depending  educa¬ 
tional  background,  plus  dissertation. 
Teaching/research  assistantships  possi¬ 
ble.  Application  for  fall  1993  due 
March  1.  Also,  calendar-year  M.S.  prog¬ 
ram  in  media  management.  Contact  Dr. 
H.H.  Howard.  Communications, 
University  of  Tennessee,  Knoxville,  TN 
37996-0547. 


PRiSSROOM  SERVICIS 

DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELECTRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


ENGLISH:  Instructor/Assistant  Profes¬ 
sor  (tenure  track).  Teach  journalism  and 
composition  classes,  conduct  research 
for  promotion  and  tenure,  assist  in 
building  a  growing  journalism  program, 
and  work  with  student  publications. 
Qualifications:  Ph.D.  preferred. 

Master's  required  in  journalism  or 
related  field.  Demonstrated  commit¬ 
ment  to  teaching  composition,  working 
as  a  professional  journalist,  and/or 
working  with  student  journalists 
required.  Ability  to  teach  business  writ¬ 
ing,  ESL,  and/or  photojournalism 
preferred.  Applications:  Send  letter  of 
application,  curriculum  vitae,  and 
names  and  phone  numbers  of  three 
references  to  Dr.  Thomas  E.  Dasher, 
Head,  Department  of  English,  Valdosta 
State  College,  Valdosta,  GA  31698. 
Application  materials  should  be 
received  by  November  30,  1992,  for 
initial  screening  at  MLA;  application 
materials  should  be  received  by  Decem¬ 
ber  15.  1992,  in  order  to  receive  full 
consideration.  VSC  is  an  AA/EOE. 

THE  AMERICAN  UNIVERSITY  IN 
CAIRO  invites  applications  for  an  open¬ 
ing  for  a  print  journalist  to  teach,  in 
English,  courses  such  as  mass  media 
writing,  mass  media  editing  and  design, 
reponing,  feature  and  magazine  writ¬ 
ing,  and  advanced  reporting  and  writ¬ 
ing.  Teaching  experience  and  substan¬ 
tial  experience  in  print  journalism 
required.  Ph.D.  preferred;  Master’s 
degree  required  minimum.  Two-year 
appointment  (renewable)  begins 
September  1993.  Rank,  salary  accord¬ 
ing  to  qualifications  and  experience. 
For  expatriates,  housing,  roundtrip  air 
travel,  plus  schooling  for  two  children 
included.  Write,  with  curriculum  vitae 
to:  Provost  Andrew  Kerek,  The  Ameri¬ 
can  University  in  Cairo,  866  United 
Nations  Plaza,  Suite  517,  New  York, 
New  York,  10017,  preferably  before 
November  15,  1992. 


GRADUATE  ASSISTANTS  to  study  for 
M.A.  or  Ph.D.  in  mass  communication. 
Teach  or  do  research.  Start  Fall  1993. 
Stipend  plus  fee  waiver.  Reporters  and 
editors  with  a  3.0  undergraduate  grade 
point  average  and  solid  experience  are 
invited  to  apply.  Graduate  Record 
Examination  required.  Contact  Dr. 
Leonard  Tipton,  Graduate  (Coordinator, 
Journalism  Department,  College  of 
Journalism  and  Communications, 
University  of  Florida,  Gainesville,  FL 
32611-2084.  AA/EOE. 


PiRSSROOM  SERVICES 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  ladder- 
ways?  Dirty  air  handling  systems,  duct 
work? 

•Daily  Service  (Contracts* 

•One  Time  Service* 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 

ACADEMIC 

The  School  of  Journalism 
at  the  University  of  Montana 

DEAN 

The  University  of  Montana  School  of 
Journalism  is  the  second-oldest  under¬ 
graduate  journalism  school  in  the 
nation.  It  is  accredited  by  ACEJMC  and 
offers  B.A.  degrees  in  journalism  and 
radio-television  and  an  M.A.  in 
journalism. 

The  University  of  Montana  is  a 
comprehensive  liberal  arts  institution 
with  seven  professional  schools, 
10,5(X)  students  and  400  faculty.  The 
University  is  one  of  six  units  of  the 
Montana  University  System  and  the 
center  of  liberal  arts  education  in 
Montana.  It  is  the  only  university  in  the 
state  with  a  School  of  Journalism. 

The  dean  is  the  academic,  administra¬ 
tive  and  professional  leader  of  the 
school.  Duties  include  general  admi¬ 
nistration,  teaching,  advising,  outside 
fundraising,  directing  the  academic 
program  and  serving  as  the  school’s 
advocate  on  and  off  campus. 
Qualifications  include: 

1.  distinguished  professional  experi¬ 
ence  in  print  or  broadcast  news; 

2.  distinguished  college-level  teaching 
experience; 

3.  administrative  experience,  preferably 
in  an  academic  institution;  and 

4.  an  advanced  degree  and  professional 
accomplishments  commensurate  with 
appointment  at  the  rank  of  professor. 

The  position  is  tenurable.  The  salary  is 
competitive. 

Applications  must  be  postmarked  by 
December  1  and  should  include  a  state¬ 
ment  of  interest,  professional  resume 
and  transcripts.  Nominations  are 
encouraged  and  must  be  received  by 
November  16.  Applications  and  nomi¬ 
nations  should  be  sent  to: 

Search  Committee 
School  of  Journalism 
University  of  Monatana 
Missoula,  MT  59812 

The  University  of  Montana  is  an  equal 
opportunity/affirmative  action 
employer. 

UNIVERSITY  OF  ALABAMA.  Master’s 
program  invites  applicants  who  have 
demonstrated  excellence  in  journalism. 
Assistantships.  Write  Journalism  Dept., 
Tuscaloosa,  AL  35487-0172  or  call 
(205)  348-7155.  AA/EOE. 


HELP  WANTED 


ACADiMIC 


ACADIMIC 


PRESSROOM  SERVICES 


Send  E&P  Box  Replies  to: 

Editor  &  Publisher 
1 1  West  19th  Street 
New  York,  NY  10011 

Clearly  indicate  the  box 
number  you  are  replying  to  on 
the  envelope. 


ACADEMIC 

MANSHIP  CHAIR  OF  MASS 
COMMUNICATION 

LOUISIANA  STATE  UNIVERSITY 

The  Manship  School  of  Mass  Communi¬ 
cation  invites  nominations  and  applica¬ 
tions  for  the  Manship  Chair  Professor  of 
Mass  Communication.  Holder  of  the 
Chair  is  expected  to  be  pre-eminent  in 
the  field  and  make  significant  contribu¬ 
tion  to  the  Schixjl’s  development.  The 
current  holder  is  Sig  Mickelson.  Term  of 
the  appointment  is  two  years,  beginning 
in  August,  1993.  Salary  is  commensu¬ 
rate  with  qualifications.  The  Manship 
School  has  undergraduate  programs  in 
advertising/public  relations,  broadcast¬ 
ing,  and  news-editorial  journalism,  as 
well  as  a  Master’s  in  journalism. 

Deadline:  Applications  and  nomina¬ 
tions  will  be  reviewed  beginning 
December  I,  1992,  and  continue  until 
the  Chair  has  been  filled. 

Send  letter  expressing  the  nominee/ 
candidate’s  teaching,  professional  and 
research  interests.  Candidate  should 
also  submit  vita  and  names,  addresses 
and  telephone  numbers  of  four  refer¬ 
ences  to: 

John  Maxwell  Hamilton,  Director 
Manship  School  of  Ma.ss  Q^mmunica- 
tion 

Louisiana  State  University 
Baton  Rouge,  LA  70803-7202 

Louisiana  State  University  is  an  Equal 
Opportunity,  Affirmative  Action 
Employer. 

_ ADMINISTRATIVE 

NEWSPAPER  EXECUTIVES  and  MAN¬ 
AGERS  who  are  free  to  travel  txcasion- 
ally  or  retired  needed  by  consulting  firm. 
All  expertise,  interest  areas  sought.  Letter, 
resume  to  Box  6075,  Editor  &. 
Publisher. 

ADVERTISING 

ADVERTISING  MANAGER  for  Florida 
east  coast  shopper.  Sales,  manage¬ 
ment,  training  experience  a  must. 
Excellent  opportunity  for  future  growth 
with  small  group.  Beautiful  Veto  Beach, 
Florida  location.  Ken  Roberts,  (407) 
778-9800. _ 

He  who  would  rise  in  the  world  should  veil 
his  ambitions  with  the  forms  of  humanity. 

Chinese  Proverb 
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HELP  WANTED 


ADVERTISING 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
An  expanding  minority  newspaper  is 
looking  for  an  Advertising  Sates  Mana' 
ger  who  is  a  leader  as  well  as  a  strateg' 
ist,  who  can  guide  us  through  the 
expansion  and  into  the  next  century.  He 
or  she  will  develop  and  maintain  excel' 
lent  relations  with  agencies  and  nation' 
al  advertisers,  and  at  the  same  time 
cultivate  and  expand  community  and 
local  advertising  base.  He  or  she  will 
also  supervise  and  motivate  the  sales 
executives  and  maintain  liaison  with 
other  departments.  Excellent  opportun' 
ity  for  right  candidate.  Send  resume  to: 
The  Philadelphia  Tribune,  (Box  1100) 
520-26  S.  16th  Street,  Philadelphia, 
PA  19146. 

ADVERTISING  DIRECTOR 
NEWSPAPER  EXPERIENCE  NECES¬ 
SARY.  We  are  looking  for  a  leader  with 
marketing,  promotional,  and  staff^  deve¬ 
lopment  abilities. 

An  attractive  benefit  package  including 
bonus  and  profit  sharing.  Send  resume 
and  salary  history  to  S.  L.  Asbach, 
Mesabi  Daily  News,  PO  Box  956,  Virgi¬ 
nia,  MN  55792. 

ASSISTANT  CLASSIFIED  MANAGER 
with  heavy  telemarketing  supervisory 
experience  to  train  staff  on  long  estab¬ 
lished  weekly  in  prime  Brooklyn,  NY 
area,  currently  running  13  pages  classi¬ 
fied.  Resume  with  salary  requirements 
to  Box  P25D,  1  Irving  Place,  New  York, 

NY  10003. _ 

CLASSIFIED/TELEMARKETING 
ADVERTISING  MANAGER 

Headliners,  a  subsidiary  of  Affiliated 
Publications,  Inc.  (parent  company  of 
the  Boston  Globe),  seeks  a  hands-on 
leader-coach  for  its  weekly  552,000 
circulation  TMC  “shoppers  guide”. 

The  successful  candidate  should  have  a 
minimum  of  5  years  classified 
advertising/telemarketing  management 
experience  with  an  emphasis  on  classi¬ 
fied  advertising  sales  training.  The  posi¬ 
tion  requires  demonstrable  manage¬ 
ment  experience  with  an  emphasis  on 
classified  advertising  sales  training. 
The  position  requires  demonstrable 
management/leadership  skills,  problem 
solving  and  organizational  skills,  inter¬ 
personal  and  team  building  skills 
coupled  with  budgeting  and  reporting 
experience. 

Headliners  currently  has  a  solid  base  of 
commercial  customers  (most,  home 
based).  We  wish  to  grow  our  base  and 
diversify  its  mix.  Headliners  staff  is 
predominantly  an  “out-bound", 
commission-driven  sales  staff. 

The  successful  candidate  will  have  a 
proven  track  record  in  hiring  and  train¬ 
ing  successful  telemarketing  classified 
sales  people.  Further  substantial  expan¬ 
sion  is  planned.  Remuneration  package 
is  open. 

Mail  resume,  salary  history  and  cover 
letter  to: 

Human  Resources  Manager,  Headliners 
678  Andover  Street 
Lawrence,  MA  01843-1033 
We  are  an  Equal  Opportunity  Employer 


RETAIL  ADVERTISING  MANAGER 

The  Harrisburg  (PA)  Patriot-News  is 
looking  for  an  experienced  newspaper 
sales  manager.  This  capital  city  news¬ 
paper  is  situated  within  one  of  the 
Northeast’s  expanding  areas  -  Central 
Permsylvania.  We  have  a  circulation  of 
over  107,900  daily  and  176,500 
Sunday. 

The  right  candidate  will  have  a  sales 
background  with  local  and  major 
accounts,  plus  at  least  2  years  of  sales 
management  experience.  He/she  will 
have  responsibility  for  setting  sales 
goals  and  implementing  revenue  build¬ 
ing  programs.  Our  sales  staff  has  an 
average  experience  level  of  5  years.  An 
experienced  leader  with  coaching, 
training  and  positive  motivational  skills 
will  earn  respect  and  results. 

We  are  equipped  with  the  best  creative, 
marketing  and  ad  production  support.  If 
you  are  the  professional  who  can  inte¬ 
grate  our  past  successes  with  new 
opportunities,  send  a  resume  with  a 
letter  describing  your  accomplishments 
to:  Larry  Dodge,  Advertising  Director, 
c/o  The  Patriot  News,  PO  Box  2265, 
Harrisburg,  PA  17105.  No  telephone 
calls.  EOE. 

SALES  MANAGER 
We’re  looking  for  a  leader  who  can  build 
a  winning  sales  team  in  a  very  competi¬ 
tive  market  for  our  140,(X)0+  weekly 
shopping  guide,  saturation  mailed  in 
affluent  NYC  suburb.  If  you’ve  got  a 
successful  track  record  selling  free 
papers  to  retailers,  we’ve  got  a  top- 
dollar  compensation  package  for  you. 
Respond  to  Box  6087,  Editor  & 
Publisher. 

Mon  is  the  only  aninial  who  can  remain  on 
I  friendly  terms  with  the  victims  he  intends  to 
I  eat  unid  he  eats  them. 

I  Samuel  Butler 


_  ADVERTISING 

TELEPHONE  SALES  MANAGER 
The  Dallas  Morning  News,  ranked  9th 
nationally  in  circulation,  seeks  a  Tele¬ 
phone  Sales  Manager  for  its  85  + 
person  Classified  Advertising  inside 
sales  operation.  Responsibilities 
include  inside  sales,  national  and 
counter  sales.  Customer  Service  and  all 
Classified  support  groups.  Must  have 
previous  Classified  Advertising  experi¬ 
ence  as  inside  sales  manager  and/or 
extensive  experience  as  Classified 
Advertising  Manager  or  Assistant  Classi¬ 
fied  Advertising  Manager.  Must  be  able 
to  direct  all  aspects  of  the  sales  and 
support  operation  in  a  single  metropoli¬ 
tan  newspaper  market  that  remains  very 
competitive.  Must  have  have  experience 
in  the  development,  training  and  moti¬ 
vation  of  an  inside  sales  staff.  Experi¬ 
ence  with  front  end  systems,  telephone 
systems  and  personal  computers  a  plus. 
Must  be  goal  oriented,  aggressive, 
dynamic,  creative  and  possess  excellent 
communication  skills.  Competitive 
salary,  bonus  and  excellent  benefits 
package.  Send  resume  including  salary 
requirements  to:  Classified  Advertising 
Director,  The  Dallas  Morning  News,  PO 
Box  655237,  Dallas,  TX  75265.  Equal 
Opportunity  Employer. 

TELEMARKETING  MANAGER 
Michigan  publishing  group  seeking 
high-energy  leader  who  can  inspire, 
train,  manage  phone  sales  operation. 
Strong  newspaper  and  specialty  publi¬ 
cations.  Ideal  candidate  will  have 
management  track  record  but  will 
consider  person  trying  to  break  into 
management  ranks.  Interactive  phone 
knowledge  a  plus.  Send  to  Box  6084, 
Editor  &  Publisher. 

ART/EDITORIAL 

DESIGNER 

“Talented”,  “dedicated”,  “teamwork- 
oriented”,  “visual  journalist”  (yes,  all 
the  cliches)  sought  to  join  aggressive 
design  staff  at  recently-redesigned  Fort 
Wayne  (IN)  News-Sentinel,  a  56,(X)0 
circulation  Knight-Ridder  newspaper 
with  all  the  right  toys.  Primary  responsi¬ 
bilities:  designing  Business  Monday 
tabloid  and  Sports  special  sections. 
Write  to  M.  Daniel  Suwyn,  Design 
Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  Wayne,  IN  46801.  An  Equal 
C^portunity  Employer. 


IT'S  A  CLASSIFIED  SECRET! 

IVe'f/  never  reveal  the  identity 
of  an  E&?  box  holder. 

If  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P 
Classified  Advertising  Department 
with  an  attached  note 
listing  the  newspapers  or  companies  you 
do  not  want  the  reply  to  reach. 

If  the  Box  Number  you're  answering 
is  on  your  list,  we'll  discard  your  reply. 

When  you  need  Classified, 
we're  here  -  every  week! 


_ ART/EDITORIAL 

GRAPHICS  EDITOR 
The  Wisconsin  State  Journal  in  Madison 
is  seeking  an  editor  to  be  responsible  for 
the  look  and  graphic  content  of  the 
newspaper. 

This  person  will  coordinate  overall 
design,  produce  daily  graphics,  monitor 
graphics  services,  advise  on  package 
and  page  layouts,  interpret  technologi¬ 
cal  developments  and  teach  basic 
computer  graphics. 

The  best  candidate  will  have  journal¬ 
ism,  art  and  Mac  skills,  with  daily- 
newspaper  experience.  She  or  he  will 
supervise  a  graphic  artist,  work  with 
other  editors  and  set  priorities  for 
graphics  work. 

Please  send  a  resume  and  samples  of 
your  work  to  Cliff  Behnke,  Managing 
Editor,  Wisconsin  State  journal.  Box 
8058,  Madison,  W1  53708. 

Affirmative  Action/Equal  Opportunity 
Employer. 

ART/ORAPHICS 

GRAPHIC  ARTIST  wanted  for  consult¬ 
ing  firm.  Must  know  Macintosh,  C^ark 
XPress,  Multi  Ad  Creator,  travel 
required.  Salary  is  commensurate  with 
experience.  Will  consider  profit  sharing 
or  partnership  in  firm  for  right  person. 
Box  6072,  Editor  6*.  Publisher. 

CIRCULATION 

j  CIRCULATION  Director  for  Michigan 
7-day,  full-color  newspaper,  circulation 
35,000,  with  one  zoned  section,  two 
TMCDs  and  one  real  estate  publication. 
Excellent  opportunity  for  individual  with 
proven  circulation  department  leader¬ 
ship,  ability  to  motivate  stalf  to  achieve 
revenue  goals,  and  marketing  flair  to 
achieve  our  goal  of  being  primary 
regional  newspaper  with  40,000  circu¬ 
lation.  Salaried  position  reports  directly 
to  publisher  and  has  excellent  incentive 
and  benefit  programs.  Send  letter  of 
application,  resume  and  professional 
references  to  Charles  Casner, 
Publisher,  The  Herald-Palladium,  PO 
Box  128,  St.  Joseph,  MI  49085. 

CIRCULATION  ASSISTANT  to  handle 
North  County  office  of  17,000  daily 
(except  Saturday).  Area  covers  approxi¬ 
mately  5,000  circulation.  Duties 
include  managing  3  district  managers, 
meeting  circulation  projections  for  the 
area,  managing  office  of  8  workers. 
Salary  range  $26  -  $30K,  based  on 
experience.  Send  resumes  to:  J.R. 
Fitch,  Publisher,  Imperial  Valley  Press, 
PO  Box  2770.  El  Centro.  CA  92244. 

CIRCULATION  DIRECTOR 
Excellent  opportunity  for  an  aggressive 
hands-on  manager  to  join  a  progressive 
newspaper  group  located  in  Zone  9.  The 
ideal  candidate  will  have  a  minimum  of 
5  years  experience  in  circulation 
management  in  a  very  competitive 
market  in  the  15,000-30,000  circula¬ 
tion  range.  Must  have  knowledge  of  all 
facets  of  circulation  including  sales, 
staff  development,  collections,  TMC 
distribution  and  customer  service. 
Send  cover  letter,  resume  and  salary 
history  to  Box  6080,  Editor  Publsher. 

CIRCULATION  DIRECTOR 
The  News  Herald,  Panama  City,  FL,  is 
looking  for  an  aggressive,  sales  oriented 
Circulation  Director.  Seek  a  person  with 
proven  track  record  and  who  works  well 
with  people.  Experience  with  adult 
carrier  force  is  necessary.  Position  pays 
salary,  MBO  and  benefit  package.  The 
News  Herald  circulation  is  38,000 
daily,  42,000  Sunday.  Please  send 
resume  to  Publisher,  The  News  Herald, 
PO  Box  1940,  Panama  City,  FL  32402. 
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CIRCULATION  _ 

MAILROOM  K)REMAN 

The  Gasion  Gazette,  a  member  of  the 
Freedom  Newspaper  Group  Inc.,  a 
42,000  daily  and  47.000  Sunday  AM 
paper  needs  a  “hands  on**  mailnxim 
foreman. 

Equipment  consists  of: 

SLS  1000  GMA  insert  equipment  -  Hall 
and  Quipp  Stacker  *  Signode  banders 
Ovalstapp  Kntom  wTap  -  Muller  Martini 
stitcher. 

The  right  person  must  possess  the 
following: 

1.  Good  leadership  ability 

2.  High  standards  and  must  be  quah 
ity  ccmscious 

3.  Must  be  able  to  work  with  our 
present  staff  to  better  our  operation 

Our  mailroom  is  under  the  Circulation 
Department 

Please  send  resumes  to: 

Sam  Ashe,  Circulation  Director 
The  Gaston  Gazette 
2500  East  Franklin  Blvd. 
Gastonia,  NC  28054 

EDITORIAL 

60,000  circulation  daily  in  Southern 
Illinois  seeks  aggressive  business 
writer.  Applicant  must  have  business 
wTiting  experience.  Emphasis  placed  on 
interpreting  statistics  and  investigative 
reporting.  Clips,  resume  to  Fred 
Ehrlich,  Business  Editor,  Belleville 
News  Democrat,  PC  Bi^x  427,  Bellevil¬ 
le.  IL  62222. 

ABOVE  AVERAGE? 

Send  us  news  clips  that  show  you’re  a 
clear  thinker.  Show  us  features  that 
prove  you’re  interested  in  life.  The 
Sandusky  (Ohio)  Register  has  room  on 
its  excellent  staff  for  one  entry-level 
bureau  repx^rter.  Send  your  resume  and 
clips  to  Rex  Rhoades,  Managing  Editor, 
314  W.  Market  St.,  Sandusky,  Ohio 
44870.  Applicants  from  Ohio  and 
surrounding  states  only.  Salary  scale: 
$295  to  $335. 

AME  FEATURES/SPORTS/BUSINESS 
One  of  the  south’s  top  regional  news¬ 
papers  needs  an  experienced  editor  who 
can  lead,  motivate  and  manage  three 
departments.  A  chameleon-like  ability 
to  shift  focus  and  a  wide-ranging  imagi¬ 
nation  are  mandatory.  Expertise  in  all 
three  areas  isn’t  -  but  would  be  a  plus. 
Send  resume,  work  samples  and  refer¬ 
ences  to  Judy  Bolch,  AME/Hiring  and 
Development,  The  News  &.  Observer, 
215  S.  McDowell  St.,  Raleigh,  NC 
27601. 

AN  AWARD-WINNING  small  California 
daily  expects  to  have  some  openings 
between  now  and  early  1993  and  is 
seeking  to  build  a  pool  of  qualified 
candidates.  Reporters,  copyeditors, 
sportswriters  and  photographers  should 
send  a  cover  letter,  resume  and  work 
samples  to  Box  6062,  Editor  &. 
Publisher. 


EDITORIAL 


ARTISTIC  DESIGNER  -  Daily/Sunday  in 
eastern  Zone  5  seeks  an  artistic  page 
designer  to  join  its  design  desk.  We 
want  someone  who  won’t  try  to  pass  off 
something  boring  as  a  designed  page. 
Emphasis  on  the  Macintosh  and  pagina- 
tiim.  Must  be  able  to  think  creatively 
while  on  the  run.  Lixiking  for  someone 
good  with  words  AND  visuals.  Women 
and  minorities  encouraged  to  apply. 
Accepting  applicants  mainly  from  our 
area.  Resumes,  samples  to  Box  6079, 
Editor  &.  Publisher. 

ASSISTANT  CITY  EDITOR:  The  Seattle 
Times  is  seeking  a  dynamic,  extroverted 
leader  who  works  well  as  a  member  of  a 
team. 

Please  apply  if  you  have:  the  know-how 
to  challenge  a  team  of  highly  capable 
and  intelligent  reporters  who  cover 
government  and  politics;  superior  work 
editii\g  ability*;  an  understanding  of  the 
coverage  area;  and  the  desire  and  crea¬ 
tivity  to  make  thc^  topics  meaningful 
and  interesting. 

Six  or  more  years  of  experience  on  a 
daily  a  must.  Send  cover  letter,  resume, 
an  autobiography,  and  clips  of  stories 
you’ve  written  as  well  as  stories  you’ve 
directed.  Send  material  to  Millie  Quan, 
AME,  Seattle  Times,  PO  Box  70,  Seat¬ 
tle,  WA  98111.  No  calls,  please.  Dead¬ 
line  for  applications  is  Oct.  30. 

ASSISTANT  CITY  EDITOR  needed  by 
aggressive,  award-winning  daily.  Send 
resume  to  Sandy  Stewart,  ME,  The 
Times-Reporter,  Box  667,  New 
Philadelphia,  OH  44663. 

COPY  EDITOR  sought  for  a  45,000 
circulation  daily  in  Anapolis,  MD.  Daily 
newspaper  experience  required.  Send 
resume  to  The  Capitol,  PO  Box  911, 
Anapolis,  MD  21404- 

COPY  EDITOR 

The  Waterloo  Courier,  a  50,000  PM 
daily  in  Northeast  Iowa  has  an  opening 
I  for  a  copy  editor  who  would  primarily  be 
an  assistant  wire  editor.  We’re  looking 
for  stimeone  who  has  good  judgment  on 
story  selection,  can  do  page  design  on  a 
state-of-the-art  pagination  system  using 
Mac  Us  and  (^ark  and  can  write  precise 
headlines.  Two  years  of  copy  editing 
experience  preferred.  Send  resume  and 
clips  to  Saul  Shapiro,  Editor,  Waterloo 
Courier,  PO  Box  540,  Waterloo,  lA 
50704. 

DEPUTY  EDITOR  sought  for  farm  publi¬ 
cations  group  based  in  Raleigh,  NC. 
Position  is  fast  paced  and  highly 
responsible,  requiring  seasoned  skills  in 
writing,  news  judgment,  photo  selection 
and  layout.  Agricultural  background 
preferred.  Position  requires  compe¬ 
tence  in  computerized  composition. 
Competitive  salary  and  benefits.  Send 
resume  ASAP  to  Steve  Swann,  Southern 
Farm  Publications,  7701  Six  Forks  Rd., 
Suite  132,  Raleigh,  NC  27615,  or  fax 
(919)  676-9803. 

EDITOR  for  Florida-based  national 
monthly  printing  trade  magazine. 
Knowledge  of  printing  industry  definite 
plus.  Resume,  salary  requirements  to 
K.J.  Moran,  Coast  Publishing,  1680 
SW  Bayshore  Blvd.,  Port  St.  Lucie,  FL 
34984. 


OR  JUST  LOOKING?  OR  JUST  G  ? 
ING^  BUYING?  BUYING?  BUYING 
SELLING?  SELLING?  SELLING?  SE 
IRING?  HIRING?  HIRING?  HIRING? 
ING^  OR  JUST  LOOKING?  OR 
NG?  BUYING?  BUYING?  BUYING^ 
LUNG?  SELLING?  SELLING?  SELLIN 
RIMG?  HIRING?  HIRING?  HIRING? 

Use  the  Classified 
Ad  Pages  of 
E&P! 


E&P's  Classified  Section  is  where  you'li  find  the 
used  equipment  you  need,  seli  the  used  equip¬ 
ment  you  wont  to  sell,  discover  new  employment 
opportunities  and  hire  the  key  peopie  who  wiil 
make  your  newspaper  run. 

E&P  Ciassified  contains  up  to  10  pages  of  new, 
fresh  and  up-to-date  ciassified  listings  every  week  I 

Rates  and  order  form  are  in  this  section.  To  piace 
your  ciassified  ad  cail  21 2  *675*4380,  or  maii  it 
to:  E&P  Ciassified  Department,  1 1  West  19th  St., 
New  York,  NY  10011. 


YOU  CAN  NOW  FAX  US 
YOUR  RUSH  ORDERS! 
FAX:  (212)  929-1259 

CALL  TODAY  AND  PLACE 
YOUR  ADI 


EOT 


E^P  Classified 

...the  difference  is  in  the  results 
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HELP  WANTED 


EDITORIAL 


_ EDITORIAL _ 

EDITORIAL  WRITER 

A  progressive  120,000'daily  newspaper 
in  the  Blue  Ridge  mountains  has  an 
opening  on  its  five-person  editorial  page 
staff,  due  to  a  retirement.  We’re  looking 
for  someone  with  proven  research  and 
writing  skilb,  ability  to  argue  pointedly 
with  style,  and  readiness  to  develop  a 
strong  interest  in  this  community  and 
region.  Send  resume  and  clips  by 
October  31  to  Alan  Sorenson,  Editorial 
Page  Editor,  Roanoke  Times  &.  World- 
News,  PO  Box  2491,  Roanoke,  VA 
24010. 

EDITORIAL  PAGE  EDITOR  —  Feisty, 
Zone  2  daily  in  competitive  market 
seeks  editor  to  oversee  locally  oriented 
editorial  page.  Clips,  resume  and  refer¬ 
ences  to  Box  6078,  Editor  &  Publisher. 

EDITORIAL 

Mid-size  suburban  daily  in  Zone  2  is 
seeking  a  graphic  artist  with  Mac  skills 
and  illustration  ability.  Small  depart¬ 
ment  offers  opportunity  for  wide  range 
of  creative  projects,  as  well  as  daily 
weather,  IcKators,  charts,  etc.  Complete 
knowledge  of  Freehand  required.  Quark 
a  plus.  Salary  is  mid-to-upper  twenties, 
depending  on  experience. 

Send  resumes,  samples  to  Box  6086, 
Editor  &.  Publisher. 

EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  All  skills/levels. 
Details:  Writer-Editor-EP,  PO  Box 
40550,  5136  Macarthur  NW,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 

EDITOR-WRITER  needed  to  help  guide 
7-person  staff  in  full-coverage  for 
7,500'Circulation,  six-day  daily  in 
southeast  Louisiana.  Some  experience 
necessary;  start  as  assistant  editor  with 
goal  of  directing  newsroom  with 
improved  local  feature  coverage. 
Resumes  to  Lou  Major,  Jr.,  The  Daily 
News,  PO  Box  820,  Bogalusa,  LA 
70429-0820. 

ENGLISH  LANGUAGE  newspaper  in 
Czechoslovakia  now  hiring:  Business 
manager,  business  editor,  staff  writers, 
production  manager.  Mail  application 
to:  Prognosis,  Africka  17,  16000 
Prague  6,  Czechoslovakia.  Attn:  Kim 
Kasabian,  Personnel. 


ENTRY  LEVEL  SPORTS  REPORTER  for 
mid-sized  daily,  near  Washington,  DC. 
Send  resume,  clips  and  references  to 
Rick  Kozlowski,  Martinsburg  Morning 
Journal,  207  W.  King  St.,  Martinsburg, 
WV  25401. 


FEATURES  WRITERS 
Awards  are  great,  and  we  win  quite  a 
few.  But  The  Tribune  is  best-known 
because  it’s  a  place  to  do  great  work. 
We  take  chances.  We  give  writers  and 
editors  the  freedom  to  tell  stories  in 
creative  ways.  Everyone  is  part  of  the 
process.  For  info,  contact  Kevin 
Hellyer,  Features  Editor,  PO  Drawer  T, 
Albuquerque,  NM  87103. 

FINANCIAL  COPY-EDITORS 
wanted  by  leading  international  news¬ 
paper  for  assignment  in  Europe.  Must 
have  extensive  deadline  experience  on 
major  U.S.  dailies  or  agencies.  Write 
with  full  c.v.  and  references  to: 

Box  6071,  Editor  &  Publisher. 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER 
for  aggressive  daily.  Macintosh  experi¬ 
ence  a  plus.  Contact  Alan  Brzys  (806) 
669-2528  or  PO  Drawer  2198,  Pampa, 
TX  79066. 

ILLINOIS  daily  with  13,000'Circulation 
seeks  experienced  copy  editor.  Strong 
English/grammar  and  editing  skills 
required.  Mac-training  a  plus.  Send 
resume,  samples  of  work  to:  Jo  Ann 
McNaughton-Kade,  Assistant 

Publisher,  Effingham  Daily  News,  PO 
Box  370,  Effingham,  IL  62401. 

LIFESTYLE  REPORTER  -  Best  mid-size 
daily  in  Oregon,  part  of  Lee  Enterprises, 
needs  entry-level  storyteller  who  consid¬ 
ers  the  readers  his/her  beat.  Coverage 
includes  university  town’s  entertain¬ 
ment  scene,  everything  from  opera  to 
heavy  metal.  Send  letter,  resume,  clips 
to  Diana  Braught,  Corvallis  Gazette- 
Times,  PO  Box  368,  Corvallis,  OR 
97339  by  Oct.  26. 

MANAGING  EDITOR:  20,000  daily  and 
Sunday  seeks  managing  editor  to 
replace  incumbent  who  has  been  prom¬ 
oted.  This  is  the  top  position  in  the 
editorial  department  of  a  newspaper 
that  has  just  completed  a  successful 
redesign  and  content  study.  If  you  are 
committed  to  community  journalism, 
have  good  people  skills,  possess  a  flair 
for  marketing  and  the  ability  to  make  us 
even  better,  send  your  resume  and 
letter  detailing  your  philosophy  to: 
Louie  Lange,  Jr.,  Publisher,  The  Repor¬ 
ter,  PO  Box  630,  Fond  du  Lac,  WI 
54936-0630  or  FAX  (414)  922-5388. 

METRO  EDITOR 

Gannett’s  first  newspaper  (35,000 
daily/50,000  Sunday  in  Upstate  New 
York)  seeks  a  creative,  high-energy  indi¬ 
vidual  who  can  balance  day-to-day  tasks 
with  long-range  projects.  High-volume, 
fast-paced,  hands-on  job.  Supervisory 
experience  essential.  Send  resume, 
letter  outlining  your  strengths  and  your 
kxal  news  philosophy,  and  samples  of 
your  newspaper  and  stories/projects  you 
directed.  Send  material  to  Charles  Nutt, 

I  Editor,  Star-Gazette,  201  Baldwin  St., 

I  Elmira,  NY  14902. 

MEXICO  CITY.  English  language  news¬ 
paper  seeking  bilingual  reporters  with 
experience.  Ample  salary,  travel  oppor¬ 
tunities.  Fax  resume  to  FINANZAS 
(Oil)  525-521-8550. 

NEWS  EDITOR 

We’re  redefining  the  traditional  copy 
desk  concept,  and  we  need  a  strong 
editor  who  can  help  us  make  it  work. 
This  editor  would  shape  the  main  news 
section,  oversee  copy  editors  working  on 
other  sections  and  lead  the  charge  for 
top-notch  editing,  headlines  and 
captions.  If  you’ve  got  the  experience 
and  vision  we’re  looking  for,  send 
resume,  work  samples  and  references  to 
Judy  Bolch,  AME/Hiring  and  Develop¬ 
ment,  The  News  &.  Observer,  215  S. 
McDowell  St.,  Raleigh,  NC  27^1. 

PICTURE  EDITOR  with  solid  photo 
background,  including  electronic 
picture  handling.  We’re  looking  for  an 
organized,  motivated,  idea  person  who 
works  well  with  people.  Send  portfolio 
(approx.  20  slides),  resume  and  letter 
telling  what  you  can  do  for  our  readers 
to  Larry  Kasperek,  Photo/Graphics 
Editor,  Birmingham  Post-Herald,  PO 
Box  2553,  Birmingham,  AL  35202. 


NEWS  EDITOR  needed  to  run  universal 
copy  desk  at  a  33,000  daily,  37,000 
Sunday  newspaper.  Must  be  Mac- 
fluent,  Quark-smart,  color-oriented  and 
deadline  dedicated  with  superior  edit¬ 
ing  and  headline  writing  skills.  Send 
salary  requirements  and  examples  of 
work  to  Anna  Johnson,  Personnel  Direc¬ 
tor,  Texarkana  Gazette,  315  Pine 
Street,  Texarkana,  TX  75501. 

NEWS  EDITOR 

We’re  looking  for  a  news  editor  to  train 
and  supervise  our  staff  of  11  reporters. 
Good  news  judgment  and  a  love  and 
understanding  of  community  journalism 
are  musts.  The  successful  candidate 
will  have  at  least  2  years  of  newspaper 
supervisory  experience  and  a  proven 
record  in  staff  development.  We’re  a 
seven-day  paper  in  central  PA  that’s  not 
afraid  to  reinvent  a  few  wheels  to  better 
serve  our  readers.  Contact  David  J. 
Marcus,  Editor,  The  Daily  Item,  200 
Market  St.,  Sunbury,  PA  17801. 

NEWS  EDITOR  vacancy  anticipated  at 
Idaho's  best  weekly.  Resume,  clips  and 
cover  letter  to  Dan  Gorham,  Box  988, 
Hailey,  ID  83333. 

REPORTER/WRITER 

Medium  size  Northwestern  Pennsylva¬ 
nia  AM  daily  newspaper  seeking 
reporter/writer.  This  extremely  aggres¬ 
sive  editorial  staff  consistently 
produces  large  amounts  of  quality  copy 
resulting  in  a  growing  marketing  share 
and  professional  awards.  Successful 
candidate  will  possess: 

*  A  Bachelor’s  degree  in  journalism, 
English  or  liberal  arts; 

*  minimum  experience  on  college-level 
newspaper  or  Armed  Forces  equiva¬ 
lent,  3  to  5  years  reporting/writing 
experience  preferred  but  not 
mandatory; 

*  Reporting/writing  background  to 
include  features,  enterprise,  with  the 
ability  to  handle  any  beat  assigned. 

*  Sharp  communications  skills,  with  the 
ability  to  work  effectively  under 
deadlines. 

Excellent  career  opportunity  offering 
competitive  wages  and  fringe  benefit 
package.  NO  phone  calls,  please.  Send 
your  confidential  work  history  with  clips 
to  illustrate  your  writing  abilities  to: 

Times  Publishing  Company 
205  West  1 2th  Street 
Erie,  PA  16534 

Attn:  Human  Resources  Department 
EOE 


REPORTER 

The  La  Crosse  (WI)  Tribune  has  an 
opening  for  a  reporter.  We  are  a  36,000 
morning  daily  and  are  considered  one  of 
America’s  best  small  newspapers.  Tell 
us  in  your  cover  letter  what  makes  a 
good  newspaper  and  what  makes  a  good 
reporter.  Also  include  your  resume  and 
five  clips  to  Meribeth  Catania,  Human 
Resources  Manager,  La  Crosse  Tribune, 
401  N.  3rd  St.,  La  Crosse,  WI  54601. 
Application  deadline:  November  1, 
1992. 


EDITORIAL 


REPORTER:  Small,  growing  Zone  2 
daily  seeks  creative,  aggressive  high- 
production  reptirter  for  critical  position 
in  competitive  area.  Job  requires  hard- 
news  skills,  an  ability  to  find  stories  the 
competition  will  not  have  and  produce 
them  accurately  and  on  deadline.  Clips, 
resume,  references  to  Box  6082,  Editor 
&.  Publisher. 

SPORTS  EDITOR:  Small,  growing  Zone 
2  daily  seeks  locally  oriented  editor  to 
lead  6-person  staff  in  highly  competi¬ 
tive  area.  This  is  a  hands-on  job  for 
hard-working,  detail-oriented  editor 
who  has  good  editing,  makeup  and 
headline-writing  skills.  Clips,  resume, 
references  to  Box  6081,  Editor 
Publisher. 

THE  BAKERSFIELD  CALIFORNIAN, 
85,000  circulation  daily,  has  two  open¬ 
ings.  We  have  a  night  G.A.  reporter  who 
likes  variety  and  deadlines  and  a  sports 
copy  editor  with  design  and  production 
experience.  Contact  Managing  Editor, 
Richard  Martinez,  PO  Bin  440,  Bakers¬ 
field,  CA  93302. 

TOP-NOTCH  COPY  EDITOR  sought  for 
award-winning  news  desk  on  65,000-t  ir- 
cula-tion  newspaper  in  western  South 
Carolina.  Several  years  of  experience 
preferred.  Duties  will  include  editing, 
headline  writing  and  layout.  A  New  York 
Times  newspaper.  Please  send  resume 
and  clips  to  Gloria  Fair,  News  Editor, 
PO  Drawer  1657,  Spartanburg,  SC 
29304- 

TWICE  WEEKLY  Zone  5  seeks  exper¬ 
ienced  editor.  Above  average  salary, 
benefits  in  good  7,000  population 
community.  Award  winning  paper 
committed  to  excellence.  Part  of  group 
that  includes  daily  papen.  Send  to  Bt^x 
6069,  Editor  &.  Publisher. 

I  WE’RE  LOOKING  for  reporters,  copy 
editors  and  interns  at  the  Modesto  Bee, 
an  83,000'Circulation  McClatchy 
Newspaper  in  the  heart  of  California. 

We’ll  be  at  the  SPJ  convention  and  the 
ASNE  job  fairs  in  Baltimore,  San  Fran¬ 
cisco  and  Seattle.  We’ll  be  interviewing 
for  current  and  expected  full-time  open¬ 
ings  as  well  as  for  our  minority  and 
summer  internship  programs. 

Send  a  cover  letter,  resume,  at  least  five 
work  samples  and  three  professional 
references  to:  Human  Resources,  The 
Modesto  Bee,  PO  Btix  3928,  Modesto, 
CA  95352. 


FREELANCE 

FREELANCE  WRITERS  WANTED  tbr 
profiles,  features.  Send  clips,  resume, 
pitches  to  Brad  Hamilton,  Real  People, 
950  Third  Ave.,  New  York,  NY  10022. 

PRESSROOM 


PRESS  FOREMAN:  We  need  someone 
to  lead  the  efforts  of  our  press  crew 
printing  our  15,000  circulation  daily. 
We’re  a  PM  paper  on  weekdays  AM  on 
weekends.  We’re  looking  for  an  exper¬ 
ienced  press  operator  who  can  help  us 
get  the  most  out  of  txir  Goss  Urbanite. 
Competitive  pay,  good  working  condi¬ 
tions,  more.  Contact  Ted  Uhall  Sr., 
Production  Manager,  The  Daily  Iberian, 
PO  Box  9290,  New  Iberia,  LA  70562  or 
call  (318)  365-6773. 
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HELP  WANTED 


raiSSROOM 

PRESSMAN 
The  Juneau  Empire  is  Kx)king  for  an 
cxperieiKed  Ci>mmunit>*  press  operator. 
Camcra/plateroom  experience  a  plus. 
Send  resume  to  Tom  Blumenshine, 
Juneau  Empire,  3100  Channel  Drive, 
Juneau,  AK  99801.  Phone  (907) 
586-3740;  Fax  (907)  586-9097. 

PRESSMAN 

Experienced  on  Web  offset  presses 
(Goss  community  preferred).  Good 
ber^fits.  Reply  to  Bartash  Publications, 
7272  Woodland  Ave.,  2nd  floor, 
Philadelphia,  PA  19142- 

PRESS  MANAGER 

A  RARE  OPPORTUNITY!  The  Cape  Cod 
Times,  a  7-day  morning  newspaper  is 
searching  for  an  innovative,  self- 
motivated  leader  to  head  the  press, 
platemaking  and  newsprint  area. 
Department  head  position  reporting  to 
the  production  director.  The  Times  has 
12  units  of  Goss  Metro  in  a  new  60, (XX) 
square  foot  production  center.  Success¬ 
ful  candidate  should  have  strong 
people,  communication  and  leadership 
skills;  Webb  press  operating,  mainte¬ 
nance  and  process  color  experience. 
This  is  a  hands-on  management  posi¬ 
tion  reserv’ed  for  a  self-starter! 

Responsibilities  include  department  of 
10  presspeople  that  handle  platemak¬ 
ing,  press  wodc  and  newsprint.  Includes 
purchasing,  budgeting,  scheduling, 
coordinating  with  other  departments 
and  overall  press  room  operation.  We 
offer  a  competitive  salary,  incentive 
program  and  excellent  benefits.  Quali¬ 
fied  candidates  should  not  delay  in 
sending  resume  to:  Peter  Meyer, 
Production  Director,  (2ape  C^od  Times, 
319  Main  Street,  Hyannis,  MA  02601. 

PRODUCTION  SUPERINTENDENT 
50K+  AM  daily.  Zone  2  seeks  exper¬ 
ienced  leader  with  pressroom  back¬ 
ground  but  emphasis  on  applying  the 
emerging  technologies  in  the  pre-press 
area. 

Ability  to  cope  with  tight  deadlines 
important.  Empathy  and  understanding 
of  marketing  and  editorial  concerns 
necessary. 

(Competitive  base  salary  plus  a  substan¬ 
tial  incentive  plan  based  on  quality, 
timeliness  and  efficiency. 

Pleasant  work  environment.  Solid 
company.  Send  resume  and  salary 
requirement  to  Box  6085,  Editor  &. 
Publisher. 

PRODUCnON/TECH 

PRESS  ROOM  MANAGER.  Daily  news¬ 
paper  in  East  Texas  seeking  a  profes¬ 
sional  to  oversee  our  17  man  press 
crew.  Two  shifts  with  large  commercial 
printing  operation.  We  operate  an 
11 -unit  Urbanite  press.  We  are  looking 
for  a  strong  leader  with  management 
skills  as  well  as  technical  ability. 
Reduced  waste,  better  print  quality,  a 
clean  and  safe  working  environment, 
and  keeping  the  equipment  in  good 
working  order  are  our  goals.  We  are  a 
Cox  newspaper,  located  in  the  Piney 
woods  of  East  Texas.  Send  letter, 
resume  and  salary  requirements  to  Kit 
Yearty,  Production  Director,  Longview 
News-Journal,  320  E.  Methvin,  Long¬ 
view,  TX  75601. 


PRODUCnON/TiCH 

MAILROOM  FOREMAN 

The  Gaston  Gaiette,  a  member  of  the 
Freedom  Newspaper  Group  Inc.,  a 
42,000  daily  and  47,000  Sunday  AM 
paper  needs  a  “hands  on”  mailroom 
foreman. 

Equipment  consists  of: 

SLS  1000  GMA  insert  equipment  -  Hall 
and  (Juipp  Stacker  -  SigntxJe  banders 
Ovalstapp  bottom  wrap  -  Muller  Martini 
stitcher. 

The  right  person  must  possess  the 
following: 

1.  Good  leadership  abilit>' 

2.  High  standards  and  must  be  qual¬ 
ity  conscious 

3.  Must  be  able  to  work  with  our 
present  staff  to  better  our  operation 

Our  mailroom  is  under  the  Circulation 
Department 

Please  send  resumes  to: 

Sam  Ashe,  Circulation  Director 
The  Gaston  Gazette 
2500  East  Franklin  Blvd. 
Gastonia,  NC  28054 


PRODUCnON/nCH 

PRODUCTION  MANAGER 
Production  Manager  wanted  for  90,000 
daily/138,000  Sunday  northeast  Ohio 
newspaper.  Will  have  total  responsibili¬ 
ty  in  union  environment  for  pre-press, 
press  and  mailrcx)m  operations.  This  is 
an  outstanding  opportunity  for  an  exper¬ 
ienced  prtxJuction  leader  with  a  proven 
record  of  excellent  managerial  skills, 
labi>r  relations,  cost  controls,  productiv¬ 
ity  improvements  and  print  quality. 
Equal  Opportunity  Employer.  Send 
resume  and  salary  a  information  to  Ted 
Suffolk,  The  Vindicator,  PO  Box  780, 
Youngstown,  OH  44501-0780. 

SALiS 


CHICACX)  SALES  REPRESENTATIVE 
National  newspaper  advertising 
representive  firm  seeks  space  sales  rep 
for  new  regional  sales  position.  Must  be 
verbal,  well-written,  with  background  in 
print,  sales.  Send  resume  and  salary 
requirements  in  confidence  to:  Box 
6077,  Editor  6i  Publisher. 

We  cannot  /ling  ourselves  into  the  blank 
future,  we  can  only  call  up  images  from  the 
past.  This  being  so,  the  important  principle 
follows,  that  how  many  images  we  have 
largely  depends  on  how  much  past  we  have. 

G.K.  Chesterton 


Attention  Advertisers: 

Please  note  these  reminders  when  sending 
classified  ad  copy. 

"Please  specify  an  exact  classification  within  a 
section  of  ads:  for  instance  Equipment  & 
Supplies-Phototypesetting;  Industry  Services- 
Consultants;  Help  Wanted-Editorial.  Help  us  put 
your  ad  where  it  will  do  the  most  good. 

-Be  sure  to  indicate  how  many  times  you  wish 
the  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

--Orders  for  classified  display  advertising 
should  include  the  number  of  columns  and 
inches  you  wish  the  ad  to  be,  as  well  as  how 
many  weeks  the  ad  should  run. 

Remember  --  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better. 


SAUS _ 

TIRED  OF  THE  BIG  CITY? 

Major  Sales  Managemem  Opportunity 
in  Dallas 

Expansion  of  our  national  publishing 
business  brings  about  this  exceptional 
opportunity  for  a  seasoned  “hands  on” 
management  professional  possessing 
determination  and  flair  together  with  a 
proven  track  record  of  success  in 
outbound  telephone  sales.  The 
company  is  part  of  a  major  publicly 
owned  international  publishing  and 
communications  organization.  The 
successful  candidate  should  look 
forward  to  rapid  advancement 
prospects. 

This  high  profile  position  carries 
responsibility  for  the  growth  and  deve¬ 
lopment  of  six  sales  managers/ 
supervisors  and  a  total  staff  of  more 
than  forty  sales  and  service  profession¬ 
als  generating  annual  revenues  in 
excess  of  $10  million  annually. 

The  opportunity  has  arisen  from  the 
acquisition  of  a  well  established  weekly 
specialist  publication  that  recently 
joined  our  portfolio  of  three  market 
leading  “all  advertising”  periodicals 
serving  professional  readership  groups. 

The  ability  to  lead  and  motivate  mana¬ 
gers  and  staff  while  effectively  running 
multiple  projects  and  priorities  is  essen¬ 
tial  to  this  demanding  role.  The  ideal 
candidate  is  likely  to  have  at  least  three 
years  intensive  inside  sales  manage¬ 
ment  experience  and  possess  strong 
communication  skills  as  well  as  sound 
budgeting  and  sales  forecasting 
capabilities. 

The  company  is  based  in  Dallas  (proper¬ 
ty  prices  are  up  to  40%  less  expensive 
than  the  Northeast  or  the  West  Coast). 
Relocation  package  provided  where 
appropriate.  Salary  and  commission 
scheme  should  enable  realistic  first 
year  earnings  of  $70K.  Excellent  bene¬ 
fits  include  401K  and  medical 
insurance. 

Send  detailed  career  history  and  cover 
letter  to: 

RICHARD  DAVEY,  PUBLISHER 
LINK  HOUSE  PUBLICATIONS,  INC. 

15400  KNOLL  TRAIL  SUITE  500 
DALLAS.  TX  75248  (214)  233-5131 


Frank  W.  Wooluiorth  once  told  me 
that  the  turning-point  in  his  career  did 
not  come  until  he  was  thrown  flat  on 
his  back  by  illness.  He  was  sure  that  his 
business  would  go  to  pieces  during  his 
long  enforced  absence.  Instead,  he 
discovered  that  he  had  in  his  employ 
men  who  could  overcome  difficulties 
when  given  power  to  exercise  initiative. 
After  that  Woolworth  left  many 
problems  and  difficulties  to  be  solved  by 
subordiruites  and  turned  his  attention  to 
big  things. 

B.C.  Forbes 
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CLASSIFIED  ADVERTISING  RATES 

Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1992 


POSITIONS  WANTED 


UNE  ADS 

1  we©k-S7.00  per  line 

2  weeks-$6.15  per  line,  per  issue. 

3  weeks-S5.35  per  line,  per  issue. 

4  weeks-S4.60  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  line 

2  weeks-S3.25  per  line,  per  issue. 

3  weeks-S2.75  per  line,  per  issue. 

4  weeks-  S2.55  per  line,  per  issue. 


Add  $6.50  per  insertion  for  box  service.  Add  $4.25  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 

Count  approximately  34  charactersand  or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  S85;  2  to  5  times,  $80: 
6  to  12  times,  S75;  13  to  25  times  $70:  26  to  51  times  $65: 52  times,  $60. 

DEADLINE:  8  days  prior  to  pubiication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


DAILY,  WEEKLY  AND  SHOPPER 
Publisher  will  improve  your  bottom  line 
and  enhance  quality.  Call  (813) 
844-5458. 


EDITORIAL  CARTOONIST  -  Winner  of 
11  Washington  Press  Association 
Student  Journalism  Awards  (7  for  politi¬ 
cal  cartooning  and  gtaphics,  2  for 
column  writing,  and  2  fot  layout). 
Interned  6  months  at  Everett  Herald. 
Associate  degree  with  high  honors. 
Portfolio  and  resume  available  on 
request.  Andrew  Wahl,  2501  Grand 
Ave.,  Everett,  WA  98201.  (206) 
252-7846. 


CIRCULATION  MANAGER  seeking 
challenging  position  with  ambitious 
publishing  group  -  7  years  experience  in 
all  phases  of  circulation.  Versatile  and 
GOAL-ORIENTED.  Proven  successful 
track  record.  Reply  to  Tony  Shelby, 
1370  Masonic  Drive,  Fayetteville,  AR 
72703.  (501)  521-5875. 


_ iPITORIAt _ 

MANAGING  EDITOR  strong  on  organi¬ 
zation,  7  years  managing  small  dailies, 
seeks  new  challenge  as  daily  editor, 
editorial  writer  or  copy  editor.  Call  Alan 
Blanchard  at  (317)  472-2849  fot 
resume/references,  or  write  944  Tulip 
Drive,  Peru,  IN  46970. 


RECENT  GRADUATE  looking  for  fiill- 
time  reporting  position  with  daily  paper. 
I  have  one  year’s  experience  with  a 
weekly  paper.  Call  (614)  622-3627. 
Ask  fot  Todd. 


SENIOR  EDITORIAL  EXECUTIVE  of  a 
national  news  organization  is  consider¬ 
ing  a  move  to  Albuquerque  for  personal 
reasons.  Does  that  interest  anyone? 
Send  to  Box  6083,  Editot  &.  Publisher. 


WEEKLY  EDITOR’S  position  sought  by 
expetienced,  enthusiastic  editor/wtitet. 
Will  relocate.  (305)  891-2595. 


YOUNG  REPORTER  with  good  maga¬ 
zine  and  newspaper  internships.  Ivy 
League  degree,  seeks  entry  level  writing 
position  in  Metropolitan  New  York  City, 
Call  Cynthia,  (212)  366-9021. 


Company 


Classification 


Authorized  Signature 


No.  of  Insertions: _ Amount  Enclosed:  $ _ 

EditorS’Publisher 

11  West  19th  street.  NY,  NY  10011.  (212)675-4380,  FAX  (212)  929-1259. 


COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position  in  Zone  5  area. 
Two  years  experience  on  college  paper, 
with  one  year  additional  experience  on 
two  daily  newspapers.  Will  relocate. 
Call  Keith  (913)  483-2779.  After  5 
pm. 


ENTERTAINMENT  EDITOR/WRITER 
with  mid-sized  daily  seeks  new  chal¬ 
lenges.  Young,  energetic  with  ftesh 
ideas.  Will  relocate.  Send  to  Box  6070, 
Editor  &  Publisher. 

EXPERIENCED  writer/editor  seeks  free¬ 
lance  or  part-time  position  in  metropoli¬ 
tan  Boston.  Call  Cynthia  (508) 
359-6724. 

EXPERIENCED  newspaperman  seeks 
reporring  or  editing  position  on  small  to 
mid-sized  daily  anywhere  in  country. 
Great  clips,  even  better  work  ethic.  Call 
Rick  (217)  342-2769. 


TOP  QUALITY  FREELANCE  available, 
Denver-based.  Versatile,  but  favors 
complex  business,  other  topics.  Can 
provide  story  ideas.  Credits  include: 
Editot/Publisher/Founder  of  3  educa¬ 
tion  news  services;  many  clips  include 
Chicago,  Outside,  CJR  magazines, 
Boston  Globe,  Denver  Post,  Rocky 
Mountain  News,  trade  journals.  Bill 
Sonn.  (303)  773-9064. 


WORKING  PRESSROOM  FOREMAN; 
30  years  experience.  Prefer  small  daily 
or  weekly  with  commercial  work.  M. 
Knight,  Rt.  4,  Box  601,  Mission,  TX 
78572.  (512)  585-5061. 


10-year  PR  PRO  needs  a  job  in  NJ,  NY, 
PA.  Make  me  an  offer!  1  get  results.  14 
years  on  WSJ.  (609)  448-4894. 
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Shoo  Talk  at  Thi 


by  Marlene  Aig 


THERE'S  NO  VACATION  FOR 
A  JOURNALIST 


AS  USUAL,  MY  friends  realized  it  first. 

I  was  planning  a  cruise  to  Bermuda  — 
days  on  the  open  sea  away  from  newspa- 
p)ers  and  television.  A  travel  agent  friend 
assured  me  that  there  was  a  daily  news 
bulletin,  not  necessarily  up-to-date,  but 
headlines  culled  from  the  Associated 
Press  would  keep  me  posted  on  the  out¬ 
side  world. 

It  is  an  addiction  hard  to  kill  in  this 
business:  being  a  news  junkie. 

When  CNN  was  being  born,  a  col¬ 
league  who  worked  on  AP’s  national 
broadcast  desk  sighed,  “First  they  gave 
us  all-news  radio.  Now  it’s  all-news  tv. 
We’ll  never  sleep.” 

Alas,  it’s  true.  While  most  people 
can  go  on  vacation  and  leave  the  job 
behind,  having  a  news  job  sometimes 
makes  it  tough  to  leave  home  without 
it.  Other  people  are  interested  in  the 
world  around  them  and  do  not  hesitate 
to  pick  up  a  paper  while  on  a  trip. 

For  me,  picking  up  a  paper,  especially 
a  New  York  Times,  even  when  I’m  3,000 
miles  away,  gets  the  adrenaline  going, 
makes  me  eager  for  news  of  home.  1 
search  for  updates  of  stories  1  was  work¬ 
ing  on  when  1  left  and  suffer  occasional 


(Aig  is  a  New  York-based  jourrudist.) 


regrets  for  missing  something  that  had 
the  audacity  to  occur  while  1  was  out  of 
town. 

1  was  in  Italy  in  1984  when  1  learned 
of  Geraldine  Ferraro’s  famous  remark 
about  Italian  husbands  and  kept  tabs  on 
the  presidential  campaign.  Then,  of 
course,  I  was  traveling  with  another  re¬ 
porter.  It’s  OK  when  junkies  go  in  pairs. 

There  I  was  in  Switzerland  in  1989 
reading  of  Tiananmen  Square  and  how 
an  AP  reporter  —  a  former  colleague  in 
New  York  —  had  got  himself  thrown 
out  of  the  country.  Oh,  to  be  back  in 
New  York  to  gossip  about  John’s  report¬ 
ing  ability  —  very  high  —  and  how  his 
extraordinary  skills  got  him  into  such 


“What  plane  crash?” 

So  I  was  watching  television  the  rest 
of  the  night,  feeling  guilty  that  I  was  on 
vacation  during  the  Avianca  plane 
crash  on  Long  Island.  I  returned  home 
the  following  Sunday  and  my  first 
phone  call  was  to  the  desk,  asking  if 
there  was  anything  they  needed. 

It  is  not  just  hometown  news,  a  true 
news  junkie  becomes  involved  in  local 
news.  As  a  former  local  radio  reporter 
in  three  states,  I  think  local  news  is 
almost  more  interesting  than  national 
headline  stuff. 

Visiting  my  brother  in  Montana,  I  get 
to  sample  his  satellite  dish  of  Western 
news  and,  while  it  is  not  a  newspaper,  I 


For  me,  picking  up  a  paper,  especially  a  New  York 
Times,  even  when  Pm  3,000  miles  away,  gets  the 
adrenaline  going,  makes  me  eager  for  news  of  home. 


trouble.  Only  in  journalism  could  this  did  spend  days  following  the  story  of  a 
be  an  attribute.  shoot-out  at  a  bank  in  Denver  via  some 

My  traveling  companions  thought  Denver  station. 

Breakfast  is  best  at  Bozeman’s 


In  1992  alone,  newspapers  have  spent  in  excess  of 


on  capital  expenditures.  Much  of  that  money  has  been 
directed  to  the  expansion  of  existing  plants  as  well  as  to 
the  construction  of  new  facilities. 

special  pullout  section  in  the  November  7.  issue  of  Editor  &  Publisher  will  focus  on  both 
recently  constructed  newspaper  plants  and  those  still  on  the  drawing  board.  We  will  talk 
to  publishers  and  production  executives  to  find  out  what  goes  into  the  decision  as  to  whether 
to  build  a  new  plant  or  to  expand  the  current  one.  You  will  find  out  who  they  called  upon  for  advice, 
what  problems  or  surprises  they  encountered  and  how  solutions  were  reached. 

will  interview  newspaper  personnel,  architects,  builders  and  equipment  vendors  to 
find  out  what  part  they  played  in  making  the  future  of  newspapers  happen.  Find 
out  how  a  site  was  selected,  what  kind  of  financing  was  required,  what  unusual 
requirements  newspapers  had,  what  equipment  requirements  there  were,  and  what  legal,, emlronmental 
and  political  considerations  there  are. 

tell  the  industry  your  success  story,  there  is  no  better  place  to  advertise  than  in  the  pages 
of  Editor  &  Publisher.  Let  our  more  than  83,000  readers  know  what  role  you  play  in 
developing  and  improving  newspaper  plaats-  If  you  are  a  newspaper,  tell  other  newspapers 
what  benefits  you  have  reaped  by  changing  your  plant.  If  you  are  one  of  the  many  companies  who 
aided  in  improving  newspaper  plants,  tell  the  newspaper  professionals  how  you  helped  and  who  you 
helped.  Making  the  decision  to  expand  or  build  a  new  plant  is  a  very  important  and  costly  one.  Show 
the  newspaper  world  how  to  do  it  in  the  most  beneficial  way  possible!  * 

place  your  advertisement  in  this  special  section,  call  your  local  sales  representative  or 
Steve  Townsley  at  (212)  675-4380  today!  Remember,  the  longer  you  wait  to  advertise,  the 
longer  you  are  going  to  have  to  wait  to  show  any  profits! 

PublicatTon  Date:  November  7,  1992 
Closing  Deadlines:  Space:  October  23  Copy:  October  26 

Sales  Offices 

Chicago 

312-641 -0041 
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New  York 

212-675-4380 


New  Orleans 
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Los  Angeles 

213-382-6346 


San  Francisco 

415-421 -7950 


HE  Kansas  City  Star. 


/  A  Heritage  of  Strong  Reporting. 

A  New  Contributor  to 
The  New  York  Times  News  Service. 


Well  before  Ernest  Hemingway  joined  the 
staff  as  a  cub  reporter  in  1917  covering 
the  hospital  and  the  railroad  station,  The 
Kansas  City  Star  had  distinguished  itself 
as  a  solid,  well-spoken  voice  of  the 
Midwest.  That  heritage  continues  today, 
stronger  than  ever. 

Midwest  perspective,  national 
significance.  An  editorial  staff  of  300  - 
in  Kansas  City,  Washington,  D.  C.,  and 
five  Midwest  bureaus  -  covers  Kansas, 

Missouri  and  the  Great  Plains.  This  team 
offers  news  from  the  Midwest  with 
national  significance  -  Big  8  sports, 
business  and  the  arts,  and  more  -  every 
day  to  New  York  Times  News  Service  subscribers. 

Journalistic  excellence.  The  Star  has  won  eight  Pulitzer  Prizes  since  1930  for 
investigative  reporting,  spot ’news  and  editorials.  Most  recently,  the  1992  Pulitzer 
for  national  reporting,  for  its  series  on  the  U.S.  Department  of  Agriculture. 

The  New  York  Times  News  Service  is  proud  to  add  the  work  of  The  Kansas  City 
Star  to  its  daily  report. 

She  JJork  Sintcs 

Newsservice 

'  Edited  to  Fit  Your  Needs 

The  Kansas  City  Star  joins  five  other  contributors  to  the  news  service:  the  Cox  Newspapers, 
Fort  Worth  Star-Telegram,  Los  Angeles  Daily  News,  San  Francisco  Chronicle  and  the  23  daily 
newspapers  in  nine  states  that  are  part  of  the  New  York  Times  Regional  Newspaper  Group. 

For  details,  call  Peggy  Walsh  at  212-556-1927. 
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